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MfeVe  serious 
-and  we’re  committed 


Richard  I.  Halvorsen,  Advertising  Director 

The  Minneapolis  Star  Minneapolis  Tribune 


It’s  beginning  to  look  like  daily  newspapers  are  serious 
about  wanting  a  larger  slice  of  the  national  advertising  pie. 
And  we  at  The  Minneapolis  Star  and  the  Minneapolis 
Tribune  are  committed  to  the  industry-wide  effort  necessary 
to  make  it  happen. 

Standardized  formats:  This  first  move  started  4  years 
ago.  From  more  than  240  different  sizes  to  6  to  2  is 
the  goal.  While  that’s  not  yet  a  reality,  1,400-plus 
newspapers  are  working  towards  it. 

National  advertising  frequency  discounts:  Newsplan 
was  launched  last  January  by  the  Newspaper 
Advertising  Bureau.  At  last  count,  855  out  of  1,756  U.S. 
dailies  are  a  part  of  it.  Prior  to  the  plan,  89%  of  those 
participating  offered  no  discounts.  There  are  some 
problems  —  and  some  inconsistencies.  Yet,  who  can 
doubt  that  the  industry  is  trying  to  reduce  the  retail/ 
national  rate  differential  that  has  been  a  question  for 
so  long. 

Syndicated  research:  This  fall  this  project  begins  with 
interviewing  in  32  major  markets  for  at  least  50 
newspapers. 

All  of  this  is  not  bad  —  but  still  not  good  enough.  It’s 
another  case  where  numbers  count.  Individually,  we  don’t 
stand  a  chance  of  increasing  the  newspaper  share  of  the 
national  avertising  dollar.  Together  we  can  make  the 
difference. 


Copley’s 


CHRISTMAS  PACKAGE 


is  coming  \\((< 


(available  after  Oct.  1) 

with  25  stories, 
many  illustrated 

Available  for 
your  annual,  big 
Thanksgiving 
edition. 

Camera-ready, 
Scanner-ready 
or  via 
AP  &  UPl 
highspeed  wires 

--  Also  “ 

HALF-SIZED,  HALF- 
PRICED  Christmas 

package  for  yule 
editions  or  ROP 
use  available 
November  1. 


PROFIT$$$$ 
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SEE  FOR  YOUR¬ 
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Christmas  packages 

Copley  News  Service 

^  P  0.  Box  1 90,  San  Diego,  CA.  921 1 2 
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DOES  A  FEATURE  SERVICE 
FROM  THE  MOST  MISUNDERSTOOD  AAAG  AZINE 
BELONG  IN  A  FAMILY  NEWSPAPER? 


Rolling  Stone  has  a  reputation  for  being  just  a  pop  music  journal.  True,  it 
does  cover  modern  music  and  musicians  more  thoroughly  than  any 
other  publication.  But  it  does  more. 

Rolling  Stone  covers  events  and  trends  other  publications  often  pass  up 
or  ignore.  It  takes  readers  to  the  heart  and  mind  of  contemporary 
America  with  in-depth  coverage  and  exclusive  detail. 


The  Rolling  Stone  Feature  Service.  It 

belongs.  The  bi-weekly  service  brings  you 
the  country’s  hottest  personalities  and 
most  controversial  issues.  From  enter¬ 
tainment  to  politics  you’ll  see  who’s  hot, 
who’s  not,  why  and  why  not. 


The  Rolling  Stone  Column.  It  belongs.  The 
three  time  a  week  package  includes 
“Random  Notes”  — inside  information 
from  the  music  world;  record  reviews  by 
Dave  Marsh;  profiles  on  the  stars— Dylan, 
the  Beatles,  Ronstadt  and  the  new  wave. 


Does  Rolling  Stone  belong  in  your  newspaper? 

ABSOLUTELY! 


The  Rolling  Stone  Feature  Service  and  Columns  are  syndicated  exclusively  by  King 
and  are  available  via  the  high-speed  Data  circuits  and  in  OCR  copy.  For  terms,  contact 
J)ick  Fales,  National  Sales  Director,  at  800-223-7384  or  212-682-5600. 


a#ures 

235  East  45th  St.,  New  York,  N.Y.  10017 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


E&P 


goes  South 

.  .  .  with  special  editorial  content 
about  Southern  newspapers 
and  markets.  Send  along  your 
advertising  copy,  directed  to  a 
bonus  convention  audience. 


Published 

November  10 

.  .  .  providing  an  unmatched  editorial 
environment  for  promotion  of  SNPA 
newspapers,  and  newspaper-related  firms 
regularly  doing  business  with  newspapers 
of  the  South. 

Act  now  to  take  advantage  of  the  special 
editorial  content,  high  readership  and 
effective  distribution  of  this  important 
issue  of  EDITOR  &  PUBLISHER. 


Deadline  for  space  reservations:  Oct.  29 
Advertising  copy  deadline:  Nov.  1 

Reserve  space  now  for  this 
SNPA  showcase  issue. 

Editor  &  Publisher 

575  Lexington  Ave.,  New  York  NY  10022 
(212)  752-7050 


2 


SEPTEMBER 

OaOBER 

NOVEMBER 

S  M  f  W  T  r  S 

~5  M  f  w  i  f  s 

S  M  T  W  T  P  S 

1 

1  2  3  4  5  6 

1  2  3 

2  3  4  5  6  7  8 

7  8  9  10  11  12  13 

4  5  6  7  8  9  10 

9  10  11  12  13  14  15 

14  15  16  17  18  19  20 

11  12  13  14  15  16  17 

16  17  18  19  20  21  22 

21  22  23  24  25  26  27 

'8  19  20  21  22  23  24 

23  24  25  26  27  28  29 

30 

28  29  30  31 

25  26  27  28  29  30 

SEPTEMBER 

23-27 — American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza,  Seattle,  Wa. 

25- 28 — National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28— Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — New  York  Press  Association-New  England  Press  Association, 

Lake  Morey  Inn,  Fairlee,  Vt. 

27-30— New  England  Associated  Press  News  Executives  Association, 
Sheraton  Inn  and  Conference  Center,  Lebanon,  New  Hampshire. 

27- 30 — Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30 — Maryland-Oelaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

28- 30 — New  England  Newspaper  Production  Conference,  Ounfey's, 

Hyannis,  Cape  Cod,  Mass. 

29- Oct.  2 — Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  S — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

OCTOBER 

5-7— Virginia  Press  Women  Annual  Convention,  Sheraton  Red  Lion 
Inn,  Blacksburg,  Va. 

7-9— Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg. 
7-10 — United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-10— INPA  Western  Regional  Conference  Sheraton  Hotel,  Spokane, 
Wash. 

7-13— National  Newspaper  Week 

13 — International  Newscarrier  Day 

9-12 — Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel,  San  Diego,  Calif. 

10- 13— Cal-West  Circulation  Managers  Association  meeting.  Little 

America  Hotel,  Salt  Lake  City. 

11- 13— Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza. 
11-13 — New  York  State  Dailies  Advertising  Managers  Bureau,  Americana, 

Albany,  N.Y. 

11-14 — New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
11-14 — World  Media  Conference,  sponsored  by  N.Y.  News  World,  Hotel 
Plaza,  New  York  City. 

13-17 — INPA  Southern  Regional  Conference  Hyatt-Regency,  Memphis, 
Tenn. 

13- 17 — Northeast  Classified  Advertising  Manager's  Association  Confer¬ 

ence,  Holiday  Inn,  Grand  Island,  N.Y. 

14- 16 — Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 

ton,  D.C. 

14- 16— Inland  Daily  Press  Assoc,  annual  meeting,  Drake  Hotel,  Chicago. 

15- 19— Inter  American  Press  Association,  Four  Seasons  Hotel,  Toronto. 

16- 19 — Associated  Press  Managing  Editors,  Williams  Pl^lza,  Tulsa,  Okla. 

17- 20 — National  Newspaper  Association's  94th  convention  and  trade 

show,  Hyatt  House,  Orlando,  Fla. 

18- 19 — New  England  Advertising  Executives  Association,  Copley  Plaza 

Hotel,  Boston. 

21-24 — INPA  Eastern  Regional  Conference,  Radisson  Ferncroft  Hotel, 
Danvers,  Mass. 

21- 24 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Crown 

Center  Hotel,  Kansas  City,  Mo. 

22- 23 — Advertising  Research  Foundation,  Waldorf-Astoria  Hotel,  New 

York. 

21-27— National  Press  Photographers  Association,  Flying  Short  Course; 
Oct.  21,  Atlanta,  Stadium  Hotel;  Oct.  22,  Washington,  D.C. 
Shoreham  Americana  Hotel;  Oct.  24,  Minneapolis,  Radisson  Hotel 
Downtown;  Oct.  25,  University  of  Washington,  Seattle;  Oct.  27, 
Los  Angeles,  Biltmore  Hotel. 

NOVEMBER 

7-8 — Audit  Bureau  of  Circulations,  Royal  Sonesta,  New  Orleans. 


Vol.  112,  No.  38.  September  22,  1979;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN: 
0013-094X)  is  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  busi¬ 
ness  offices  at  575  Lexington  Ave..  New  York.  N.Y.  10022.  Cable  address  "Edpub,  New 
York."  Second  class  postage  paid  at  New  York.  N.Y.  and  additional  mailing  offices. 
Printed  at  Hughes  Printing  Co.,  East  Stroudsburg.  Pa.  18301.  Titles  patented  and 
Registered  and  contents  copyrighted  ©  1979  by  Editor  &  Publisher  Co..  Inc.  All  rights 
reserved.  Annual  subscription  $20.00  in  United  States  and  possessions,  and  in 
Canada.  All  other  $40.00. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co..  575 
Lexington  Ave.,  New  York,  N.Y,  10022. 

EDITOR  &  PUBLISHER  for  September  22,  1979 


This  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  an  offer  to  buy  any  of  these  Securities. 

The  offer  is  made  only  by  the  Prospectus. 


$100,000,000 

The  Times  Mirror  Company 

9%%  Notes  Due  1986 

Interest  payable  March  15  and  September  15 

Price  99%%  and  Accrued  Interest 


Copies  of  the  Prospectus  may  be  obtained  in  any  State  from  only  such  of  the 
undersigned  as  may  legally  offer  these  Securities  in  compliance 
ivith  the  securities  laws  of  such  State. 


MORGAN  STANLEY  &  CO.  GOLDMAN,  SACHS  &  CO. 

Incorporated 

BLYTH  EASTMAN  DILLON  &  CO.  KIDDER,  PEABODY  &  CO. 

Incorporated  Incorporated 

MERRILL  LYNCH  WHITE  WELD  CAPITAL  MARKETS  GROUP  PAINE,  WEBBER,  JACKSON  &  CURTIS 

Merrill  Lynch,  I’ieree,  Fenner  &  Smith  Incorporated  Incorporated 

SALOMON  BROTHERS 

BACHE  HALSEY  STUART  SHIELDS  BEAR,STEARNS &C0.  DILLON, READ  &CO.INC. 

Incorporated 

DONA  LDSON,  LUFKIN  &  JEN  RETT  E  DREXEL  BURNHAM  LAMBERT 

Securities  Corporation  Incorporated 

E.  F.  HUTTON  &  COMPANY  INC.  LAZARD  FRERES  &  CO. 

LEHMAN  BROTHERS  KUHN  LOEB  L.  F.  ROTHSCHILD,  UNTERBERG,  TOWBIN 

Incorporated 

SHE  ARSON  HA  YDEN  STONE  INC.  SMITH  BARNEY,  HARRIS  UPHAM  &  CO. 

Incorporated 

WARBURG  PARIBAS  BECKER  WERTHEIM  &CO.,INC.  DEAN  WITTER  REYNOLDS  INC. 

Incorporated 


September  13, 1979 
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Editors  are  the  ‘"problem” 

By  Fred  Gates 

You’ve  got  good  writing,  bright  heads,  excellent  editing  X; 
and  you  like  to  use  photographs  and  use  them  big,  but  x 
somehow  your  photographs  don’t  come  up  to  expecta-  ^ 
tion.  Blame  is  placed  on  the  photographers,  the  equip-  g 
ment,  communication,  or  “attitude.”  >:•: 

Good  use  of  photography  doesn’t  start  with  the  photog-  X; 
raphers,  rather  it  begins  with  the  editors.  Excellent  i:;: 
photographs  can  be  so  badly  misused  that  they  are  inef- 
fective.  m 

The  next  step  in  the  decline  of  good  photography  is  a 
Catch-22  situation  where  the  editors  complain  that  they  S 
don’t  have  good  photographs  so  they  won’t  use  them.  The  ;j:| 
photographers  will  say  that  photographs  aren’t  used  well  B 
anyway,  so  why  should  they  try.  ij: 

Comments  are  heard  from  the  photographers  that  the 
editors  don’t  know  what  they  want.  Editors  complain  that  $: 
they  can  shoot  better  art  themselves  and  that  the  photog-  x 
raphers  aren’t  thinking  on  their  feet  and  do  nothing  but  S 
complain.  B 

The  solution  is  a  person — a  picture  editor  at  larger  |S 
papers,  but  maybe  an  assistant  managing  editor  or  city 
editor  or  chief  photographer  at  smaller  papers.  B 

In  effect,  one  person  rather  than  many,  who  determines  :$ 
what  the  graphic  personality  of  the  paper  will  be.  A  per-  B 
B  son  who,  when  a  final  decision  is  required,  should  make 
:$  it,  subject  only  to  appeal  to  the  managing  editor.  All  X; 
X  assignments  go  through  that  person  and  he  alone  directs  X; 
X  the  photo  staff.  X; 

B  The  person  I’ll  call  the  picture  editor,  should  have  a  Bj 
B  clear  idea  of  the  sort  of  photographs  wanted  and  how  they 
can  be  used.  This  requires  that  other  editors  understand  $■ 
B:  the  same  guide  lines.  They,  together,  must  establish 
X;  sound  ground  rules  under  which  the  photo  staff  must  B 
B  operate.  This  goes  for  other  graphics — drawings  and  B 
B  maps — as  well.  B- 

$:  Take  an  afternoon  and  schedule  all  the  sections  editors  $: 

$:  with  the  managing  editor.  Work  out  a  photography/  jB 
graphics  philosophy  and  make  sure  everyone  understands 
B  what  the  aims  will  be.  Once  that’s  determined,  the  photog-  B 
B  raphers  and  artists  should  be  told  what  the  new 
philosophy  will  be.  j;j: 

$:  Photographers  should  be  encouraged  to  submit  “wild 

B;  photos,”  timeless  pictures  that  can  be  used  at  will.  But  B 
B  unless  they  get  used,  the  photographers  will  stop  shooting  jx 
•A  them.  B; 

;B  Bylines  are  just  as  important  to  the  photographer  as  the  B; 
B:  writer.  Good  photographs  should  be  bylined.  Poor  photo- 
B:  graphs  should  not.  Only  the  picture  editor  should  deter-  :X 
x  mine  what’s  to  be  bvlined.  B 

B  All  of  which  takes  two  things:  a  clear  understanding  by  B: 
IB  the  editors  of  what  the  paper's  photographic  style  and  B; 
B:  philosophy  will  be  and  one  person  with  the  authority  to 
X  select  the  work,  develop  the  paper’s  photographic  style  B 
B  and  maintain  and  build  the  quality  of  the  photographer.  |B 
B  If  all  this  sounds  like  putting  the  egos  of  the  photog-  B: 
B  raphers  ahead  of  the  editors,  it  is.  But  editors  should  x 
j|;  understand  that  building  the  spirit  and  quality  they  want  B< 
IB  in  a  photographer  and  photography  will  achieve  their  B 
Bj  goals  a  lot  faster  than  mumbling  about  poor  photography  IB 
B  and  downplaying  the  features.  |B 

IB  Someone  has  to  make  the  effort  and  since  the  editors  B|: 
IB  are  responsible  for  the  content,  makeup  and  style  of  the  B: 
B  paper,  it  should  start  with  them.  :B 

IB  (Fred  Gates  is  picture  editor  for  the  San  Diego  Tribune.)  :|:; 


Newsbriefs 


I  Pittsburgh  ad  staff  joins  ITU 

IB  Advertising  department  employes  of  the  Pittsburgh  B 
IB  (Pa.)  Press  voted  to  be  represented  by  the  Pittsburgh  |:|: 
j|:  Typographical  Union  No.  7.  The  unit  of  about  200  :|:|: 
B:  employes  includes  display  artists,  retail  and  classified  ad 
B  salespersons  and  inside  phone  room  solicitors.  ITU  pres-  ^ 
||||  ident  Joe  Bingel  hailed  it  as  a  “major  organizational  vie-  'A 
IB  tory.”  IB 

I  Carriers  phased  out 

IB  The  “Little  Merchant”  system  was  terminated  on  Sep-  B: 
|:|;  tember  7  by  the  Festus  (Mo.)  Daily  News-Democrat,  y'j 
X  Starting  that  week  all  home  deliveries  of  the  paper  was  B 
B:|  switched  to  the  U.S.  mail.  The  Monday  to  Friday  evening  ij; 
IB  daily  has  a  circulation  of  6,100.  |:|: 

I  Saturday  edition  planned 

IB  Greenwich  (Conn.)  Time  scheduled  a  new  Saturday  |:|: 
IB  morning  edition,  starting  September  15;  the  paper,  owned  B 
B  by  Times  Mirror  Co.,  Los  Angeles,  is  published  Monday  B 
x  through  Friday  afternoons.  ;B 

iFines  for  tax  evasion  levied 

|A  Gilbert  and  Eleanor  Kelman,  former  co-publishers  of  |B 
IB  the  Wallingford  (Conn.)  Post,  have  each  been  fined  B 
|||;  $10,000  and  given  one-year  suspended  sentences  in  B< 
B;  United  States  District  Court,  Bridgeport,  Conn.,  for  will-  :A 
•A  ful  evasion  of  1972  income  taxes.  |A 

I  Circulation  exec  survives  fire 

IB  Don  Pennington,  Ohio  sales  representative  for  B 
IB  Hickey-Mitchell  Co.,  escaped  death  in  the  Holiday  Inn  A; 
||j  fire,  which  killed  nine  on  August  7  in  Cambridge,  Ohio.  B 
:|:|  He  escaped  by  breaking  out  of  his  smoke-filled  room  on  |||: 
•A  the  second  floor  and  jumping  to  the  ground  below.  He  |B 
IB  then  helped  to  rescue  two  frightened  children  and  alert  |:|: 
B:  others  on  the  first  floor.  Pennington  suffered  a  cut  on  his  B-: 
||j  hand  which  required  16  stitches.  B? 

I  Special  Papal  edition 

x  A  “Papal  Welcome”  edition  of  the  Des  Moines  (la.)  |||: 
||j  Register  has  been  announced  for  October  4  when  Pope  B^ 
B;  John  Paul  11  will  visit  the  city.  For  $3  the  paper  will  print  B 
B  a  family  last  name  and  first  names  of  all  members  of  the  |A 
IB  group.  Names  will  be  alphabetical  and  classified  under  B: 
IB  cities  and  towns.  A; 

I  Gannett  papers  Lend-A-Hand 

IB  After  Hurricane  David  and  Frederic  hit  Pensacola  and  |:|: 
IB  Cocoa,  Fla.,  $45,000  in  emergency  funds  were  made  B^ 
B  available  to  residents  by  the  Pensacola  News  and  B 
B:;  Journal  and  Cocoa  Today,  three  Gannett  newspapers.  B 
B  The  funds  were  provided  by  the  Frank  E.  Gannett  B 
IB  Newspaper  Foundation  as  grants  to  the  papers’  Lend-A-  |:|: 
IB  Hand  Funds.  To  date  about  $16,000  of  the  $25,000  given  B 
IB  to  Today  has  been  given  to  about  175  persons  who  B^ 
requested  help  to  replace  spoiled  food  and  for  repairs  to  B 
B'  homes.  |A 
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How  80  OHahoim  iMMospapers 
RHned  hands  to  set  thomselves  apart. 


It  started  in  the  spring  of  ’75  with  a 
survey  of  advertisers’  media  buying 
considerations.  Out  of  it  grew  the 
Oklahoma  Newspaper  Advertis¬ 
ing  Bureau  —  80  daily  and  weekly 
Oklahoma  newspapers  (1300  to 
24,0(X)  circulation),  banded  to¬ 
gether  to  gather  and  disseminate 
facts  about  readership,  readership 
demographics  and  other  marketing 
data.  Their  goal:  increased  reader- 
ship  and  more  of  the  revenue  going 
to  competitive  media  and  other 
advertising  vehicles.  For  details 


Wereadyou. 

We’re  Rockwell-6oss. 

of  their  operation  and  its  very 
encouraging  results,  contact  Mr. 
Ted  L.  Hecht,  Mgr.,  ONAB,  3601 
North  Lincoln  Blvd.,  Oklahoma 
City,  OK  73 105.  As  the  leading 
manufacturer  of  U.S.  newspaper 
presses  —  and  an  enthusiastic  sup¬ 
porter  of  ideas  to  keep  our  industry 
strong  —  we  applaud  ONAB’s  in¬ 
itiative.  We  merition  it  here  in  the 


hope  that  some  of  you  might  find 
similar  strength  in  their  kind  of 
unity.  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Ave.,  Chicago,  IL  60650. 
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Not  so  secret  secrets 

Withdrawal  of  the  Department  of  Justice  suit  against  The 
Progressive  magazine  seems  to  acknowledge  that  the 
H-bomb  secrets  the  government  was  trying  to  protect  were 
not  secrets  at  all. 

When  the  efforts  of  a  second  free  lance  writer  appeared  in 
other  publications  it  was  vindication  of  The  Progressive’s 
claim  that  its  article  was  based  on  unclassified  information 
available  to  anyone. 

It  is  proof  that  prior  restraint  on  publication  is  an  ineffec¬ 
tive  way  to  protect  secrets.  It  is  a  tribute  to  the  persistence 
of  The  Progressive  in  the  fight.  It  was  a  lonely  fight  until 
last  week  when  publication  of  a  letter  (containing  informa¬ 
tion  The  Progressive  had  been  barred  by  a  federal  judge 
from  publishing  for  more  than  six  months)  in  the  Madisoyi 
Press  Connection,  and  plans  for  the  same  publication  in  the 
Chicago  Tribune,  collapsed  the  government’s  case. 

Newspapers  of  general  circulation  belatedly  joined  The 
Progressive’s  fight  with  amicus  curiae  briefs  but  we  wonder 
what  might  have  happened  had  they  been  more  demonstra¬ 
tive  in  their  support  like  the  Chicago  Tribune. 

Unfortunately,  there  are  some  important  loose  ends  to  the 
case.  It  is  not  terminated.  It  is  not  completed. 

Still  lying  around  unadjudicated  is  the  government’s 
claim  of  its  right  to  suppress  all  information  about  nuclear 
energy  and  its  success,  up  to  now,  in  suppressing  all  the 
court  papers  and  legal  briefs  in  The  Progressive  case. 

Untested  is  the  government’s  right  and  duty  to  protect  its 
weapons  secrets  in  the  name  of  national  security  and  the 
use  of  prior  restraint  to  do  so.  The  secrecy  provisions  of  the 
Atomic  Energy  Act  of  1954  still  exist.  Are  they  enforceable? 

The  fact  remains  that  the  government  successfully  exer¬ 
cised  prior  restraint  on  publication  for  six  months. 

The  wrong  approach 

H.R.  4970,  designed  to  close  a  loophole  in  the  Federal  Elec¬ 
tions  Campaign  Act,  is  the  wrong  approach.  Instead  of  con¬ 
trolling  the  practices  of  candidates  it  would  impose  penalties 
on  practices  of  newspapers. 

The  bill  would  hold  any  publisher  liable  for  fine  and/or 
imprisonment  if  he  failed  to  collect  payments  for  advertising 
from  candidates  for  the  House  of  Representatives.  It  is 
thought  some  publishers  might  cancel  a  debt  for  such  adver¬ 
tising  which  would  constitute  an  illegal  campaign  contribu¬ 
tion.  But  the  act  of  non-payment  for  space  should  not  be 
considered  a  subterfuge  per  se. 

Why  not  re-write  the  bill  to  require  candidates  to  send 
cash  with  order  for  such  campaign  advertising  instead  of 
putting  the  onus  on  media?  Make  it  illegal  for  a  candidate 
not  to  pay  his  bills  rather  than  penalizing  someone  for  fail¬ 
ure  to  collect. 
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EDITOR  &  PUBLISHER  for  September  22,  1979 


Letters _ 

RIGHT  ON 

I  applaud  the  article  titled  “J-schools 
should  hire  reporters,  not  bookworms” 
by  Darrell  Berkheimer  of  the  Provo 
(Utah)  Daily  Herald  that  appeared  in  the 
September  1,  1979,  issue  of  Editor  «&. 
Publisher. 

Now  at  the  edge  of  age  65, 1  am  about 
to  retire  from  professional  life  after  43 
years  in  the  field  of  mass  communica¬ 
tions,  with  some  30  of  those  years  de¬ 
voted  to  newspapering,  principally  in 
various  reporting  and  editorial  capacities 
on  the  Omaha  World-Herald.  Having 
started  my  journalistic  career  on  a  col¬ 
lege  campus,  I  decided  in  1969  to  try  to 
bring  it  to  a  close  in  an  academic  envi¬ 
ronment  and  explored  the  possibility  of 
obtaining  a  teaching  position  in  a  de¬ 
partment  of  journalism  at  a  major  univer¬ 
sity  in  Colorado.  1  failed  in  the  effort 
because  all  I  possessed  in  “credentials” 
was  a  bachelor’s  degree  in  journalism.  A 
master’s  degree  was  required  and  a 
Ph.D.  degree  was  preferred!  As  a  result, 
I  ended  up  in  the  university’s  Office  of 
Communications  as  “editor”  for  a  staff 
of  P.R.  writers.  So  now  this  old  editor  is 
fading  from  the  scene — but  with  happy 
memories. 

Chief  among  those  memories  is  my 
recollection  of  the  tough,  fist-pounding 
bellowing  editors  of  old  who  taught  me 
the  newspaper  business  in  the  days  when 
splintered  desks,  rickety  typewriters,  di¬ 
lapidated  chairs,  dented  wastebaskets 
and  messy  spittoons  identified  the  typi¬ 
cal  metropolitan  city  room.  In  that  envi¬ 
ronment,  on  my  first  day  in  the  profes¬ 
sion,  a  crusty  news  editor  looked  me  up 
and  down  through  his  bifocals  and  snap¬ 
ped,  “All  right,  Rowley,  rip  off  that 
necktie,  roll  up  those  sleeves  and  light  a 
match  to  that  journalism  degree  you’re 
so  proud  of.  As  of  now,  son,  you’re 
going  to  learn  to  be  a  newspaperman, 
and  if  you’re  not  dry  behind  the  ears  in 
two  weeks  you  can  pick  up  your  check 
and  go  out  and  sell  Fuller  brushes!” 

My  college-graduate  ego  had  been 
fully  deflated,  but  as  years  passed  1 
never  regretted  that  humiliating  intro¬ 
duction  to  the  business.  And  now  1  have 
all  of  those  big  scrapbooks  with  their 
bylined  stories  to  feed  my  nostalgia! 
Congratulations,  Darrell  Berkheimer,  for 
calling  the  shots  as  they  are! 

Walter  H.  Rowley 

P.O.  Box  114 
Masonville,  Colo.  80541 

Amen,  Brother  Berkheimer.  I’ve  sung 
that  song  for  at  least  half  of  my  30  years 
in  the  business.  Many  have  agreed  with 
me.  But  Darrell  Berkheimer  said  it  all. 
And  very  well. 

Omer  W.  Johnson 
(Johnson  is  associate  editor  of  the  Ken¬ 
tucky  Post.) 

EDITOR  &  PUBLISHER  for  September  22, 


WHY  ALL  THE  FUSS? 

Journalists  are  considered  reasonably 
intelligent  people,  therefore  I  do  not  un¬ 
derstand  why  the  profession  seems  upset 
at  courtroom  gag  rules  or  similar  “trans¬ 
gressions”  on  the  freedom  of  the  Press 
(E&P,  Aug.  18.) 

No  freedom  is  an  absolute  and  each 
freedom  carries  a  corresponding  respon¬ 
sibility.  Further,  each  right  and  respon¬ 
sibility  must  respect  its  sociological  envi¬ 
ronment. 

In  Peter  Zenger’s  time,  newspapers 
had  a  very  narrow  select  audience. 
Those  who  were  literate,  and  read  the 
paper,  were  also  those  who  held  impor¬ 
tant  functions  throughout  society. 
Hence,  if  a  political  conspiracy  was 
afoot,  a  newspaper  had  a  right  to  alert 
the  citizens  to  such  machinations. 

But  today,  newspapers  have  a  univer¬ 
sal,  egalitarian  audience.  A  publisher  or 
editor  must  exercise  great  responsibility 
in  deciding  what  gets  printed.  The  ‘free¬ 
dom’  to  splash  gruesome  details  of  a  sor¬ 
did  crime  and  follow  up  court  case  on 
page  one  (or  any  page),  is  a  travesty  of 
human  rights.  While  such  stories  may  sell 
papers,  it  not  only  serves  no  social  or 
worthy  purpose,  the  stories  give  food  for 
thought  to  literate  psycopathic  minds.  As 
a  result  there  are  more  crimes,  more 
court  cases,  more  lurid  news  articles,  ad 
nauseum.  Although  such  coverage  may 
bring  profits  to  newspapers,  one  won¬ 
ders  is  the  profit  worth  the  psychological 
and  physical  pain  inflicted  on  the  general 
public. 

Unless  a  newspaper,  or  any  publica¬ 
tion,  knows  its  audience  very  well,  it 
should  use  discretion  in  printing  criminal 
stories. 

I  take  this  position  because  my 
philosophy  is  that  newspapers  should  be 
community  leaders  directing  society  to  a 
better  life.  But  today,  most  papers  seem 
to  be  mere  followers;  their  prime  con¬ 
cern  appears  to  be  personal  profits  rather 
than  social  progress. 

As  a  disciple  of  Peter  Zenger,  I  fail  to 
see  how  Freedom  of  the  Press  means  a 
publication  has  the  right  to  inform  every 
citizen  (psychologists  to  psychopaths, 
PHDs  to  functional  literates)  in  a  demo¬ 
cratic  fashion. 

John  A.  Fink 


LARGER  TYPE 

I  observe  the  Newspaper  Readership 
Council  has  adopted  a  $3.5  million 
budget  to  promote  readership.  As  a 
suggestion,  I  would  advocate  the  use  of 
larger  type  faces  in  news,  classified  and 
some  display  advertising.  My  theory  is 
that  it  is  futile  to  promote  readership 
when  we  produce  newspapers  that  are 
pres'ently  much  too  difficult  to  read. 

John  S.  Knight 
(Knight  is  editor  emeritus,  Knight-Ridder 
Newspapers  Inc.) 

1979 


DID  OBJECT 

An  article  published  (E&P,  August  18) 
on  closed  courts  states  that  in  New  Bed¬ 
ford  the  press  “apparently  did  not  ob¬ 
ject”  to  the  court’s  decision  to  close  pre¬ 
trial  proceedings  in  a  murder  case. 

The  Standard-Times  did,  indeed,  ob¬ 
ject.  We  aimed  the  objection  not  so  much 
at  the  local  court  but  at  the  real  culprit — 
the  U.S.  Supreme  Court. 

It  seemed  apparent  to  us  that  the  local 
court  was  behaving  secretly  in  the  way  it 
has  been  encouraged  to  behave  by  the 
Burger  Supreme  Court. 

We  would  not  want  our  colleagues  to 
think  we  have  been  anything  but  aggres¬ 
sive  when  it  comes  to  asserting  First 
Amendment  rights.  The  fact  is  that  we 
have  objected  over  and  again  in  the 
courts  and  elsewhere  to  the  continuing 
infringements  of  the  peoples’  rights  to 
information. 

James  M.  Ragsdale 
(Ragsdale  is  editor  New  Bedford  (Man.) 
Standard-Times. ) 

DON’T  MOVE  IT 

As  a  relatively  new  weekly  newsprint 
magazine  in  Raleigh,  N.C.,  also  serving 
Chapel  Hill  and  Durham,  it  is  a  rare  oc¬ 
casion  when  I  come  to  the  defense  of 
Raleigh’s  morning  daily,  the  News  & 
Observer.  However,  one  perceptive 
move  on  their  part  was  to  carry  Doones- 
bury  on  their  editorial  page. 

Now  1  see  in  E&P,  September  8,  1979 
issue  an  article  stating  that  Trudeau  and 
his  syndicate  want  the  strip  moved  to  the 
funny  pages  where  it  is  maintained  that 
young  readers,  who  no  longer  read  edito¬ 
rial  pages,  will  read  it. 

If  if  makes  any  difference  to  Trudeau 
and  Universal,  I’d  like  to  state  that 
should  the  News  &  Observer  move  the 
strip  to  the  comic  pages,  1  will  no  longer 
read  it. 

R.B.  Reeves 
(Reeves  editor/publisher.  Spectator  of 
Raleigh.) 

GROUND  RULES 

1  read  in  E&P  that  Universal  and  Gary 
Trudeau  have  laid  down  “ground  rules” 
for  use  of  Doonesbury. 

The  Columbia  (S.C.)  Record  runs 
Doonesbury  on  the  comics  page,  so  there 
is  no  problem  on  that  score  here — nor 
does  it  bother  me  if  you  make  the  strip 
available  to  college  newspapers.  1  can 
see  advantages  to  newspapers  in  this  in 
terms  of  building  long-term  newspaper 
readership. 

If  I  were  an  editor  who  did  use 
Doonesbury  on  the  editorial  page,  and 
you  offered  me  a  contract  dictating 
where  it  was  to  be  placed  in  the  newspa¬ 
per,  I  would  tell  you  to  go  to  hell.  If  you 
insisted,  I  would  cancel  Doonesbury  and 
every  other  feature  that  1  purchase 
through  Universal. 

Thomas  N.  McLean 
(McLean  is  editor  of  Columbia  (S.C.)  Rec¬ 
ord.  ) 
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The  Springfield  Newspa¬ 
pers  have  all  the  extras  you’re 
looking  for  in  a  media  buy.  Every 
day  we’re  in  touch  with  the  busi¬ 
ness  and  consumer  audience  of 
Western  Massachusetts.  And 
each  day  our  audience  turns  to 
us  for  everything  from  news 
and  commentary  to  food  and 
entertainment 

We  cover  the  second 
largest  market  in  Massachusetts 
and  we  are  the  newspaper  in 
Western  Massachusetts  for  the 
three-quarters  of  a  million  con¬ 
sumers  in  the  four  western 
counties  of  Massachusetts. 
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Extras  is  what  the 
Springfield  Newspapers  is  all 
about  But  don’t  just  read  all 
about  it . . .  contact  the 
Springfield  Newspapers  today! 
Because  in  Western  Massachu¬ 
setts,  only  one  medium  delivers 
. . .  morning,  evenings  and 
Sundays — The  Springfield 
Newspapers. 


Call  Dwight  Brouillard  at 
1-413-787-2469. 

SPRINGFIELD 

NEWSPAPERS 

1 860  Main  Street  Springfield,  MA  01101 
Largest  in  Massachusetts  Outside  Boston 


And  we  have  the  two-fisted 
combination  that  works:  ( 1 )  The 
only  dailies  in  Springfield,  and 
(2)  the  only  Sunday  paper  in  the 
ADI.  With  us,  every  ad  woos  the 
$4,000,000  effective  buying  in¬ 
come  in  Western  Massachusetts. 


Our  circulation  really  hits 
home.  The  Springfield  Newspa¬ 


pers  reach  an  outstanding 
64.5%  of  the  market  That’s  the 
kind  of  penetration  other  news¬ 
papers  wish  they  had.  We  reach 
85%  of  the  SMSA  at  a  low  C.P.M. 
No  other  newspaper  is  in  touch 
with  the  Western  Massachusetts 
community  the  way  we  are. 


Peace 
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EsP 

Every  Saturday  since  1884 

Justice  Dept,  abandons  efforts  to  restrain  publication 

The  Progressive  triumphs  in  H-bomb  case 


By  John  Consoli 

A  bold  move  by  an  11,000  circulation  Wisconsin  daily 
newspaper  (September  15),  has  led  to  a  Justice  Department 
decision  to  abandon  its  six-month  old  court  battle  to  prevent 
the  publication  by  The  Progressive  magazine  of  a  controver¬ 
sial  article  on  the  hydrogen  bomb. 

After  the  Madison  Press  Connection  published  the  text  of 
a  letter  containing  information  about  the  construction  of  the 
hydrogen  bomb,  which  the  Government  had  classified  as 
“secret  restricted  data,”  the  Justice  Department  decided  it 
would  be  pointless  to  attempt  to  restrain  publication  of  the 
Progressive  article  which  contained  similar  information. 

“This  is  a  victory  for  the  Progressive  Magazine  and  for  the 
First  Amendment,”  said  Press  Connection  managing  editor 
Skip  Frank.  “All  of  us  as  journalists  can  be  proud  of  the  way 
the  Progressive  stood  up  under  tremendous  pressure.” 

While  Frank  was  heaping  praise  on  the  Progressive  for 
sticking  to  its  guns  during  the  six  month  court  battle.  Pro¬ 
gressive  editor  Irwin  Knoll  had  some  kind  words  for  the  Press 
Connection.  Knoll,  a  former  reporter  for  Editor  &  Pub¬ 
lisher,  was  also  critical  of  some  of  the  nation’s  larger  news¬ 
papers  which  did  not  get  involved  in  what  he  saw  to  be  an 
obvious  battle  against  government  censorship. 

“I  think  it  is  unfortunate  that  a  small,  struggling  newspa¬ 
per  like  the  Press  Connection  must  show  the  way  for  some  of 
this  country’s  giant  newspapers,”  Knoll  said.  “I  think  the 
Press  Connection  acted  heroically  and  responsibly  in  defying 
the  Government’s  irrational  and  utterly  unfounded  secrecy 
demands.  I  hope  the  rest  of  the  press  will  draw  some  courage 
from  that  example.” 

Knoll  said  he  intends  to  publish  the  controversial  article 
by  Howard  Morland  entitled:  “The  H-Bomb  Secret — How 
We  Got  It,  Why  We’re  Telling  It,”  in  the  November  issue  of 
the  Progressive.  The  magazine  is  scheduled  to  be  mailed  out 
to  subscribers  on  October  4,  but  Knoll  said  this  date  could  be 
moved  up. 

The  Progressive  had  been  prohibited  from  publishing  the 
article  in  March,  when  the  Justice  Department  went  to  court 
and  successfully  obtained  a  restraining  order. 

A  total  of  eight  newspapers  had  received  copies  of  the 
letter  which  the  Press  Connection  initially  published.  The 
Chicago  Tribune  published  the  letter  (two  days  after  the 
Press  Connection)  after  challenging  the  Government  to  try 
and  stop  it. 

The  letter  was  written  by  Charles  Hansen,  a  32-year  old 
computer  programmer.  It  was  originally  sent  to  Senator 
Charles  Percy  (R.-Ill.)  and  in  it,  Hansen  told  what  he  had 
found  out  about  h-bomb  construction  through  unclassified 
information.  In  the  letter,  Hanson  also  contended  that  bomb 
construction  information  was  placed  in  the  public  domain  by 
three  scientists  who  had  breached  their  security  clearances 
and  never  been  prosecuted. 

(One  of  the  three  Hansen  mentions  is  George  Rathjens, 
Massachusetts  Institute  of  Technology  professor,  who  origi¬ 
nally  tipped  the  Department  of  Energy  off  on  the  article  the 
Progressive  was  planning  to  run.) 

In  addition  to  the  Press  Connection,  copies  of  the  letter 
were  sent  to  the  Wall  Street  Journal,  San  Jose  (Calif.)  Mer¬ 
cury  News,  Milwaukee  Journal,  Oakland  (Calif.)  Tribune, 


SPECIAL  EDITION — Editor  Ron  McCrea  holds  the  special 
edition  of  Madison  (Wise.)  Press  Connection,  which  in¬ 
cludes  a  diagram  and  text  of  a  letter  that  the  U.S.  govern¬ 
ment  says  contains  secret  information  about  the  hydrogen 
bomb. 

Palo  Alto  (Calif.)  Peninsula  Times-Tribune,  the  Progressive 
and  the  Daily  Californian,  student  newspaper  at  the  Univer¬ 
sity  of  California  at  Berkeley. 

According  to  a  Justice  Department  spokesman,  Hansen 
also  sent  a  copy  of  the  letter  to  the  Department  of  Energy, 
asking  if  anything  in  the  letter  violated  the  Atomic  Energy 
Act  of  1954.  The  Justice  Department  spokesman  said  Han¬ 
sen  was  notified  that  information  in  the  letter  did  violate  the 
Act  and  Hansen  was  asked  to  supply  a  list  of  those  he  had 
sent  copies  of  the  letter  to. 

On  September  14,  the  Justice  Department  spokesman 
said,  Hansen  provided  the  Department  with  a  list  that  in¬ 
cluded  all  of  the  newspapers  except  the  Press  Connection. 

(The  Tribune  Co.,  publisher  of  Chicago  Tribune,  is  the 
parent  company  of  the  Palo  Alto  Peninsula  Times-Tribune 
which  obtained  a  copy  of  the  letter  from  the  Tribune.  The 
Times-Tribune  on  August  30  had  run  a  diagram  contained  in 
the  Hansen  letter,  but  did  not  publish  the  text  of  the  letter. 
When  a  Department  of  Energy  official  told  the  Times- 
Tribune  it  might  be  in  violation  of  the  Atomic  Energy  Act, 
the  paper  turned  over  the  Hansen  letter  to  Tribune  attor¬ 
neys.) 

The  Justice  Department  contacted  all  the  papers  (except 
(Continued  on  page  36) 
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U.S.  newspapers  criticized 
on  United  Nations  coverage 


By  W.F.  Gloede 

There  is  strong  sentiment  among  the 
member  states  of  the  United  Nations  that 
the  American  press  does  not  give  the 
organization  a  fair  shake  in  the  nation’s 
news  columns.  Officials  ranging  in  rank 
from  the  Secretary-General  himself  to  a 
host  of  underlings  attempted  to  drive  that 
point  home  to  about  100  editors  who  at¬ 
tended  the  U.S.  United  Nations  Associa¬ 
tion’s  fifth  annual  UN  Editors  Confer¬ 
ence  in  New  York  last  week. 

Chief  among  the  critics  are  the  Third 
World,  or  “developing”  nations.  The 
consensus  opinion  delivered  by  those  of¬ 
ficials  who  addressed  the  editors  was 
that  the  American  press  emphasizes  the 
negative  news  and  virtually  ignores 
“good”  news  about  the  UN  itself  and  its 
member  nations. 

Secretary-General  Kurt  Waldheim, 
while  pointing  out  that  the  UN  cannot  be 
successful  in  its  endeavors  toward  world 
peace  without  the  support  of  the  free 
press,  said  the  UN  is  not  often  under¬ 
stood  by  the  public  partly  because  of 
what  he  considers  the  insufficiencies  of 
UN  coverage  by  the  American  press. 

He  indicated  that  he  thought  the  free 
press  neglected  to  report  on  the  quiet, 
day-to-day  work  of  the  UN  while  giving 
heavy  play  to  the  crisis  situations  that 
often  confront  the  organization. 

At  the  close  of  the  first  day’s  sessions, 
Newsday  editor  Anthony  Insolia  dis¬ 
puted  the  critics  in  a  conversation  with 
E«&P.  He  stated  casually,  “After  all,  it  is 
a  crisis  oriented  organization.” 

Both  Waldheim  and  a  ranking  U.S. 
Mission  official  had  specific  and  harsh 
criticism  for  a  series  of  stories  on  the 
UN’s  finances  published  by  the  Wash¬ 
ington  Post,  although  neither  named  the 
newspaper  they  were  talking  about. 

The  stories,  which  ran  in  the  Post  last 
spring,  detailed  an  alleged  $1.3  billion 
surplus  in  the  UN  budget  when  the  or¬ 
ganization  was  pleading  for  additional 
funds  from  member  states.  The  story 
was  later  refuted  in  an  “underpub¬ 
licized”  U.S.  General  Accounting  Office 
report,  according  to  U.S.  diplomatic 
sources  who  asked  not  to  be  identified. 

Waldheim,  without  going  so  far  as 
naming  the  Post,  attacked  the  stories, 
saying,  “This  was  not  correct,  what  was 
reported.” 

The  ranking  U.S.  Mission  official,  who 
would  not  speak  for  attribution,  called 
the  stories  “a  third-rate  hatchet  job — an 
outrageous  series  of  articles.” 

He  continued,  “I  think  that  they  be¬ 
lieve  across  the  street  (the  U.S.  Mission 
is  directly  opposite  the  UN  complex) — 
and  I  think  with  some  Justification — that 


the  things  they  do  are  not  fully  reported. 
I  think  what  is  needed  is  a  better  under¬ 
standing  of  the  UN  on  the  part  of  the 
media.” 

Post  editor  Bob  Woodward  chuckled 
when  told  of  the  UN  official’s  com¬ 
ments.  He  says  he  stands  behind  the 
story  regardless  of  the  GAO  report  or  the 
criticism. 

The  conference  was  designed  to  bring 
editors  up  to  date  on  the  salient  issues 
before  the  UN  on  the  eve  of  the  opening 
of  the  34th  General  Assembly.  Accord¬ 
ing  to  the  U.S.  UNA,  the  sessions  are 
meant  to  educate  the  media  on  the  opera¬ 
tions  of  the  UN,  to  bolster  its  image 
among  the  public  and  to  emphasize  the 
need  for  greater  coverage  of  the  develop¬ 
ing  nations. 

The  UNA  stages  the  conference  annu¬ 
ally  for  the  American  Society  of  News¬ 
paper  Editors,  the  Associated  Press 
Managing  Editors  Association,  the  Na¬ 
tional  Conference  of  Editorial  Writers 
and  the  Radio-Television  News  Direc¬ 
tors  Association. 

This  year’s  program  included  sessions 
dealing  with  “The  United  Nations  in 
Perspective,”  “The  International  Ref¬ 
ugee  Crisis,”  “What  to  Expect  at  the 
forthcoming  General  Assembly,”  “The 
Law  of  the  Sea  Conference;  How  close 
are  we  to  a  Convention?”,  “Southern 
Africa  and  the  United  Nations,”  and  “Is 
a  New  World  Information  Order  Neces¬ 
sary”  in  addition  to  sessions  with  Wald¬ 
heim  and  ranking  members  of  the  U.S. 
UN  delegation. 

Hamdy  Kandil,  a  former  Egyptian 
journalist  who  now  heads  UNESCO’s 
division  of  the  free  flow  of  information 
and  serves  as  a  member  of  the  UN  Sec¬ 
retariat,  told  the  American  editors,  “The 
remedy  for  the  world’s  communications 
problems  consists  in  speeding  up  the 
process  of  growth  by  transferring  addi¬ 
tional  resources  and  by  stepping  up 
technical  and  financial  assistance  to  the 
Third  World.  While  calling  for  this 
assistance,”  he  continued,  “it  is  at  the 
same  time  necessary  to  change  the  all  too 
often  discriminatory  or  unfavorable  con¬ 
ditions  imposed  upon  developing  coun¬ 
tries  and  their  media.” 

“If  we  call  for  a  free  press,  it  should 
also  be  free  from  monopoly,  concentra¬ 
tion.  Free  flow  of  information  should  not 
be  a  commercial  interest,”  he  argued. 

Kandil  sharply  criticized  the  existing 
world  news  gathering  organizations  of 
the  west  for  contributing  to  a  “lack  of 
information  and  much  misunderstand¬ 
ing”  of  the  developing  nations.  He  cited 
recent  news  service  reports  out  of  Iran, 
which  he  claimed  made  th  regime  of  the 
Ayotallah  Khomeini  look  like  a  gaggle  of 


Beebe  resigns  as  head 
of  World  Press  group 

The  World  Press  Freedom  Committee 
met  (September  19)  in  Washington  to 
accept  the  resignation  of  chairman 
George  Beebe  (Miami  Herald)  and  to 
chart  plans  for  future  activity. 

Beebe’s  resignation,  he  told  E&P,  is 
caused  by  his  heavy  commitments  to  the 
Inter  American  Press  Association,  which 
he  has  served  during  the  past  year  as 
vicepresident.  In  the  normal  escalation  of 
officers,  Beebe  will  become  president  of 
lAPA  after  its  October  convention  in 
Toronto. 

A  successor  to  Beebe  was  discussed 
but  a  choice  will  not  be  announced  until 
the  middle  of  October. 


“religious  zealots.”  And  he  criticized 
the  volume  and  content  of  news  service 
coverage  of  developing  countries,  claim¬ 
ing  the  accent  was  on  coups,  revolutions 
and  political  unrest  rather  than  the  ac¬ 
complishments  of  governments.  He  cited 
two  UNESCO  surveys  to  back  his 
points,  one  which  indicated  that  the 
newsfiles  of  Reuters,  Agence  France 
Press  and  UPl  show  that  Latin  America 
received  5%,  5. 1%  and  3.2%  respectively 
of  the  agencies  total  coverage.  The  other 
survey  indicated  that  the  United  States 
uses  a  lower  percentage  of  foreign  televi¬ 
sion  programming  than  any  other  coun¬ 
try  in  the  world,  excepting  China.  “This 
is  a  clear  example  of  the  case  of  the 
one-way  flow  and  the  imbalance  in  news 
coverage,  transmission  and  use,”  said 
Kandil. 

He  summed  up  the  first  half  of  the 
debate  by  saying,  “The  U.S.  has  direct 
interest  in  obtaining  more  information 
about  other  peoples  and  their  percep¬ 
tions  of  the  world  and  of  us  .  .  .in  short, 
it  is  in  the  U.S.  interest  to  promote  a  new 
world  “information  order”  which  suits 
the  new  demands  for  cross-cultural  un¬ 
derstanding  necessitated  by  an  interde¬ 
pendent,  multi-polar  world.” 

Then  Stan  Swinton,  AP’s  vicepresi¬ 
dent  for  World  Services,  began  his 
presentation — drawn  from  notes  without 
benefit  of  a  prepared  text — saying,  “It 
seems  to  me  .  .  .  that  the  rhetoric  has 
been  the  junk  food  of  this  entire  debate.” 

Pointing  out  that  both  UNESCO  and 
the  UN  are  both  “associations  of  gov¬ 
ernments,”  he  said,  “If  associations  of 
governments  set  the  standards,  then  the 
information  will  reflect  the  views  of  gov¬ 
ernments,  not  of  working  journalists.” 

Swinton  continued,  “In  recent  years, 
the  UNESCO  thrust  has  been  towards 
control  of  information.  There  are  two 
basic  views  of  journalism  in  the  world, 
the  Soviet  view,  where  journalists  are 
agents  of  the  state,  and  the  independent 
view.  I  don’t  see  how  any  UN  resolu- 
(Continued  on  page  36) 
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Gannett  seeks  Circulation 

$1.2  billion  Now  Yc 

credit  line  . 

With  the  acquisition  of  Combined  I  ^ 

Communications,  Gannett  Company  will 

top  $1  billion  in  revenues  this  year  Allen  gy  Andrew  Radolf 
Neuharth,  chairman  and  president,  told  a 

meeting  of  newspaper  stock  analysts  in  Seeking  to  boost  its  circulation  among 
New  York  (September  17).  Boston’s  upscale  readers,  the  New  York 

Neuharth  and  13  members  of  Gan-  Times  has  improved  its  home  delivery 
nett’s  operating  committee  were  in  New  service  there  and  begun  offering  the 
York  for  the  company’s  monthly  man-  paper  to  subscribers  at  newsstand  prices, 
agement  meeting.  The  analysts’  lunch-  The  Times  sells  for  30«l  daily  and  $1.10 
eon  in  New  York  is  a  regularly  held  on  Sunday  in  New  England, 
meeting  which  they  hold  with  execu-  Usually  the  Times  relies  for  its  home 
tives  from  publicly  held  newspaper  com-  delivery  on  independent  entrepreneurs 

who  charge  subscribers  higher  than 
The  Gannett  chairman  said  the  com-  newsstand  rates, 
pany’s  newspaper  revenues  for  the  first  The  Times  has  subcontracted  its  Bos- 
eight  months  of  1979  are  13%  ahead  of  ton  home  delivery  operation  with  Con- 
last  year  and  its  television  stations  and  sumer  Marketing  Services,  Inc.,  a  divi- 
outdoor  advertising  operation  are  run-  sion  of  Warner  Communications.  Using 
ning  well  ahead  of  last  year’s  revenues,  part-time  crews.  Consumer  Marketing 
He  expressed  disappointment  only  with  delivers  the  daily  paper  to  subscribers  by 
its  radio  stations,  saying  their  revenues  7  a.M.  and  the  Sunday  paper  by  8:30 
were  “a  little  soft”  but  that  format  a.M. 

changes  are  planned.  A  tractor  trailer  delivers  the  Times 

Gannett’s  chief  financial  officer  Doug-  from  its  Carlstadt,  N.J.  plant  to  its 
las  McCorkindale  gave  an  indication  of  wholesaler  in  Wellesley,  Mass,  a  Boston 
the  company’s  anticipated  earnings  for  suburb,  by  3  A.M. 

1979,  saying  ‘‘Wall  Street  has  predicted  The  Times  bills  its  Boston  customers 
we  will  make  $3.65  to  $3.75  per  share,  directly  through  its  own  computers. 
We’re  going  to  make  sure  we  don’t  sur-  Ralph  Johnson,  from  the  Times’  New 
prise  them.”  York  office,  has  gone  to  Boston  to  direct 

McCorkindale  disclosed  that  Gannett  the  circulation  drive, 
is  reviewing  its  existing  financial  ar-  Readers  in  Boston  receive  the  same 
rangements  and  looking  at  new  areas  of  paper  that’s  sold  in  New  York  minus 
financing  “so  we’re  not  just  stuck  with  classified  advertising  and  the  Sunday 
prime.  The  European  banks  are  pitching  real  estate  section, 
some  pretty  good  deals  to  American  The  Times  is  promoting  in  Boston  its 
companies  now.”  national  and  international  news,  daily 

He  said  the  company  is  seeking  to  Business  Day  section,  and  special 
“consolidated”  its  present  $264  million  in  weekly  sections:  Sports  Monday,  Sci- 
lines  of  credit  into  one  “revolving  credit  ence.  Home,  Living,  and  Weekend  to 
agreement  in  the  $250  million  range  with  attract  professional  and  managerial  types 
a  fringe  of  $1.2  billion  if  we  need  it  for  a  with  incomes  of  $35,000  or  more, 
particular  acquisition.  We’re  looking  to  “We’ve  fully  identified  our  market, 
obtain  assurances  that  such  an  amount  and  we’re  taking  a  rifle  approach,” 
($1.2  billion)  is  available  with  various  commented  Donald  A.  Nizen,  who  as  the 
European  and  American  banks.  Times’  vicepresident  in  charge  of  con- 

Remarking  that  Gannett  “only  uses  sumer  services  plans  its  circulation 
line  of  credit  for  cash  purchases,”  the  strategy.  He  said  the  paper  has  a  corn- 
chief  financial  officer  stated  he  had  “no  plete  computerized  listing  of  its  target 
idea”  what  the  company  wants  to  buy  audience  in  the  Boston  area  and  is  using 
for  a  billion  dollars.  “It’s  a  question  of  phones,  door  to  door  crews  of  college 
having  the  money  available,”  he  com-  students,  and  direct  mail  to  solicit  sub- 
mented.  scribers. 

Interest  rates  below  prime  available  to  “We’re  concentrating  our  efforts  on 
Gannett  include,  McCorkindale  said,  the  the  Boston  retail  trading  zone,  about  a 
commercial  paper  rate,  and  set  markups  thirty  mile  radius,”  Nizen  stated, 
above  each  of  the  following:  the  federal  Although  he  refused  to  reveal  the 
fund  rate,  the  London  Interbank  Offering  Times’  circulation  goals  for  the  area,  he 
(LIBOR  or  Eurodollar)  rate,  and  the  cer-  admitted  the  paper  has  a  five  year  plan 

tificate  of  deposit  rate.  with  which  it  “intends  to  grow  in  Boston 

“We  are  able  to  borrow  at  some  mark-  much  better  than  we  have  in  the  past .  .  . 
up  above  those  rates  but  still  below  the  we’re  expending  more  money.” 
prime  rate,”  he  explained.  “Another  According  to  Nizen,  the  Times’  Bos- 
way  of  expressing  it  is  like  %  of  1%  ton  circulation  now  is  30,000  daily  and 
above  the  LIBOR  rate.”  60,000  Sunday. 
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New  York  Times  starts 
reader  drive  in  Boston 


He  also  stated  that  the  Times’  Boston 
efforts  are  not  related  to  its  past  experi¬ 
ments  with  a  national  edition  and  are  not 
part  of  a  new  strategy  to  market  the 
paper  region  by  region. 

“We’ve  always  been  in  Boston.  We’ve 
always  considered  New  England  part  of 
our  primary  market,”  Nizen  remarked. 
“This  is  not  a  new  strategy.  This  has 
nothing  to  do  with  a  national  edition.” 

He  said  that  the  Boston  Globe  and  the 
Boston  Herald  American  had  formerly 
handled  the  Times’  Boston  home  deliv¬ 
ery.  The  Globe’s  switch  to  all  day  publi¬ 
cation  last  February  and  the  Herald 
American’s  termination  of  delivery  of 
out  of  town  papers  in  August  instigated 
the  Times’  present  moves. 

‘"We  were  forced  to  do  something,” 
he  explained. 

Pointing  out  that  many  prominent  New 
York  department  stores  have  Boston 
branches,  Nizen  said  the  New  York 
stores  will  “get  a  bonus”  from  their 
Times’  ads  by  “putting  another  tag  line 
at  the  bottom  of  the  page.” 

He  maintained  the  Boston  move  offers 
national  advertisers  “greater  penetration 
of  the  target  market  of  the  right  people.” 

About  25%  of  Times  advertising  is  na¬ 
tional  including  automotive  and  financial 
according  to  the  paper’s  marketing  re¬ 
search  department. 

As  to  which  papers  the  Times  consid¬ 
ers  its  competition  in  Boston,  Nizen 
stated,  “I  don’t  see  any  local  papers  as 
competition.  We’re  an  add  on,  a  supple¬ 
ment  to  them.” 

He  expressed  a  different  view  in  re¬ 
gard  to  the  Wall  Street  Journal  which 
reports  its  has  over  38,000  subscribers  in 
the  Boston  SMSA  and  uses  the  same  de¬ 
livery  service  there  as  the  Times. 

“I  think  we  (the  Times  and  the  Jour¬ 
nal)  do  compete  for  readers,  but  I  don’t 
think  it’s  either/or,”  Nizen  commented. 

However,  he  then  added,  “The  only 
place  we’re  competing  head  to  head  is 
business  news.  The  Journal  doesn’t  have 
the  depth  we  have.  They’ve  (the  Journal) 
had  a  helluva  time  trying  to  increase  their 
share  of  the  (Boston)  market  because  of 
the  New  York  Times.” 

Name  change 

Boston  Globe  has  changed  name  of  its 
Sunday  magazine  supplement  from  New 
England  Magazine  to  the  Boston  Globe 
Magazine.  “The  magazine  will  continue 
to  focus  on  the  issues,  events  and  per¬ 
sonalities  of  New  England,  while  report¬ 
ing  on  topics  of  national  and  world  inter¬ 
est  as  well,”  a  Globe  spokesman  said. 
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Frederic  plays  havoc 
with  Gulf  Coast  dailies 


By  Andrew  Radolf 

When  Hurricane  Frederic  ripped 
through  the  Gulf  Coast  the  night  of  Wed¬ 
nesday,  September  12,  he  knocked  out 
one  newspaper  and  staggered  another. 

Two  other  Gulf  papers  with  advanced 
planning  managed  to  elude  his  heaviest 
blows  and  stay  in  operation.  A  key  ele¬ 
ment  to  their  emergency  plans  was  hav¬ 
ing  manual  typewriters  on  hand  so  report¬ 
ers  could  keep  turning  out  copy  after 
power  went  out. 

Frederic’s  fierce  winds  of  up  to  115 
miles  per  hour  toppled  a  two  story 
apartment  building  onto  the  composing 
room  roof  of  the  Mississippi  Press- 
Register  in  Pascagoula,  a  Newhouse 
newspaper.  The  paper  reported  no  in¬ 
juries  to  its  staff,  but  the  resulting  water 
damage  to  its  typesetting  equipment  has 
left  it  unable  to  publish  a  complete  edi¬ 
tion  since  the  night  the  storm  struck. 

The  Mississippi  paper’s  “sister” 
Newhouse  publication,  the  Mobile  (Ala.) 
Press  Register  45  miles  away,  helped  out 
by  leaving  two  pages  of  space  open  for 
Pascagoula  news.  10,000  copies  of  the 
Mobile  paper  were  trucked  to  Pas¬ 
cagoula  and  “left  out  where  people  can 
get  them.’’ 

The  Mobile  Press- Register  also  suf¬ 
fered  from  Frederic’s  ravages.  The  paper 
lost  power  about  8  P.M.  Wednesday 
night  when  it  was  in  the  middle  of  page 
makeup.  Power  did  not  return  until  Fri¬ 
day  morning,  the  14th,  and  the  Press- 
Register  resumed  publishing  with  its 
Saturday  morning  edition. 

The  Gannett  owned  Pensacola  (Fla.) 
News  and  Journal  and  Gulf  Publishing’s 
South  Mississippi  Sun  and  Daily  Herald 
in  Biloxi  both  made  arrangements  to 
have  newspapers  further  inland  publish 
their  emergency  editions  if  they  lost 
power  in  the  storm. 

The  two  papers  implemented  their 
contingency  plans  well  in  advance  of 
Frederic’s  arrival.  Their  reporters 
went  to  work  on  manual  machines  and 
telephoned  the  stories  to  their  editors 
waiting  inland. 

Both  papers  delivered  special  ad-free, 
hurricane  editions  on  Thursday  morning 
to  their  subscribers. 

The  Pensacola  paper  sent  its  copy  to 
the  Montgomery  (Ala.)  Advertiser,  180 
miles  away,  where  it  ran  off  60,000 
newspapers  with  12  pages  of  stories  and 
photos  on  the  hurricane.  A  truck  brought 
the  papers  back  to  Pensacola  for  deliv¬ 
ery. 

The  Biloxi  papers  printed  10,000 
copies  of  a  four  page  storm  edition  on  the 
presses  of  Columbia  Newspapers  in 
South  Carolina,  publisher  of  the  State 


and  Record.  Columbia  is  about  900  miles 
from  Biloxi.  The  papers  were  flown  in 
from  South  Carolina  and  distributed  by 
truck. 

“We  got  wiped  out,’’  stated  the  editor 
of  the  Mississippi  Press-Register,  Gary 
Holland,  when  asked  how  his  paper 
fared  in  the  storm.  “The  roof  in  our 
composing  room  collapsed  after  a  two 
story  building  fell  on  top  of  our  plant. 
The  high  winds  pushed  it  right  over.  Our 
typesetting  equipment  was  water  dam¬ 
aged  and  is  still  not  operating.” 

The  Mississippi  Press-Register  did  not 
get  its  power  back  until  4P.M.  the  Sun¬ 
day  after  the  storm. 

On  Wednesday  the  18th  the  Missis¬ 
sippi  paper  published  a  limited  edition, 
but  Holland  said  he  does  not  expect  to  be 
fully  operational  until  the  weekend  of  the 
22nd. 

“We’re  relying  on  Mobile  for  typeset¬ 
ting  and  ad  composition,”  he  com¬ 
mented.  “Then  running  it  off  on  our  own 
presses.” 

Although  the  storm  left  the  Mobile 
Press-Register  without  power  to  run  its 
computers  and  presses,  the  paper’s 
emergency  telephone  system  kept  its 
phones  operating. 

“We  were  answering  phones  and  pro¬ 
viding  information  to  the  public,”  com¬ 
mented  John  Fay,  associate  executive 
editor.  He  said  his  paper  had  reporters  in 
the  building  and  out  in  the  field  at  civil 
defense  headquarters  and  the  weather 
bureau  during  the  storm. 

“It’s  almost  prohibitive  to  come  up 
with  (auxiliary)  generating  facilities  to 
run  presses,”  Fay  continued.  “Com¬ 
munications  were  also  a  problem.  A 
great  many  private  phones  were  out  en¬ 
tirely.  .  .  .  We  did  not  have  a  fall  back 
plan.  The  only  thing  we  could’ve  done  is 
take  hard  copy  some  place  and  have  it 
punched  up.” 

He  advised  papers  which  face  a  similar 
emergency  to  “bring  food.  It’s  a  small 
thing,  but  hard  on  morale  if  there’s 
nothing  to  eat.” 

He  added  that  sandbags  placed  against 
the  bottom  of  the  press  room  doors  left 
the  area  “the  driest  place  in  the  building. 
We  didn’t  get  a  drop  of  water  in  there  or 
in  the  paper  storage  warehouse.” 

Fay  said  he  expects  his  paper  “will  be 
talking  about”  instituting  an  emergency 
plan  soon  because  “nothing  says  we 
couldn’t  have  another  one  (hurricane) 
next  week.  We’ll  look  into  Pensacola 
and  follow  their  methods.” 

J.  Earle  Bowden,  editor  of  the  Pen¬ 
sacola  Journal  and  the  News,  said  the 
paper’s  newsroom  operation  moved 
north  of  the  city  to  Pensacola  Junior  Col¬ 
lege  at  9P.M.  Wednesday  about  a  half 


hour  before  their  plant  lost  power.  The 
papers’  reporters  set  up  shop  in  a  televi¬ 
sion  studio  at  the  college  which  was 
equipped  with  four  telephones,  several 
manual  typewriters,  and  a  photo  lab. 

Bowden  explained  that  his  news 
staff  went  to  the  junior  college  because 
the  papers’  plant  and  offices  in  the  center 
of  the  city  are  located  in  a  flood  plain. 
The  staff  also  took  the  papers’  computer 
terminals  up  to  the  circulation  depart¬ 
ment  on  the  second  floor. 

As  a  back  up  system  to  the  junior  col¬ 
lege’s  phones,  Bowden  said  a  truck  was 
waiting  to  deliver  copy  to  Montgomery. 

He  had  sent  a  team  of  reporters  and 
editors  to  Alabama  “on  a  standby  basis” 
several  hours  before  Frederic’s  arrival. 
During  the  interim  before  the  emergency 
plan  went  into  effect,  the  Pensacola  team 
learned  how  to  operate  Montgomery’s 
computer  system. 

“If  we  hadn’t  done  what  we  did,  we’d 
have  been  out  of  business,”  Bowden 
said.  “As  soon  as  the  Montgomery  paper 
got  its  morning  paper  off,  they  put  ours 
on.  We  used  their  typeface  but  had  our 
masthead.  The  paper  looked  darn  good.” 

Besides  three  pages  of  hurricane  news, 
the  editor  remarked  that  the  storm  edi¬ 
tion  carried  a  comics  page,  a  sports  page, 
two  stock  pages,  some  national  news 
from  Alabama  wires,  and  local  news. 

A  second  team  of  editors  delivered 
photos  and  additional  copy  by  station 
wagon  late  Wednesday  night.  The  earlier 
stories  were  dictated  over  the  telephone 
or  sent  by  telecopier. 

Bowden  said  by  mid  Thursday  morn¬ 
ing  all  of  his  subscribers  had  their  pa¬ 
pers.  The  plant  downtown  also  had  its 
power  back  that  morning,  and  the  Pen¬ 
sacola  papers  returned  to  a  normal 
schedule  Thursday  afternoon. 

The  Biloxi  papers  also  were  able  to 
publish  during  the  hurricane  because 
“we  did  what  we  did  after  Camille.  We 
published  a  four  page  newspaper  in  Co¬ 
lumbia  and  flew  it  down  to  the  Gulf 
coast,”  stated  Jim  Lund,  editor  of  Gulf 
Publishing’s  Daily  Herald.  “We  made 
arrangements  in  advance  and  had  people 
on  standby.  We  dictated  by  phone  and 
had  local  stories  and  an  editorial  on  page 
one.  During  Camille  we  dictated  till  the 
phones  went.  This  time  there  was  no 
loss  of  phones  but  we  had  some  trouble.” 

The  Biloxi  papers  had  two  emergency 
phone  wires  installed  as  a  backup  sys¬ 
tem,  but  they  were  not  needed. 

As  in  Pensacola,  manual  typewriters 
played  a  crucial  role  in  meeting  the 
emergency. 

“We  still  have  some  of  those  things 
around  here,”  Lund  commented.  “Our 
biggest  complaint  is  that  we  lost  power.” 

Lund  reported  the  Daily  Herald  and 
the  South  Mississippi  Sun  published  a 
combined  edition  Friday  afternoon  and 
“distributed  a  full  run  by  truck.  We  were 
back  to  business  as  usual  by  the 
weekend.” 
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Advertising 


Newsplan  sales  teams 
to  make  call-backs 


A  “call  back”  selling  program  was 
agreed  upon  at  the  Newspaper  Advertis¬ 
ing  Sales  Association’s  board  meeting 
(September  6.) 

The  backbone  of  the  program  is  a  new 
sales  presentation,  developed  for  NASA 
and  produced  by  the  Newspaper  Adver¬ 
tising  Bureau,  based  on  an  outline  by 
Robert  H.  Lambert,  president  of  NASA 
and  Story  &  Kelly-Smith  Inc.  The  pres¬ 
entation  will  be  shown  to  the  original  2(K) 
target  accounts  as  assigned  to  NASA 
member  firms  during  phase  two  of  the 
sales  plan. 

This  time  around,  Lambert  said  the 
3-man  sales  teams  will  attempt  to  make 
the  presentations  to  assigned  accounts  at 
a  different  level  than  that  at  which  the 
first  and  original  call  was  made. 

Reports  on  the  sales  calls  are  to  be 
filed  with  Bill  Shannon  of  Gannett  Ad¬ 
vertising  Sales,  who  was  named  News- 
plan  Coordinator. 

Each  member  firm  continues  to  be  re¬ 
sponsible  for  the  same  accounts  to  which 
originally  assigned.  “However,  we  want 
these  'call  backs’,  or  follow-up  calls, 
made  with  a  second  man  on  the  call, 
preferably  another  NASA  member,  but 
possibly  someone  from  NAB,  or  a  local 
newspaper  executive  (perhaps  especially 
for  outer  territory  accounts  to  conserve 
travel  time  and  expense  of  a  second 
NASA  member),”  Lambert  said. 

“We  assume  that  each  member  firm 
will  have  the  same  sales  person  assigned 
to  the  targeted  accounts  that  made  the 
original  presentation,  and  that  therefore 
there  will  be  continuity  of  information 
and  familiarity  with  the  account.  It  will 
be  highly  desirable  for  the  salesman  on 
the  follow-up  call,  the  call  back,  to  check 
any  reports  that  have  been  written  and 
also  possibly  to  check  the  Newspaper 
Advertising  Bureau  contact  on  the  ac¬ 
count  for  information  on  whatever  may 
have  been  done  on  the  account  since  the 
initial  call  so  that  the  NASA  salesman 
approaches  the  account  fully  informed,” 
he  said. 

The  NASA  member  firm  salesman, 
supported  by  his  firm,  of  course,  be¬ 
comes  in  effect  the  permanent  newspa¬ 
per  industry  quarterback,  captain  or 
general  on  the  assigned  account,  he 
noted. 

“This  means  the  salesman  and  the 
NASA  member  firm  assume  complete 
responsibility  for  developing  full  infor¬ 
mation  on  the  account’s  present  attitude 
toward  NEWSPLAN,  toward  newspa¬ 
pers,  toward  the  issuance  of  contracts 
under  NEWSPLAN,  determining  the  ex¬ 
tent  of  possible  newspaper  usage, 
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number  of  newspapers  to  be  used,  with 
all  selling  efforts  being  made  to  develop 
the  maximum  advertising  dollar  expendi¬ 
ture  in  newspapers  including  the  rein¬ 
vestment  of  any  savings  realized  through 
NEWSPLAN  discounts. 

“Very  simply,  the  NASA  firm  as¬ 
signed  to  the  original  accounts,  and  the 
salesmen  of  that  firm,  are  to  take  on  the 
account  as  a  challenging  assignment  to 
develop  the  maximum  usage  of  newspa¬ 
pers,  maximum  expenditure  of  advertis¬ 
ing  dollars  in  newspapers,  maximum 
newspaper  participation  in  the  targeted 
accounts’  advertising  budgets,”  he  ex¬ 
plained. 

In  addition  to  these  regional  accounts, 
NASA  wants  each  chapter  to  make  as¬ 
signments  also  for  NEWSPLAN  sales 
coverage  with  the  new  presentation,  on 
all  advertising  agencies  within  the  terri¬ 
tory  covered  by  the  local  chapter.  Again, 
this  will  mean  specific  assignments  of  in¬ 
dividual  firms,  preferably,  two  men  to  a 
sales  team,  representing  two  member 
firms,  possibly  including  a  man  from 
NAB,  possibly  including  a  man  from  a 
local  newspaper,  Lambert  said. 

As  for  the  advertising  agencies,  Lam¬ 
bert  said  a  lot  of  these  have  been  “cov¬ 
ered”  to  one  extent  or  another  with  the 
NEWSPLAN  original  limited  presenta¬ 
tion.  “What  we  want,  though,  is  for  the 
NASA  Chapters  to  set-up  an  advertising 
agency  total  coverage  plan  with  the  new 
presentation  and  then  to  follow  through 
in  the  matter  of  working  with  the  agen¬ 
cies  in  getting  out  NEWSPLAN  con¬ 
tracts,  getting  dollars  saved  from 
NEWSPLAN  discounts  reinvested  in 
newspapers,”  he  said. 

He  said  the  agency  assignments  are  to 
be  taken  as  permanent  assignments  (just 
as  the  account  assignments)  with  the  ob¬ 
ject  being  to  saturate  with  the  NEWS- 
PLAN  concept  toward  carving  out  an 
increasing  newspaper  share  in  national 
advertising  budgets. 

“Many  of  the  first  calls  with  the  origi¬ 
nal  NEWSPLAN  presentation  were 
more  of  an  informational  presentation, 
an  informational  call,  just  to  advise  of  the 
existence  of  something  called  NEWS- 
PLAN.  In  this  second  phase,  we  ought  to 
see  some  real  constructive  selling,  some 
working  toward  NEWSPLAN  contracts, 
^yorking  toward  a  more  important  par¬ 
ticipation  of  newspapers  in  these  na¬ 
tional  advertiser  budgets.  We  believe  we 
have  got  to  develop  a  whole  different 
attitude  in  taking  on  this  selling  assign¬ 
ment.  This  is  going  to  require  more  pre¬ 
call  analysis,  more  pre-call  planning  on 
the  direction  in  which  we  hope  to  move 
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the  account,  the  information  we  hope  to 
get  from  the  account,  the  asking  for  the 
order  for  newspapers  from  the  account. 
And  it  should  mean  top  level  NASA 
member  firm  management  personnel 
sales  participation,”  Lambert  said. 

Reporters  file 
complaint  on 
pretrial  story 

During  its  current  September  session, 
the  National  News  Council  is  examining 
a  complaint  filed  by  14  reporters  of  the 
Rock  Island  (III.)  Argus  that  a  story  in 
the  Quad-City  Times  of  Davenport, 
Iowa,  giving  the  background  of  a  15- 
year-old  boy  charged  with  murder, 
should  not  have  been  published. 

The  complaint  filed  August  20  con¬ 
cerned  the  Times’  story  of  August  12, 
1979  which  gave  details  about  the  home, 
psychiatric  background,  and  prior  record 
of  the  boy  before  he  was  arrested  and 
charged  with  rape  and  murder  of  a  10- 
y ear-old  girl. 

The  complaint  from  the  reporters  at 
near-by  Rock  Island  declared  the  story 
was  “uncalled  for  at  this  point — before 
the  case  has  even  begun  to  go  to  trial.” 
The  complaint  termed  the  article  an  “ir¬ 
responsible  throwback  to  an  earlier  and 
unmissed  era  in  journalism.” 

Daniel  K.  Hayes,  managing  editor  of 
the  Quad-City  Times,  in  response  by  let¬ 
ter  to  the  Council  said:  “We  believe  the 
story  speaks  for  itself.  We  believe  pro¬ 
fessional  newspeople  can  immediately 
determine  our  thinking,  our  sensitivity 
and  our  concern  for  both  individual 
rights  and  the  public’s  need  to  know.” 

In  a  phone  conversation  with  the 
Council  staff,  editor  Forest  Kilmer  of  the 
Times  added:  “We  saw  this  story  not  as 
a  criminal  issue,  but  as  a  social  issue.  We 
were  encouraged  and  assisted  at  every 
step  of  the  way  in  doing  the  story  by 
prosecutors,  court  personnel  and  institu¬ 
tional  representatives.  We  asked  our¬ 
selves:  “Is  the  public  being  better  served 
through  the  revelations  in  the  story?’  We 
believe  that  it  is.  We  weighed  all  of  the 
factors.  We  believe  that  if  this  case  ever 
comes  to  trial,  the  court  has  other  re¬ 
course  to  insure  a  fair  trial:  change  of 
venue  (it  happens  often  around  here), 
jury  sequestration,  etc.” 

Ad  revenues  climb 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  four  weeks  ended  August  12,  1979, 
were  up  15.0%  to  $39,315,000  from 
$34,176,000  for  the  same  period  in  1978. 
For  the  eight  accounting  periods. 
January  I  through  August  12,  1979.  total 
advertising  revenues  for  the  group  were 
$326,858,000  compared  with  $289,100,000 
for  the  same  period  last  year,  an  in¬ 
crease  of  13.1%. 
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Publishers  pump  millions 
into  radio-tv  sales  mart 


Less  than  two  years  ago  an  FM  radio 
station  serving  the  Denver  market  could 
have  been  bought  for  about  $3  million.  A 
few  months  ago  it  was  purchased  for  $6.7 
million. 

The  transaction  involving  station 
KBPI-fm,  from  Progressive  Broadcas¬ 
ters  (Marvin  Spector  and  William  F.  Ste¬ 
vens)  to  Sandusky  Newspapers  Inc. 
(Dudley  A.  White  and  family),  was  ap¬ 
proved  by  the  Federal  Communications 
Commission,  setting  a  record  price  for  an 
FM  outlet. 

But  “record  prices”  for  both  radio  and 
television  stations  have  become  com¬ 
monplace  in  a  lively  market  where  seven 
and  eight-digit  figures  make  a  sale.  A 
recent  scanning  of  the  FCC  files  reveals 
newspaper-related  companies  as  a  major 
class  of  buyers.  Toting  up  the  price  tags 
reported  to  the  FCC,  the  36  applications 
by  publishing  affiliates,  already  ap¬ 
proved  or  pending  grants  of  license 
transfers,  in  eight  months  of  1979  ac¬ 
count  for  more  than  $300  million.  Forty 
radio  stations  and  21  tv  stations  are  in¬ 
volved. 

An  often-quoted  yardstick  for  evaluat¬ 
ing  a  tv  station  is  10  times  yearly  cash 
flow.  Radio  stations  may  bring  as  much 
as  seven  times  cash  flow  or  twice  the 
gross  revenue.  Of  course  the  settlement 
figure  can  be  inflated  by  other  assets 
such  as  real  estate  or  auxiliary  busines¬ 
ses. 

With  FCC  approval,  McClatchy 
Newspapers  stands  to  collect  $65  million 


in  cash  for  KOVR-tv  which  covers  the 
Sacramento  and  Stockton  markets  in 
California.  Outlet  Company,  a  Boston- 
based  retail  store  chain,  used  part  of  a 
$73  million  line  of  credit  for  the  deal. 

Outlet  has  been  diversifying  into 
broadcast  operations  at  a  whirlwind 
pace.  While  its  store  sales  of  $131  million 
yielded  a  net  loss  of  about  half  a  million 
dollars  in  the  first  half  of  this  year,  the 
radio-tv  unit  reported  income  of  $5  mil¬ 
lion  on  $12  million  sales. 

The  White  family,  which  publishes  the 
Sandusky  (O.)  Register,  Norfolk  (O.)  Re¬ 
flector,  Kingsport  (Tenn.)  Times  and 
News  and  Grand  Haven  (Mich.)  Tribune, 
has  invested  almost  $12  million  in  five 
radio  stations  in  the  past  two  years.  Be¬ 
sides  the  Denver  outlet,  the  Sandusky 
group  has  announced  purchase  of  an 
am-fm  combination  in  San  Luis  Obispo, 
Calif,  for  $1,575,000.  In  1978  they  ac¬ 
quired  stations  in  Mesa-Phoenix,  Ariz. 
and  Bellevue,  Wash. 

Another  newspaper  family,  Mrs. 
Gladys  D.  Seaton  and  her  five  children, 
of  Kansas,  has  been  active  in  the  radio 
station  market,  with  purchases  in  Lub¬ 
bock,  Texas,  and  Scottsbluff,  Nebr.  for 
about  $2  million  thus  far  this  year.  They 
already  owned  stations  in  Manhattan  and 
Coffeyville,  Kans.  and  are  selling  one  in 
Hastings,  Kans.  The  Lubbock  station  is 
being  purchased  from  the  S.B.  Whitten- 
burg  family  which  formerly  owned  sev¬ 
eral  newspapers  in  Texas. 

A  major  radio  deal  awaiting  action  by 


Radio-tv  purchases  by  newspaper-affiliated  companies 


Harte-Hanks  Communications 


the  FCC  involves  the  Kansas  State  Net¬ 
work  which  would  come  under  the  own¬ 
ership  of  the  George  C.  Hatch  family, 
publishers  of  the  Ogden  (Utah)  Standard 
Examiner.  The  total  value  of  the  deal 
would  be  nearly  $63  million. 

In  television  station  transactions  the 
sales  figures  shoot  higher  than  the 
cloud-piercing  antennas.  For  example. 
New  York  Times  Company  would  ac¬ 
quire  KFSM-tv  at  Fort  Smith,  Ark.  for 
$17.5  million  and  WHNT-tv  Huntsville, 
Ala.  for  $12  million.  Only  three  years  ago 
a  deal  for  WHNT  for  $5.2  million  fell 
through.  San  Francisco  Chronicle’s  par¬ 
ent  company  has  agreed  to  pay  $27  mil¬ 
lion  for  two  radio  stations  in  Wichita, 
Kans.  and  KUPK-tv  in  Garden  City. 

The  Broadcast  Bureau  has  approved 
transfer  of  the  license  for  KSHO-tv  Las 
Vegas  to  WTMJ  Inc.,  the  Milwaukee 
Journal  Company  subsidiary.  The  price 
was  given  as  $13.5  million. 

The  Block  family,  which  owns  the  To¬ 
ledo  Blade,  the  Pittsburgh  Post-Gazette, 
Red  Bank  (N.J.)  Register  and  Monterey 
(Calif.)  Peninsula  Herald,  radio  stations 
in  Pittsburgh  and  cable  systems  in  three 
states,  has  applied  for  the  license  of 
WLFl-tv  at  Lafayette,  Ind.  The  price 
was  stated  as  $3,153,750. 

One  of  the  largest  transactions  await¬ 
ing  the  FCC’s  O.K.  is  the  acquisition  of 
the  Newhouse  Broadcasting  Corpora¬ 
tion’s  five  television  stations  by  the 
Times  Mirror  Company  for  $82.3  million. 

A  package  of  radio  and  tv  stations  for 
which  Western  Sun,  a  division  of  the  Des 
Moines  Register  &  Tribune  Company, 
paid  $27.7  million  to  McCoy  Broadcast¬ 
ing  Co.,  has  cleared  the  FCC.  The  sta¬ 
tions  are  in  Oregon,  Colorado  and 

KMJK-fm 

Portland.  Ore.  I, .100,000 


Company 

Stations 

Price 

Guy  Gannett  Broadcasting  Co. 

KOFM-fm 

Chronicle  Broadcasting  Co. 

KAKE-am-fm 

(Maine  newspapers) 

Oklahoma  City,  Okla. 

1.900,000 

(San  Francisco  Chronicle^ 

Wichita.  Kans. 

KSTT-am 

KUPK-tv 

Davenport.  Iowa 

2,100.000 

Garden  City.  Kans. 

$27,000,000 

StaulTer  Communications 

KOOL-am 

Standard  Corporation 

Kansas  State 

Topeka  newspapers 

Phoenix.  Ariz. 

2,000,000 

(Ofiden  Standard  Examiner) 

Network 

62.900.000 

Harris  Enterprises 

KOZA-am 

Sandusky  Newspapers 

KBPI-fm 

Hutchinson,  Kans. 

Odessa.  Tex. 

610.000 

(White  family) 

Denver,  Colo. 

6.700.000 

KSLY-am 

WTMJ  Inc. 

KSHO-tv 

KVNA-fm 

(Milwaukee  Journal) 

Las  Vegas.  Nev. 

11.500,000 

San  Luis  Obispo.  Ca. 

1  ..S7.S.000 

A.H.  Belo  Corp. 

KTAL-tv 

Combined  Communications 

KCFM-fm 

(Dallas  News) 

Texarkana- 

(Gannett  Company) 

St.  Louis.  Mo. 

3.2.'iO.OOO 

Shreveport 

N.A. 

Telegraph  Herald  Inc. 

KFMQ-fm 

Duane  Hagadone 

KVNI-am 

Dubuque,  Iowa 

Lincoln,  Nebr. 

1.800.000 

Coeur  d'Alene,  Ida. 

N.A. 

(Woodward  family) 

Western  Sun 

KYXI-am 

New  York  Times  Co. 

KFSM-tv 

(Des  Moines  Re/tisler  <t  Tribune) 

Oregon  City.  Ore. 

Fort  Smith.  Ark. 

17..S0O,OOO 

KGON-fm 

WHNT-tv 

Portland,  Ore. 

Huntsville,  Ala. 

12,000.000 

KLAK-am 

KPPL-fm 

South  Plains  Broadcasting  Co. 

KFYO-am 

Lakewood,  Colo. 

(Seaton  family) 

Lubbock.  Tex. 

1  ,.100.000 

KHON-tv 

Honolulu 

Panhandle  Broadcasting  Co. 

KNEB-am-fm 

KHAW-tv 

(Seaton  family) 

Scottsbluff.  Nebr. 

750,000 

Hilo 

KAII-tv 

Greater  Media  Corp. 

KHTZ-fm 

Wailuku 

27.700,000 

(Bordes) 

Los  Angeles 

4.000.000 

Pulitzer  Publishing  Co. 

WGAL-tv 

Mabuhay  Corp. 

KJAZ-fm 

St.  Louis  Post-Dispatch 

Lancaster,  Pa. 

(L.L.  Malabed) 

Alameda.  Calif. 

1,675,000 

WTEV-tv 

New  Bedford.  Mass. 

45,000.000 

Galesburg  Broadcasting  Co. 

KMCD-am 

KTAR-am 

Swap  for 

(Gaieshurf!  Register-Mail) 

KBCT-fm 

KBBC-fm 

KSD-am 

Fairfield.  Iowa 

219.000 

Phoenix.  Ariz. 

St.  Louis 
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Hawaii.  Six  insurance  companies  pro¬ 
vided  the  financing  for  the  R&T  acquisi¬ 
tion.  The  Cowles  newspaper  company 
already  owned  a  tv  station  in  Moline,  Ill., 
radio  stations  in  Madison,  Wis.  and  a 
12%  interest  in  the  Minneapolis  Star  & 
Tribune  Co.  which  has  licenses  for  two 
tv  stations. 

For  the  past  few  years  there  has  been  a 
trend  of  publisher  purchases  of  broad¬ 
cast  outlets  in  markets  away  from  their 
newspaper  bases.  Even  though  the  Su¬ 
preme  Court  grandfathered  all  but  a 
dozen  of  the  cross-ownership  situations, 
some  publishers  have  elected  to  break  up 
dual  ownership,  by  swapping  stations  or 
selling  them  outri^t,  rather  than  be  sub¬ 
ject  to  expensive  license  renewal  con¬ 
tests. 

A  10- year-long  fight  for  the  WTAR-tv 
license  in  Norfolk,  Va.  is  coming  to  an 
end  if  the  FCC  approves  a  settlement 
reached  between  Landmark  Communi¬ 
cations  Inc.  and  Hampton  Roads  Televi¬ 
sion  Corp.  The  latter  would  receive 
$755,000  as  payment  of  its  litigation  ex¬ 
penses,  but  Landmark  would  sell 
WTAR-tv  to  someone  other  than 
Hampton.  It  is  considered  likely  that 
Landmark  would  receive  a  tax  certifi¬ 
cate,  which  is  one  of  the  incentives  of¬ 
fered  by  the  Internal  Revenue  Service  to 
dissolve  cross-ownership  situations. 

Trade  sources  say  the  New  York  News 
affiliate  WPIX-tv  paid  about  $9  million  to 
erase  a  license  contest  that  began  in 
1%9. 

Tired  of  a  license  renewal  proceeding 
that  involved  KMJ-tv  at  Fresno  for  five 
years,  McClatchy  Newspapers  agreed  to 


let  the  competing  applicant  have  the  sta¬ 
tion  for  $13.5  million. 

Several  of  the  station  sales  negotiated 
by  publishing  companies  were  motivated 
by  the  Supreme  Court’s  decision  which 
outlawed  16  “egregious”  monopoly  situ¬ 
ations.  In  one  of  these,  the  Hussman 
family  which  owns  the  Texarkana 
Gazette  and  other  newspapers  made  a 
deal  with  A.H.  Belo  Corp.,  owner  of  the 
Dallas  Morning  News,  for  KTAL-tv  in 
the  Texarkana-Shreveport  market. 

For  the  same  reason  the  Hugh  Shott 
family  sold  WHIS-tv  at  Bluefield,  W. 
Va.,  where  it  publishes  the  Daily  Tele¬ 
graph,  to  Quincy  Newspapers  Inc.  of  Il¬ 
linois  whose  principal  owners  are 
Thomas  A.  Oakley  and  members  of  the 
family. 

Sale  of  WHIO-tv  at  Dayton,  O.  for 
$47.5  million  to  Ohio  Valley  Broadcast¬ 
ing  will  pave  the  way  for  the  merger  of 
Cox  Broadcasting  Corp.,  affiliate  of  Cox 
Enterprises,  with  General  Electric  Com¬ 
pany.  This  half-a-billion  dollar  stock 
transaction  is  expected  to  be  completed 
before  the  end  of  the  year. 

Guy  Gannett  Publishing  Company, 
which  owns  several  newspapers  in 
Maine,  is  switching  its  radio  interests 
from  New  England  to  the  Midwest  in  a 
couple  of  transactions.  Affiliated  Publi¬ 
cations,  parent  of  the  Boston  Globe,  will 
acquire  WSYN-am-fm  at  Springfield, 
Mass,  for  $5.1  million  and  Jean  Hawley’s 
company  will  get  KOFM-fm  at  Ok¬ 
lahoma  City  and  KSTT-am  at  Daven¬ 
port,  Iowa,  for  a  total  price  of  $6.2  mil¬ 
lion. 

A  year  after  receiving  FCC  consent. 


the  $45  million  transaction  in  which 
Pulitzer  Publishing  Company  acquired 
the  Steinman  stations  WGAL-tv  at  Lan¬ 
caster,  Pa.  and  WTEV-tv  at  New  Bed¬ 
ford,  Mass,  was  sealed.  Pulitzer  broke 
up  its  cross-ownership  of  radio  and 
newspaper  in  St.  Louis  in  an  exchange  of 
KSD-am  for  KTAR-am  Phoenix  and  $2 
million  from  Combined  Communications 
Corp.  (Gannett). 

Weekly  goes  daily 
in  Duncan,  Okia. 

Published  once  a  week  for  95  years, 
the  Duncan  Morning  (Okla.)  Eagle  ap¬ 
peared  September  8  as  a  daily  produced 
on  a  new,  offset  press  in  a  building  that 
formerly  housed  a  carpet  store. 

A  physician.  Dr.  Robert  Norton,  is 
publisher  and  Leon  Hooten,  formerly  a 
Wichita  Falls,  Texas,  newspaper 
employee,  is  editor.  Hooten  at  one  time 
was  for  four  years  editor  of  the  other 
Duncan  daily,  the  Banner,  which  is  pub¬ 
lished  by  A1  Hruby. 

Associated  with  Morton  in  what  the 
Oklahoman  described  as  “the  $250,000 
venture”  is  his  father,  Jim  Morton,  a  real 
estate  dealer. 

Lovejoy  Award 

Editor  and  publisher  Katherine  W. 
Fanning,  Anchorage  Daily  News,  has 
been  selected  to  receive  the  1979  Elijah 
Parish  Lovejoy  Award  of  Colby  College. 
She  will  be  honored  November  15  in  an 
evening  convocation  at  the  college. 


Radio-tv  sales  by  newspaper-affiliated  companies 


Company 

Stations 

Price 

Reo-Cap  Inc. 

WFKY-am 

(Rowley) 

WKYW-fm 

50% 

Painesville,  0. 

Frankfort,  Ky. 

400.000 

Jefferson-Pilot  Broadcasting 

WGBS-am 

WLYF-fm 

Miami,  Fla. 

12,500.000 

Quincy  Newspapers 

WHlS-tv 

(Oakley) 

Bluelield.  W.  Va. 

8,000,000 

Affiliated  Publications 

WHYN-am-fm 

(Boston  Globe) 

Springfield,  Mass. 

5,100.000 

Scripps- Howard  Broadcasting 

WITH-am-fm 

Baltimore 

3,900.000 

Gazette  Printing  Co. 

WJMC-am-fm 

(Bliss) 

Janesville,  Wis. 

Rice  Lake,  Wis, 

1,075.000 

Capitol  Broadcasting  Co. 

WKEE-am-fm 

(Fletcher) 

North  Carolina  Leader 

Huntington,  W.  Va, 

1,900.000 

Toledo  Blade  Co. 

WLFI-tv 

(Block) 

Lafayette,  Ind. 

3,153,750 

Lightfoot  Broadcasting  Co. 

WSUB-am-fm 

737,000 

(Shoreline  Times,  Conn.) 

Groton,  Conn. 

Corinthian  Broadcasting  Co. 

WVEC-tv 

(Whitney) 

Norfolk,  Va, 

31.000,000 

Times  Mirror  Co. 

WAPI-tv 

Los  Angeles 

Birmingham,  Ala. 

KTVI-tv 

St.  Louis.  Mo. 

WSYR-tv 

Syracuse.  N.Y. 

WSYE-tv 

Elmira.  N.Y. 
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WTPA-tv 

Harrisburg,  Pa. 

$82,380,000 

Clay  Communications 

WAPT-tv 

Charleston,  W.  Va. 

Jackson,  Miss. 

N.A. 

Cox  Broadcasting  Corp. 

WHIO-tv 

Dayton,  O. 

$47,500,000 

WGN  Continental  Broadcasting 

KDAL-tv 

(Chicago  Tribune) 

Duluth,  Minn. 

7,250,000 

Copley  Press 

KGU-am 

Honolulu 

650,000 

McClatchy  Newspapers 

KMJ-tv 

Fresno,  Calif. 

13,500,000 

KOVR-tv 

Sacramento- 

Stockton 

65,000.000 

Hussman  Family 

KTAL-tv 

WEHCO  Media 

Texarkana- 

Shreveport 

N.A. 

Pulitzer  Publishing  Co. 

KSD-am 

Swap  for 

St.  Louis 

KTAR-am 

Scripps  League  Newspapers 

KVNI-am 

Phoenix 

Coeur  d'Alene,  Ida. 

N.A. 

Gannett  Company 

WBRJ-am 

Marietta,  O. 

550,000 

WHEC-tv 

Rochester,  N.Y. 

27.000.000 

Bimey  Imes  Jr. 

WELO-am-fm 

Columbus,  Miss. 

Tupelo,  Miss. 

945,000 

Forward  Association 

WEVD-am 

(Jewish  Daily  Forward) 

New  York 

1. 100.000 

Daily  Telegraph  Printing  Co. 

WHIS-tv 

(Shott) 

Bluefield,  W.  Va. 

8,000,000 

Guy  Gannett  Publishing  Co. 

WHYN-am-fm 

Springfield,  Mass. 

5,100,000 
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‘Who  says  it’s  a  newspaper?’ 


When  people  complain  about  the  lack 
of  “news”  in  the  Minneapolis  Star,  an 
afternoon  daily  that  has  been  in  a  down¬ 
hill  slide  for  years,  editor  Stephen 
Isaacs  has  a  standard  retort. 

“Who  says  it’s  a  newspaper?”  he  asks 
with  a  grin.  Isaacs  came  to  this  land  of 
14,000  lakes  (“a  lot  more  if  you  count  the 
ponds,”  cracks  one  longtime  resident)  a 
year  ago  to  try  to  save  the  Star  from 
almost  certain  death.  Radical  surgery 
was  needed  and  Isaacs  was  the  chief  sur¬ 
geon. 

He  moved  West  from  the  tradition- 
oriented  journalistic  world  of  the  East 
after  a  long  career  with  the  Washington 
Post.  What  he  has  done  with  the  Star  is 
about  as  untraditional  as  anything  hap¬ 
pening  in  American  journalism  today. 

The  paper  and  its  declining  readership 
was  picked  apart  and  analyzed  by  a 
dozen  committees,  whose  rosters  in¬ 
cluded  staff  members,  academics  and 
demographic  experts.  Then  came  the 
process  of  putting  together  something 
new  and  different. 

What  emerged  was  what  many  have 
talked  about  but  few  have  dared  deliver 
to  the  doorstep — a  daily  magazine. 

Sure,  major  stories  locally  and 
worldwide  are  covered  and  often  in 
depth  far  beyond  most  dailies.  But  the 
basic  package  tends  to  newsfeatures,  en¬ 
tertainment,  articles  about  people  big 
and  little  and  subjects  affecting  the  way 
people  live,  work  and  play.  Heavy 
coverage  is  given  to  television,  and  a  half 
dozen  artists  brighten  the  pages. 

“We  feel  it’s  got  to  be  in  depth  to  be 
good,”  Isaacs  says. 

The  shock  waves  were  immediate  and 
not  unexpected.  Subscribers  continued 
to  cancel.  Staff  members  accustomed  to 
“yesterday  and  today”  coverage  grum¬ 
bled.  State  and  city  officials  complained 
that  Star  reporters  seldom  covered  their 
meetings  and  news  conferences,  most  of 
which  Isaacs  maintains  are  devoid  of  real 
news.  It  is  a  view  shared  by  this  ob¬ 
server. 

Isaacs  came  to  talk  about  what  the 
Star  is  doing  to  Wire  Watch  Conference 
III,  an  independently  organized  group  of 
wire  editors  which  convened  recently  at 
Spring  Hill  Center,  a  few  miles  west  of 
Minneapolis. 

He  is  quick  to  concede  that  the  ap¬ 
proach  he’s  taken  would  be  impossible  in 
most  large  cities  and  that  a  major  factor 
in  the  strategy  is  that  the  Star’s  morning 
sister,  the  Minneapolis  Tribune,  con¬ 
tinues  to  be  the  conventional  daily  for 
thousands  of  Minnesotans. 

“There  is  simply  no  purpose  for  an 
evening  paper  in  many  of  the  large 
northern  cities,”  Isaacs  savs. 

“We  must  be  exciting  and  interesting 
and  indispensible.  The  latter  is  the  key.” 
(Reprinted  from  the  VPl  Reporter  for  Sep¬ 
tember  6.) 


There  are  signs  that  the  circulation  de¬ 
cline  has  run  its  course  and  the  paper  is 
now  beginning  to  attract  the  audience  it 
seeks.  A  heavy  promotional  campaign  for 
the  “new”  Star  is  about  to  begin.  One 
planned  tv  commercial  will  boldly  suggest 
that  instead  of  buying  Time,  Newsweek 
and  People  magazines,  the  reader  try 
the  Star. 

Isaacs,  in  outlining  the  strategy,  which 
he  does  with  fervor,  reminded  the  editors 
that  many  large  morning  papers  were 
running  into  trouble  after  World  War  II. 
They  turned,  he  says  with  a  smile,  away 
from  the  purely  hard  news  approach  to 
include  a  mixture  of  newsfeatures, 
analytical  coverage  and  indepth  articles. 
“All  of  them  were  successful,”  he  adds. 

Does  he  think  the  Star  can  succeed  in 
its  rebirth  as  a  daily  magazine?  His  reply 
comes  quickly. 

“We  think  we  have  a  shot.” 

Charles  Bailey,  the  editor  of  the 
Tribune,  welcomed  the  wire  editors,  who 
devoted  much  of  their  third  annual  ses¬ 
sion  to  writing  in  addition  to  nuts  and 
bolts  matters. 

Bailey  feels  that  many  wire  editors  are 
not  vigorous  enough  in  pushing  for  space 
and  larger  display  for  the  copy  they  han¬ 
dle. 

“You  must  become  stronger  advo¬ 
cates  for  the  people  who  are  not  there  in 
the  newsroom,”  he  said. 

The  Tribune  carries  a  great  deal  of 
overseas  coverage  and  frequently  sends 
its  correspondents  to  foreign  capitals  on 
major  stories.  It,  too,  has  turned  away 
from  purely  routine  local  coverage  under 
Bailey,  who  for  many  years  was  the  pa¬ 
per’s  chief  correspondent  in  Washing¬ 
ton. 

Lloyd  Carver  of  the  Tennessean  in 
Nashville  and  Carl  Sims  of  the  Min¬ 
neapolis  Tribune  have  been  the  prime 
movers  behind  the  Wire  Watch  group. 
Next  year’s  meeting  is  planned  for  Wash¬ 
ington. 

Sale  completed 

The  Interpublic  Group  of  Companies, 
Inc.  completed  acquisition  of  SSC&B, 
Inc.  and  its  49%  ownership  of  most  of  the 
SSC&B/Lintas  International  group  of 
agencies,  it  was  announced  (September 
11)  by  Paul  Foley  and  Philip  H.  Oeier, 
Jr.,  chairman  and  president  respectively 
of  Interpublic.  SSC&B  will  continue  to 
operate  as  an  independent  advertising 
agency  system,  the  third  such  worldwide 
agency  network  in  Interpublic. 

Foot  surgeon’s  award 

National  Enquirer,  which  has  pub¬ 
lished  several  stories  on  ambulatory 
surgery  and  new  techniques  of  foot 
surgery,  will  be  honored  by  the  Academy 
of  Ambulatory  Foot  Surgery  at  its  7th 
National  Conference  in  San  Diego. 


7  weeklies 
for  Hispanics 
acquired  in  L.A. 

A  group  of  seven  weekly  newspapers 
serving  the  predominately  Latino  East 
side  of  Los  Angeles  has  been  purchased 
by  12  Mexican- American  investors. 

The  buyers  of  the  Eastern  group  publi¬ 
cations  Inc.,  said  they  represent  the  first 
Hispanic-owned  chain  of  newspapers  in 
the  United  States. 

The  seven  newspapers,  which  serve 
the  Boyle  Heights  and  Lincoln  Heights 
districts  of  Los  Angeles,  unincorporated 
East  Los  Angeles  and  the  cities  of  Mon¬ 
terey  Park  and  Montebello,  have  a  total 
circulation  of  58,000,  according  to  the 
group’s  new  publisher,  Dolores  Sanchez, 
a  prominent  Los  Angeles  business¬ 
woman. 

Mrs.  Sanchez,  who  is  also  treasurer  of 
the  group,  said  she  and  other  investors 
paid  “close  to  a  half  million  dollars”  for 
all  rights  and  titles  to  the  seven 
newspapers — the  Eastside  Sun,  Mexican 
American  Sun,  City  Terrace  Comet, 
Monterey  Park  Comet,  Montebello 
Comet,  The  Wyvernwood  Chronicle  and 
the  ELA  Brooklyn  Comet.  All  publish  in 
English  but  have  one  page  of  Spanish- 
language  news  and  features. 

The  Eastern  group  had  been  publish¬ 
ing  papers  on  the  Eastside  for  35  years 
but  reportedly  encountered  financial 
problems  since  the  death  two  years  ago 
of  its  founder  and  publisher,  Joseph 
Kovner. 

According  to  Mrs.  Sanchez,  the  new 
investors  made  their  offer  after  it  was 
learned  that  Kovner’s  widow  and  chil¬ 
dren  might  be  forced  to  close  the  news¬ 
paper  which  had  been  covering  the 
Mexican-American  community. 

Besides  Mrs.  Sanchez,  the  new  buyers 
include  her  husband,  Joe,  president  of 
the  group;  Los  Angeles  Police  Commis¬ 
sioner  Salvador  Montenegro;  movie 
actor  Richard  Yniguez;  his  wife, 
Roxanne  Bonilla  Giannini,  a  movie  and 
television  actress;  radio-television  re¬ 
porter  Helen  Barro;  spice  manufacturer 
Roque  Olivos  and  Soledad  Garcia,  an 
administrator  for  the  Los  Angeles  city 
school  district. 

Mrs.  Sanchez  said  the  new  owners  in¬ 
tend  to  expand  community  news  cover¬ 
age  and  circulation.  In  addition,  she  said, 
there  are  plans  for  new  features,  includ¬ 
ing  an  opinion  page  and  a  larger  Spanish 
language  section. 

Los  Angeles  also  is  served  by  a  daily 
Latino  newspaper.  La  Opinion,  which 
publishes  in  Spanish. 

New  home 

After  a  three-year  search,  the  Press 
Club  of  Metropolitan  St.  Louis  has 
moved  into  permanent  quarters  on  the 
top  floor  of  the  Lennox  Hotel. 
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Federal  judge  refuses 
to  close  criminal  trial 


A  federal  judge  in  Des  Moines,  Iowa 
has  denied  a  defendant’s  request  to  close 
to  the  public  and  press  a  criminal  trial. 

Judge  William  Stuart  also  said,  how¬ 
ever,  that  there  are  instances  where 
closed  trials  could  be  ordered. 

“Situations  might  arise  where  the  de¬ 
fendant  by  clear  and  convincing  evi¬ 
dence  could  establish  exceptional  facts 
and  circumstances  that  effectively  pre¬ 
vent  the  defendant  from  presenting  his 
defense  and  thereby  deny  him  a  fair 
trial,”  Stuart  said. 

In  this  case.  Judge  Stuart  set  up  a  list 
of  four  requirements  that  must  be  met  in 
order  to  close  a  trial  and  then  ruled  that 
the  defendant  failed  “by  clear  and  con¬ 
vincing  evidence”  to  meet  those  re¬ 
quirements. 

He  ordered  the  trial  open  to  public  and 
press  to  begin  on  October  1 . 

The  case  involves  Mark  Richard  Pow¬ 
ers,  who  is  charged  with  conspiracy  to 
counterfeit  and  unlawful  possession  of 
counterfeit  plates.  Powers  had  requested 
the  trial  be  closed  because  he  felt  his  life 
would  be  placed  in  danger  if  certain  tes¬ 
timony  became  public. 

Powers  contended  that  he  had  been 


acting  as  an  informant  for  the  Federal 
Bureau  of  Investigation  and  the  Iowa  Di¬ 
vision  of  Criminal  Investigation  at  the 
time  of  his  arrest  and  that  in  order  to 
adequately  present  a  defense  case  in 
court,  he  would  have  to  disclose  certain 
activities  which  could  jeopardize  his  life. 

In  ruling  against  Power’s  motion  to 
close  the  trial.  Judge  Stuart  said  there 
were  four  requirements  that  must  be  met 
before  a  trial  can  be  closed.  Judge  Stuart 
said  the  defendant  must  show  that: 

•  There  is  a  “clear  and  present  danger 
of  actual  harm”  to  the  defendant’s  life  or 
to  the  life  of  a  member  of  his  family. 

•  Closing  the  trial  “would  effectively 
prevent  the  harm  alleged”  and  proven 
to  exist. 

•  There  are  “no  effective  alterna¬ 
tives”  to  closing  the  trial. 

•  The  prosecution  consents  to  the 
closing  of  the  trial  or  there  is  a  compel¬ 
ling  reason  for  not  requiring  the  prosecu¬ 
tion’s  consent. 

Stuart  ruled  that  “there  is  an  alterna¬ 
tive  that  the  Court  believes  will  enable 
the  defendant  to  present  his  defense 
without  closing  the  trial  to  the  public.” 

In  commenting  on  the  Judge’s  deci¬ 


sion,  the  Des  Moines  Register  (which 
battled  to  keep  the  trial  open)  said:  “The 
test  proposed  by  Judge  Stuart  places  an 
extremely  heavy  burden  on  anyone  who 
wants  a  secret  trial.  Powers  had  failed  to 
meet  the  test.  The  test  is  so  stringent  that 
probably  few,  if  any,  defendants  ever 
could  meet  it.  If  there  must  be  a  test,  we 
prefer  the  one  Judge  Stuart  devised.” 

The  paper  went  on  to  state,  however: 
“Still,  Judge  Stuart  seemed  to  accept  the 
premise  that  the  public  can  be  excluded 
from  an  entire  trial  .  .  .  “We  are  trou¬ 
bled  whenever  a  judge  accepts  the  idea 
that  the  public  may  be  excluded  from  a 
courtroom.  Although  Judge  Stuart  said 
no  instance  was  cited  in  which  a  secret 
trial  had  been  held  in  an  American  court, 
he  was  unwilling  to  say  that  courts  have 
no  power  to  order  closed  trials.” 

The  case  to  keep  the  trial  open  was 
presented  on  the  newspaper’s  behalf  by 
Barbara  Mack,  27  year  old  assistant  gen¬ 
eral  counsel  of  the  Des  Moines  Register. 

N.Y.  News  editor 
wins  science  award 

Edward  Edelson,  science  editor  of  the 
New  York  Daily  News,  is  1980  winner  of 
the  American  Chemical  Society’s  James 
T.  Grady  Award  for  Interpreting 
Chemistry  for  the  Public. 

Announcement  of  the  $2,000  award 
was  made  during  the  Society’s  week- 
long  national  meeting  in  Washington. 


Name _ _ _ _ — - | 

Publication  or  station - - - - - - - -  | 
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How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question.  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Cailed  So  You're  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 
answers. 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  111.61701 

Please  send  me  a  tree  copy  of  your  booklet  So  You  're  Thinking  About  Doing  A  Story  On. . 
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You  know  what  invites  your  confidence. 

In  a  company,  skill,  experience,  dedication. 

In  a  web  offset  press,  speed  and  endurance...  quality 
performance,  edition  after  edition,  day  after  day. 
Consider,  then,  the  Lithoflex,  a  web  offset  press  with 
all  the  features  the  modern  mid-size  paper  needs,  from 
55,000  pph  speed  to  color  flexibility,  from  convenient 
on-the-aisle  dampening  system  to  engineered  ease  of 
operation  and  maintenance...  a  most  advanced  double 
width,  semi-cylindrical  press  in  a  class  by  itself. 

Now  consider  today’s  Wood-Hoe  and  the  resources 
behind  us. 

As  a  part  of  M.A.N.,  the  world’s  largest  manufacturer  of 
web  and  sheet-fed  presses,  we  are  much  more  than  we 
were.  Our  new  parent  company  is  a  worldwide,  multi¬ 
billion  dollar  corporation  whose  engineering  and 
products  benefit  a  broad  range  of  basic  industries. 

And  that’s  good  news  for  you. 

Because  it  means  new  financial  and  technological 
strength  behind  the  Wood-Hoe  tradition  of 
uncompromising  quality  and  innovation,  and  the 
Wood-Hoe  knowledge  of  the  American  pressroom. 

Wood-Hoe.  And  the  Lithoflex. 


HMAPRISS 


WOOD-HOE 


A  company  you  can  be  sure  of.  And  a  press  that  adds 
punch  to  your  production. 


AOOMMkMY 


/ 


333  Cedar  Avenue 
Middlesex.  N.J.  08846 
(201)469-6600 


Improvement 
program  in 
Bridgeport 

By  Philip  Schuyler 

Bridgeport  (Conn.)  Morning  Tele¬ 
gram,  Evening  and  Sunday  Post  reached 
a  new  phase  of  a  continuing  improve¬ 
ment  program  September  8,  when  the 
Post  announced  a  revamping  of  news  and 
editorial  pages  to  make  them  “easier  to 
read.” 

The  announcement  also  explained  the 
Post  is  being  broken  down  into  four  sec¬ 


tions  of  which  the  first  page  of  Section  2 
becomes  in  effect  the  local  edition  of  the 
four  geographical  areas  in  which  the 
daily  circulates.  They  are;  West,  cover¬ 
ing  Westport,  Norwalk  and  other  west¬ 
ern  Fairfield  county  communities; 
North,  the  Monroe,  Newtown,  and  Dan¬ 
bury  area;  East,  Milford,  Shelton  and 
Naugatuck  Valley;  and  Metro, 
Bridgeport,  Fairfield,  Stratford,  and 
Trumbull. 

The  front  page  of  Section  3  features 
“Focus  on  Living”,  while  a  new  busi¬ 
ness  page  heads  a  fourth  section  along 
with  classified  advertising,  with  sports  a 
second  section,  and  tv,  radio,  theatre 
news  and  comics  a  third. 

The  improvement  program  began  in 


October  1976  with  the  color-coding  of 
the  three  newspapers’  mastheads, 
orange  for  the  morning  paper,  blue  for 
evening,  and  green  for  Sunday,  made 
possible  by  a  production  shift  from  let¬ 
terpress  to  cold  type.  A  Talstar  T-410 
system,  first  used  for  classified  advertis¬ 
ing  only  was  installed.  This  change  fol¬ 
lowed  the  addition  to  the  staff  of  Jesse 
Strong,  as  production  manager,  August 
14,  1976. 

Strong  came  to  Bridgeport  from  the 
New  York  office  of  the  Goss  Press  Co., 
where  he  was  for  20  years  vicepresident 
and  sales  manager.  He  sold  the 
Bridgeport  papers  Goss  offset  and  Di- 
Litho  units,  a  rare  combination. 

“Such  a  combination  permits  a  news¬ 
paper  to  make  use  of  existing  equipment 
while  going  offset,”  Strong  explained. 
“Then  letterpress  equipment  may  be 
discarded  a  few  at  a  time.” 

So  far  the  production  conversion  has 
involved  three  MGD  Metro  Photocom- 
posing  machines,  a  3-M  Pyrofax 
platemaker,  and  a  changeover  of  a  9-unit 
Goss  Mark  II  press  to  DiLitho  plus  addi¬ 
tion  of  a  new  seven-unit  Goss  Metro 
Offset  press  bringing  the  total  to  16  units, 
with  two  folders.  The  press  combination 
permits  a  daily  run  of  72  pages  in  offset 
and  DiLitho,  or  128  pages,  when  running 
collect  on  two  presses.  To  handle  this 
production  a  new  Sta-Hi  mailroom  was 
put  into  operation. 

John  E.  Phriem,  president  and  pub¬ 
lisher,  declined  to  disclose  the  amount  of 
money  involved  in  these  changes  or  es¬ 
timate  the  cost  of  the  entire  improvement 
program. 

What  was  made  known,  however,  was 
the  fact  that  circulation  of  the  three  pa¬ 
pers  is  edging  up,  with  the  Post  reaching 
about  75,%0,  the  Telegram,  19,250,  and 
the  Sunday  Post,  95,250. 

Prior  to  starting  the  improvements  a 
management  committee,  consisting  of  all 
department  heads,  visited  other  newspa¬ 
pers  that  had  converted  to  offset  and  at¬ 
tended  seminars  on  newspaper  moderni¬ 
zation.  Among  dailies  visited  were  those 
in  Richmond,  Va.,  Springfield,  Mass., 
the  St.  Petersburg  (Fla.)  Times,  and  the 
New  Haven  Register. 

Leonard  E.  Gilbert,  the  Post’s  manag¬ 
ing  editor,  and  a  member  of  this  commit¬ 
tee,  told  Editor  &.  Publisher  about 
changes  involving  his  department. 

“Our  type  is  still  being  set  by  our  regu¬ 
lar  linotype  operators  and  tape  punchers 
in  a  composing  room  set-up,”  he  said. 
“We  have  added  Computec  computer 
terminals  and  paper  punch  type  setters 
for  setting  classified  ads,  some  display 
advertising,  and  a  portion  of  locally  writ¬ 
ten  news  copy.  They  are  also  capable  of 
making  high  speed  corrections. 

“We  have  a  staff  of  100  covering  news 
for  our  four  areas,  not  including  string¬ 
ers.  Biggest  change  in  the  newsroom  is 
on  the  copy  desk.  All  copy  is  coded  using 
a  Queue  list.  Latest  revision  is  dated 
(Continued  on  page  21) 


“Yes  Sir,  Mycro-Tek  Sells 
an  8  VDT  System  for  $49,560 


. . .  that  has  20  million  character  storage,  slovir  speed 
wire  capture  and  online  typesetter  interfacing. 

Yes. the  Mycro-Comp  Front-End  System  can  be  configured  for  smaller 

floppy  disk  and  larger  hard  disk  systems  yet  remain 

competitively  priced.  And  Mycro-Comp  has  all  the 

features  such  as  headfit,  copyfit,  search  and 

replace,  insert,  and  delete  (and  more),  plus 

optional  software  packages  such  as  Class  Ad 

and  Billing  and  Circulation  Management. 

Mycro-Tek  also  proud  of  its  96  Mycro- 
Comp  installations  throughout  the  United 
States  and  Canada.  And  South  America 
will  soon  have  first  Mycro-Comp 

Well,  sir,  this  was  an 
duction  today.  When  you  want 
further  information,  please  use 
this  toll  free  number,  800-835- 
2852,  and  ask  about  the 
Mycro-Comp  Front-End 


MYCRO-TEK,  INC. 

“The  Front-end  System  Specialists" 

216  North  Washington 
Wichita,  Kansas  67202 


In  Kansas  call  31 6>265-7861 
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Sept.  1.  The  code  designates  headline 
sizes  and  different  fonts  used  for  Post 
and  Telegram  daily  features,  Sunday 
stories,  editorials  and  miscellaneous.” 

Charles  Betts,  the  Telegram’s  manag¬ 
ing  editor  since  January  1978,  has  also 
sectionalized  the  morning  paper,  playing 
up  the  local  news  of  the  different  sec¬ 
tions  as  the  Post  has  done.  He  has  also 
made  a  number  of  changes  in  the  news 
pages,  such  as  adding  a  locked-in 
“People  Column”  on  page  3  that  fea¬ 
tures  prominent  local  people  and  what 
they  are  doing  and  a  floating  column  on 
world  news  titled  “Globoscope.”  Com¬ 
peting  against  such  New  York  City  pa¬ 
pers  as  the  News  and  Times,  Betts  has 
begun  strengthening  the  Telegram’s 
Westport  bureau,  covering  the  southern 
end  of  Fairfield  county,  he  said,  to  be 
followed  by  improvements  in  other  re¬ 
gional  coverage.  Betts  came  to  the  Tele¬ 
gram  from  the  Hartford  Times,  now  de¬ 
funct.  Before  that  he  was  city  editor  of 
the  Lancaster  (Pa.)  New  Era. 

Faster  editing 
on  VDT  comes 
with  experience 

Electronic  editing  and  reporting  sys¬ 
tems  may  result  in  slower  editing  and 
headline  writing  and  even  a  drop  in  the 
quality  of  editing  for  the  first  few  months 
after  installation,  but  their  use  does  not 
disrupt  editing  patterns  permanently, 
according  to  the  findings  of  a  recent 
study. 

The  study,  “The  Video  Display  Ter¬ 
minal  and  the  Copy  Editor:  A  Case 
Study  of  Electronic  Editing  at  the  Mil¬ 
waukee  Journal,"  was  conducted  by 
Bruce  Garrison,  assistant  professor  of 
journalism  at  Marquette  University. 

Findings  of  the  study  are  based  on  data 
from  22  in-depth  interviews  with  editors, 
including  the  managing  editor  and  all 
copy  editors  on  the  national,  state  and 
local  copy  desks  of  the  Journal. 

The  study  showed  that  the  major  im¬ 
pact  of  the  electronic  editing  and  report¬ 
ing  system  upon  the  copy  desks  occurred 
during  the  first  few  weeks  after  installa¬ 
tion.  Copy  editors  perceived  many  nega¬ 
tive  effects  during  this  “adjustment 
period,”  suggesting,  for  example,  that 
preoccupation  with  the  technology  may 
pre-empt  concern  for  story  content  and 
the  readers’  interests. 

Copy  editors  also  suggested  that  loss 
of  editing  speed  occurred,  that  headline 
writing  was  slowed  and  that  editing  qual¬ 
ity  dropped. 

However,  these  individuals  noted  after 
two  and  a  half  years  of  editing  on  a  VDT, 
that  their  desk  work  was  much  as  it  was 
prior  to  introduction  of  the  electronic 
editing  and  reporting  system  and  that 
they  often  considered  their  VDT  to  be  no 
different  than  a  typewriter — a  tool  to  get 
an  assigned  task  completed. 


Patrick  A.  Palloti,  Sunday  editor,  is 
currently  on  vacation  and  information  on 
the  Sunday  Post  was  provided  by  Betty 
Tyler,  assistant  Sunday  editor.  Palloti 
has  been  with  the  paper  more  than  25 
years.  A  native  of  West  Virginia,  and  a 
graduate  of  the  University  of  West  Vir¬ 
ginia,  he  was  with  the  Bridgeport  Tele¬ 
gram  before  the  Sunday  Post. 

One  of  the  biggest  changes  in  the  Sun¬ 
day  Post  is  removal  of  the  city’s  name 
from  the  masthead.  It  has  become  a  Sun¬ 
day  paper  for  all  Fairfield  County,  pub¬ 


lishing  four  different  editions  with  local 
news  changes  as  do  the  dailies.  Presently 
running  is  a  series  on  the  ethnic  groups 
that  make  up  Bridgeport’s  population, 
written  by  Herbert  F.  Geller.  It  has  al¬ 
ready  run  100  weeks  and  is  continuing. 

Sunday  Post  has  expanded  its  arts 
coverage,  running  a  weekly  full  page 
calendar  on  arts,  music  and  theatre.  The 
increased  suburban  coverage  is  what  is 
called  the  Suburban  West  Bureau,  di¬ 
rected  by  Frank  Fedeli  with  a  staff  of  six, 
located  in  Westport. 


If  YOU  think  you're  under  pressure 
at  press  lime,  wail  till 
you  feel  il  at  courtroom  time. 

The  publishing  business  is  a  pressure  business.  But  until 
you've  faced  the  pressure  of  a  libel  suit  you  may  not  really 
know  what  pressure  can  be.  With  to¬ 
day's  jumbo  law  suits,  a  libel  settle¬ 
ment  could  very  well  cripple  your 
\  business. 

That's  why  you  need  Publishers 
kLibel  Insurance  from  ERG.  We've 
been  underwriting  libel  and 
copyright  insurance  for  over  40 
years  and  we  know  what  it's 
all  about.  Today,  there's  only 
one  exclusion  left  in  our 
^policy:  Commercial  printing  for 
third  parties.  And  you  can  have 
that,  too,  for  a  small  additional 
premium. 

Although  the  incidence  of 
claims  is  increasing,  our  cover¬ 
age  continues  to  be  compara¬ 
tively  inexpensive.  But  regardless 
of  cost,  not  to  have  libel  coverage 
when  you  need  it  could  be  a  real 
"catastrophe". 

If  you  (or  your  insurance  rep¬ 
resentative)  will  mail  us  this  cou¬ 
pon,  we'll  respond  by  mail  with 
all  the  details.  Do  it  today.  It's  one 
policy  a  publisher  can't  afford  to 
be  without. 


Publishers  Libel,  Department  3 
Employers  Reinsurance  Corporation 
21  West  10th  Street 
Kansas  City,  Missouri  64105 

Please  tell  me  more  about  your  Publishers  Libel  coverage. 

NAME _ 

TITLE  _ 

PUBUCATION _ 

ADDRESS _ _ _ 


CITY,  STATE,  ZIP 
TELEPHONE _ 
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Newspeople  in  the  news 

Prizes  for  women’s  interest  reporting 


Barry  Siegel,  staff  writer  for  the  Los 
Angeles  Times,  was  named  first  prize 
winner  of  the  19th  Catherine  L.  O’Brien 
Award  for  achievement  in  women’s 
interest  newspaper  reporting.  He  was 
cited  for  his  story,  “Victim’s  Mother 
Makes  System  Work.’’ 

Siegel  will  receive  a  $500  cash  award 
and  will  select  a  student  in  his  commun¬ 
ity  to  receive  a  $1,000  journalism  schol¬ 
arship. 

Second  prize  winner  was  Bruce 
Schwartz,  living  section  editor  for 
Lonsdale  (Pa.)  Reporter  for  his  entry 
“Spending  One  Day  In  A  Wheelchair.’’ 
Schwartz  will  receive  a  $750  journalism 
scholarship. 

Third  prize  went  to  Barbara  Mitchell, 
editor  of  the  women’s  section  of 
Westworld,  the  Sunday  supplement  to 
the  Grand  Junction,  (Colo.)  Daily  Sen¬ 
tinel,  for  “Battered  Wives — Can  The 
Chain  Be  Broken?’’  She  will  receive  an 
honorarium  of  $200  and  also  have  the 
privilege  of  selecting  a  journalism  stu¬ 
dent  to  receive  a  $500  scholarship. 

Seven  Honorable  Mention  Certificates 
(listed  alphabetically)  will  be  given  to: 

•  Laura  Alderson,  Roanoke  (Va.) 
Times  &  World-News,  for  “Fighting  The 


Energy  War:  What  Works?’’ 

•  Barbara  S.  Bouton,  Muncie  (Ind.) 
Star,  for  “Teen  Pregnancy  .  .  .  Wide¬ 
spread  Problem  Has  Many  Causes.’’ 

•  Rochelle  Koff,  Fort  Lauderdale 
News  for  “Saving  The  Children:  Why 
We’re  Losing  The  Fight  Against  Child 
Abuse.’’ 

•  Carolyn  Kortge,  Wichita  Eagle  and 
Beacon,  for  “The  Changing  Nun.’’ 

•  Joan  O’Sullivan,  King  Features 
Syndicate,  New  York,  New  York,  for 
“Teen-age  Suicide.’’ 

•  Lori  Sturdevant,  Minneapolis 
Tribune,  for  “The  Clergy:  Battle  Fatigue 
In  The  Fight  For  Impossible  Goals.” 

•  Susie  Windisch,  Laredo  (Tex.) 
Times,  for  “Welfare  Fraud.” 

The  Catherine  L.  O’Brien  Award  is  in 
honor  of  the  co-founder  of  Stanley  Home 
Products,  Inc.,  Westfield,  Mas¬ 
sachusetts,  one  of  America’s  leading 
manufacturers  of  household  products 
and  good  grooming  aids. 

Through  the  award,  the  company  de¬ 
sires  to  recognize  the  outstanding  work 
of  men  and  women  who  write  articles  of 
interest  to  women.  These  women’s  page 
writers  Stanley  regards  as  among  the  im¬ 
portant  influences  on  the  American 


woman.  The  company  has  an  ususual  in¬ 
terest  in  the  well-being  of  the  American 
housewife  since  Stanley  independent 
dealers  meet  with  several  million  women 
annually  at  home  parties. 

In  describing  the  “Purpose”  of  the 
Award,  the  competition  brochure  stated: 
“Women’s  Page  writers  have  long 
served  to  broaden  the  scope  of  the 
American  homemaker  at  work,  at  home, 
and  at  leisure.  These  writers  have  rarely 
been  recognized  for  their  efforts  on  this 
behalf.  The  Catherine  L.  O’Brien  Award 
is  designed  to  play  a  role  in  honoring 
these  important  contributions.” 


Danny  McKenzie,  sports  managing 
editor  of  the  Tupelo  (Miss.)  Daily  Jour¬ 
nal,  has  been  named  sports  editor  of  the 
Owensboro  (Kent.)  Messenger-Inquirer. 

♦  ♦  sic 

Ron  White,  staff  writer  with  the  San 
Antonio  Express-News ,  since  1971,  was 
named  Sunday  editor  to  succeed  Kent 
Flannagan,  who  has  joined  the  As¬ 
sociated  Press  in  Philadelphia;  James  P. 
Dolan,  with  the  San  Antonio  papers 
eight  years,  has  been  named  Sunday 
managing  editor. 

♦  ♦  ♦ 

Stuary  Awbrey,  editor  and  publisher 
of  the  Burlington  (Iowa)  Hawk  Eye  from 
1957  to  1965  and  more  recently  editor 
and  publisher  of  the  Hutchinson  (Kas.) 
News — named  to  former  Hawk  Eye  posi¬ 
tion  to  succeed  John  McCormally,  who 
resigned.  Richard  E.  Buzbee,  editor  and 
publisher  of  the  Olathe  (Kas.)  Daily 
News  has  succeeded  Awbrey  in  Hutch¬ 
inson. 

♦  *  ♦ 

Burton  A.  Wittrup  has  been  named 
city  editor  of  the  Albuquerque  (N.  Mex.) 
Tribune.  Wittrup,  who  joins  the  Tribune 
after  19  years  with  the  Associated  Press, 
succeeds  Pete  Pence,  who  resigned  to 
become  state-federal  relations  director  of 
the  New  Mexico  Department  of  Finance 
and  Administration. 

♦  ♦  * 

Larry  Anderson,  associate  editor  of 
the  Panola  Watchman  at  Carthage, 
Texas — was  appointed  city  editor  of  the 
Henderson  (Tex.)  Daily  News. 

>(c  :<c  >jc 

The  following  management  changes 
were  announced  by  the  Peoria  (111.) 
Journal  Star: 

Charles  L.  Dancey,  editor  of  the 
Journal  Star  for  20  years,  has  been 
named  editorial  assistant  to  the  pub¬ 
lisher;  Thomas  F.  Driscoll,  managing 
editor,  was  named  to  succeed  Dancey  as 
editor;  and  Marge  Fanning,  Sunday 
editor,  was  appointed  managing  editor. 

Driscoll  will  be  responsible  for  the 
newspaper’s  opinions  as  expressed  on 
the  editorial  page  and  Fanning  will  direct 
the  daily  operation  of  the  news  staff. 


1  ''  SKllH' 


Creativity 
was  never 
so  easy! 


// 


Unfortunately,  not  eve'^y  newspaper  has  a  creative  genius  on  its  ad  staff. 
That's  why  INAE  developed  its  Sales  &  Idea  Book.  It  brings  the  best  art,  copy 
and  layout  work  of  our  almost  1 ,000  member  newspapers'  creative  people  to 
your  department.  This  semi-annual  publication  contains  scores  of  successful  and 
profitable  advertisements.  Most  contain  an  explanation  of  how  they  were 
conceived  and  sold.  The  pages  are  perforated  so  your  staff  members  can  tear 
them  out  and  take  them  right  to  their  customers.  Truly  .  .  .  creativity  was 
never  so  easy. 

You  can  get  two  FREE  copies  of  the  Sales  &  Idea  Book  with  an  INAE 
membership.  Even  better,  joining  INAE  makes  available  to  you  our  Copy  & 
Layout  Course;  14-part  Positive  Selling  staff  training  program;  16mm  film 
"Prepare  Like  a  PRO" ;  and  special  600-page  Sales  &  Idea  Book  compilation. 
That's  in  addition  to  our  monthly  newsletter,  numerous  survey  results  and  semi¬ 
annual  Sales  Conferences  across  the  country. 

If  you're  a  daily  newspaper  advertising  executive  and  would  like  infor¬ 
mation  on  our  money-back  membership  guarantee,  call  collect  (217/442-1068) 
or  write:  INAE,  P.  O.  Box  147,  Danville,  Illinois  61832. 


International  Newspaper  Advertising  Executives 
P  O  Box  147.  Danville.  Illinois  61832 
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Eliot  White  has  been  appointed  assis¬ 
tant  treasurer  of  the  Meriden  (Conn.) 
Record  Co.  and  circulation  director  of 
the  Meriden  Morning  Record  and  Jour¬ 
nal.  He  replaces  Adelbert  Morency,  who 
retired  as  circulation  director.  He  joins 
the  Meriden  paper  from  the  San  Jose 
(Calif.)  Mercury  and  News. 

4c  « 

Robert  Warren  Scripps  has  retired 
from  the  board  of  directors  of  the  Eve¬ 
ning  News  Association,  parent  company 
of  the  Detroit  News.  The  board  elected 
William  Roger  Revelle,  34,  associate 
professor  of  psychology  at  Northwestern 
University,  to  fill  the  vacancy.  Scripps, 
60,  is  a  grandson  of  the  late  founder  of 
the  Detroit  News,  James  E.  Scripps,  and 
has  served  as  a  director  since  1952. 

♦  *  * 

Mike  Elswick,  former  staff  member  of 
the  Pauls  Valley  (Okla.)  Daily  Democrat 
was  named  managing  editor  to  succeed 
Steve  Woody,  formerly  of  Wyoming, 
who,  with  associates,  has  bought  a 
weekly  newspaper  there. 

♦  ♦  * 

The  Norwich  (Conn.)  Bulletin  has 
promoted  James  J.  Docker,  32,  to  manag¬ 
ing  editor,  succeeding  Kelly  A.  An¬ 
thony,  who  resigned.  Docker  had  re¬ 
cently  joined  the  morning/Sunday  news¬ 
paper  as  assistant  managing  editor  after 
serving  on  the  staff  of  U.S.  Senator 
Lowell  P.  Weicker  (R-Conn.) 

At  the  same  time,  Henry  W.  Pearson, 
33,  who  has  been  a  journalism  instructor 
at  the  University  of  Connecticut,  be¬ 
comes  Sunday  editor  of  the  Bulletin.  He 
was  formerly  a  staff  reporter,  now- 
defunct  Hartford  Times,  and,  more  re¬ 
cently,  a  contributing  editor,  Connec¬ 
ticut  Magazine,  Fairfield. 

♦  4c  4c 

James  Ralph  has  joined  Credit  Bureau, 
Inc.  (CBI)  as  vicepresident.  He  will  han¬ 
dle  the  media  credit  management  and 
collection  firm’s  day-to-day  operations. 
Ralph  was  previously  credit  manager  of 
the  Montreal  Star. 

4C  4C  4C 

Catherine  Collison,  previously  with 
Arlington  Heights  (Ill.)  Daily  Herald, 
has  joined  the  copydesk  of  Detroit  Free 
Press. 


Sportswriter  decks  football  player 


When  New  England  Patriot  defensive 
back  Raymond  Claybom,  6'  1",  190,  ver¬ 
bally  abused  and  threatened  the  As¬ 
sociated  Press’  football  editor  Bruce 
Lowitt  a  few  weeks  ago,  the  5'  6",  165 
pound  Lowitt  backed  off. 

It  was  an  obvious  mismatch. 

Six  days  later,  however,  Clayborn 
picked  on  another  football  writer — Will 
McDonough  of  the  Boston  Globe.  This 
time  it  wasn’t  a  mismatch.  McDonough, 
at  about  6',  200  pounds,  hauled  off  and 
decked  Clayborn  after  the  football  player 
had  grabbed  him  by  the  collar  and  jabbed 
a  menacing  finger  in  his  eye. 

According  to  an  opthalmologist  who 
examined  McDonough  following  the 
skirmish,  he  came  within  one-eighth  of 
an  inch  of  losing  the  sight  in  his  left  eye. 

The  McDonough-Clayborn  bout  was 
just  one  in  a  number  of  confrontations 
that  have  recently  taken  place  between 
sportswriters  and  professional  athletes. 

The  most  publicized  was  New  York 
Yankee  manager  Billy  Martin’s  slugging 
of  a  Reno  sportswriter  last  fall.  The  most 
recent  fight  prior  to  the  McDonough- 
Clayborn  confrontation  came  a  few 
weeks  ago  when  San  Francisco  Giant 
pitcher  Vida  Blue  threatened  a  San 
Francisco  sportswriter. 

Intimidation  of  sportswriters  by  pro¬ 
fessional  athletes  has  gone  on  for  quite 
some  time  and  in  most  cases,  unless  a 
blow  is  struck,  the  incidents  go  unre¬ 
ported.  If  it  is  reported,  the  leagues  usu¬ 
ally  fail  to  take  any  action  against  the 
player  involved. 

McDonough’s  right  that  decked 
Clayborn  and  his  threat  of  a  lawsuit 
against  Clayborn,  the  National  Football 
League  and  the  New  England  Patriots, 
may  have  woken  some  league  officials 
up. 

NFL  Commissioner  Pete  Rozelle 
planned  to  hold  a  hearing  at  which  he 
heard  Clayborn,  McDonough  and  Lowitt 
give  their  versions  of  the  incidents. 

McDonough  and  his  newspaper,  the 
Boston  Globe,  are  reportedly  waiting  to 
see  what  action  is  t^en  by  the  league 
before  a  decision  is  made  as  to  whether 


management  consultants 
specializing  in  executive  recruitment 


With  more  than  fourteen  years  experience  in  the 
newspaper  industry,  Carl  Youngs,  Mike  Walker  and 
Bill  Stegall  have  assisted  companies  of  all  sizes 
in  recruiting  management  personnel. 

For  a  confidential  discussion  of  your 
hiring  needs,  call:  312-394-9330. 


the  lawsuit  will  be  filed. 

“We  expect  to  get  at  least  a  suspen¬ 
sion  (of  Clayborn)  or  a  fine,’’  said  a 
spokesman  for  the  Globe. 

The  incident  involving  Lowitt  occurred 
in  the  presence  of  another  reporter — 
George  Usher  of  News  day. 

Lowitt  said  it  occurred  following  the 
Patriots  16-13  nationally  televised  loss  to 
the  Pittsburgh  Steelers  on  Monday  night, 
September  3. 

“I  went  down  to  the  lockerroom  after 
the  game  and  was  gathering  information 
for  a  column,”  Lowitt  said.  “I  spoke  to 
Steve  Nelson  and  one  or  two  other  guys 
and  went  to  talk  to  Claybom.  As  I  was 
approaching  him,  1  heard  him  say  to 
another  player:  ‘I  don’t  want  to  talk  to 
anybody  about  anything.’  ” 

Lowitt  said  he  approached  Claybom 
and  told  him  he  didn’t  want  to  talk  to  him 
about  the  game,  but  that  he  was  gather¬ 
ing  information  on  the  Patriot’s  new 
coach  for  an  upcoming  column. 

Claybom  looked  at  Lowitt  and  accord¬ 
ing  to  the  sportswriter  said,  “Get  your  f_ 

_ face  out  of  my  f _ way  or  I’ll 

put  your  f _ a__in  that  f _ 

basket.” 

Lowitt,  being  about  five  inches  shorter 
and  25  pounds  lighter,  walked  away. 

Claytwm  maintained  a  similar  attitude 
the  following  week,  following  the  Pat¬ 
riots  56-3  humiliation  win  over  the  New 
York  Jets. 

Walking  around  the  lockerroom, 
Claybom  was  stating  that  no  motherf  _  _ 

_ better  get  in  his  way.  As  he  was 

passing  one  reporter,  he  shoved  him, 
knocking  him  into  another  reporter,  who 
knocked  into  McDonough. 

Claybom  then  reportedly  said,  “If  you 
don’t  get  out  of  my  way.  I’m  going  to 
bury  you.”  When  McDonough  told 
Claybom  he  wasn’t  going  to  bury  any¬ 
body,  Clayborn  grabbed  McDonough  by 
the  shirt  and  poked  his  eye.  McDonough 
then  hauled  off  and  decked  Claybom. 

Clayborn  has  since  publicly 
apologized,  but  McDonough  has  stated 
he  will  not  accept  it. 

Meanwhile,  Globe  sports  editor  Vince 
Doria  said  McDonough  will  continue  to 
be  one  of  the  three  Globe  sportswriters 
assigned  to  cover  the  Patriots. 


and  ^ 
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1979 

July 

linage 

Tha  following  linogo  tobulotiom  hove  boon  compiled  by  Medio  Records, 
Inc.  for  the  oiclusive  publication  of  Editor  &  PuUishor.  Thoy  may  not  be 
reprinted  or  publishod  in  any  form  without  explicit  permission'from  Medio 
Records,  Inc.  NOTE:  Newspapers  marked  with  code  below  include  odvertis* 
ing  in  Porode  or  Family  Woekly,  opproximote  linoge  os  follows: 
‘Poroda — 54,348  fFomily  Weekly — 65,616 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


' 

ABERDEEN, 

S.D. 

Affltricon  N«ws*t  . 

611,010 

600,579 

13,824 

fAmericon  N««vs-S  .  . .  . 

384,448 

10,656  415,675 

18,732 

Grand  Totol  . 

995,458 

10,656  1,016,254 

32,556 

AKRON,  OHIO 

Beocon  JournoUe . 

.  2,219,445 

22,464  2,284,048 

6,720 

*BMcon  Journol-S  .... 

.  1,478,588 

104,816  1,436,230 

119,376 

Grond  Totol  . 

.  3,698,033 

127,280  3,720,278 

126,096 

NOTE:  Beocon  Journal  e  ond-S  changed  from  eight  to  sii-column  June  2, 

1975. 

ATLANTA, 

GA. 

Constitution-m  . 

.  2,715,458 

24,864  2,442,881 

JournoUe  . 

.  2,946,620 

109,367  3,249,857 

141,798 

Journol  &  Constitution-b 

.  1,944,778 

54,336  1,773,816 

Journol  &  Constitution-sot 

452,534 

Grand  Total  . 

.  8,059,390 

188,567  7,466,554 

141,798 

NOTE:  Effective  with  July  1,  1979,  Medio  Rocords  stortod  roporting  the 
combined  Soturdoy  Journal  and  Constitution  os  o  seporoto  newspaper  in 
0  seporote  column.  All  linogo  for  this  5aturday  odibon  prior  to  July  1, 
1979  is  reportod  in  the  Journal  Evening  column. 

BAinMORE,  AW. 


‘News  American-5  .  772,609  215,336  735,121  221,928 

News  American-e  .  1,124,805  10,656  1,056,044  45,076 

Sun-m  .  1,514,261  2,528  1,423,626  5,056 

5un-e  .  1,848,948  10,800  1,807,530  20,400 

5on-5  .  2,238,648  197,395  2,318,660  143,944 

Grond  Totol  .  7,499,271  436,715  7,340,981  436,404 


NOTE:  5un  m,  e  and  5  chonged  from  eight  to  nine  column  Sept  6,  1976. 
News  American  a  and  5  changed  from  eight  to  nine  column  Oct  25, 
1976. 


BERGEN  COUNTY,  N.J. 

Rocord-e  .  1,945,291  222,740  1,923,395  367,192 

•Records  .  1,568,958  261,632  1,446,071  318,080 

Grond  Total  .  3,514,249  484,372  3,369,466  685,272 

NOTE:  Rocord-e  and  5  changed  from  oight  to  nine  column  Jan  1,  1977. 
NOTE:  Record-e  publishod  5  days  a  woek. 

BOCA  RATON,  FLA. 

Nows-e  .  742,124  27,276  625,073  6,918 

tNews-S  .  552,256  _ 395,913  _ 

Grand  Total  .  1,294,380  27,276  1,020,986  6,918 

NOTE:  News-o  pubkshed  5  days  a  week  only. 

BOSTON,  lAASS. 

Harold  Americnn-m  ..  ..  736,327  117,715  751,471  196,492 

Harold  Americon-S  .  526,749  257,601  576,599  199,961 

Globe-e  .  1,499,684  95,632 

Globe  d  .  2,008,023  12,480  1,973,740  129,812 

*Globe-S  .  2,488,419  212,280  2,153,967  171,920 

Grond  Total  .  5,759,518  600,076  6,955,461  793,817 


NOTE:  Globe-e  published  5  days  a  week  only. 

NOTE:  Herold  American  m  ond  5  chonged  from  eight  to  nine  column 
Oct  8,  1976.  Globe  eHecNve  Feb  27,  1977. 

NOTE:  EHactive  Februory  4,  1979,  the  Globe  m  ond  e  become  an  all 


day  newspaper. 

BOULDER,  COLO. 

Comero-e  .  2,064,941  1,842,384  20,224 

Camero-S  .  891,610  15,000  642,485  _ 

Grond  Totol  .  2,956,551  15,000  2,484,869  20,224 

BRADENTON,  FLA. 

Horald-e  .  993,952  941,218 

tHerold-S  .  636,810  611,773 

Grond  Totol  .  1,630,762  1,552,991 

BUFFALO,  N.Y. 

Courier  Express-m  .  765,154  42,638  725,167  23,666 

‘Courier  Express-5  .  1,095,153  16,320  1,097,046  13,920 

News-e  .  2,258,083  79,680  2,260,873  44,440 

News-S  .  429,169  _ 310,951  _ 

Grand  Totol  .  4,547,559  138,638  4,394,037  82,026 

CAAWEN,  N.J. 

Courier  Post-e  .  2,340,364  101,036  2,184,836  276,324 

NOTE:  Courier  Post-e  chonged  from  eight  to  six  column  Dec  I,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,578,632  41,664  1,664,807  39,600 

Observer-m  .  1,935,508  153,467  1,901,316  82,115 

‘Observer-S  .  1,024,026  103,800  1,000,734  118,732 

Grond  Totol  .  4,538,166  298,931  4,566,857  240,447 

NOTE:  Observer  m  and  5  and  News-e  changed  from  eight  to  a  six 
column  June  2,  1975. 

CHICAGO,  ILL. 

Tribune-m  .  3,093,974  2,897,377  3,142,123  2,817,024 

Tribune-S  .  2,947,353  1,120,473  2,641,282  1,099,117 

Sun  Times-m  .  2,565,990  559,899  2,634,250  475,258 

‘Sun  Times-S  .  1,040,418  556,920  1,062,803  550,329 

Grond  Totol  .  9,647,735  5,134,669  9,480,458  4,941,728 

NOTE:  Tribune  m  ond  5  cbonged  from  eight  to  nine-column  July  1,  1975. 

aNONNATI,  OHIO 

Enquirer-m  .  2,998,933  2,808,384 

Enqciror-S  .  2,278,711  2,004,058 

Post-o  .  1,477,549  140,248  1,847,823  191,735 

Grond  Totol  .  6,755,193  140,248  6,660,265  191,735 


NOTE:  Post  0  oHoctive  June  2, 1975  and  Enquirer  m  and  SeHective  June  3, 
1975,  chonged  from  eight  to  nine-column. 
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1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  1978 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,021,910  343,221  3,112,161  409,318 

Plain  Dealar-S  .  2,198,797  135,843  2,006,492  43,632 

Pre$s-e  .  1,567,076  294,065  1,634,115  390,074 

Grond  Totol  .  6,787,783  773,129  6,752,768  843,024 

NOTE:  EHective  Sept  1,  1975,  the  Ploin  Dealer  m  and  5  changed  from  eight 

to  nine-column;  Press  e  chonged  from  eight  to  nine-column. 

COLUAABUS,  GA. 

Enquirer  (see  note)  ....  1,066,789  31,488  1,203,109  21,130 

‘Ledger  Enquirer-S  ....  727,294  627,082  _ 

Grond  Totol  .  1,794,083  31,488  1,830,191  21,130 

NOTE:  Enquirer  m  ond  Lodger  a  sold  in  combination;  linogo  of  ono  edition, 
Enquirer-m  is  shown. 

COLUAABUS,  OHIO 

Dispatch-e  .  2,369,741  53,068  2,376,207  133,275 

Dispolch-S  .  1,993,775  139,072  1,934,010  84,488 

Gtizen  Journol-m  .  1,024,451  1,033,166  _ 

Grand  Total  .  5487,967  192,140  5,343,383  217,763 

NOTE:  Dispatch  e  and  5  ond  Gtizen  Journol  m  changed  from  eight  to 
nine-column  Jan  13,  1976. 

DALLAS,  TEXAS 

Naws-m  .  4,303,122  204,044  3,874,192  250,636 

News-S  .  2,208,160  408,213  2,005,307  372,976 

Times  Herald-e  .  3,837,152  162,251  3,615,847  149,213 

‘Times  Herald-S  .  2,234,507  113,832  2,059,919  59,896 

Grond  Totol  .  12,582,941  888,34011,555,265  '832,721 

NOTE:  News  m  and  5  changed  from  eight  to  nine-column  Dec  29,  1975. 
Times  Herold  e  and  5  chonged  from  eight  to  nine-column  Doc  29, 1975. 

DAYTON,  OHIO 


Journal  Herold-m  . .  . 

Nem-e  . 

‘News-S  . 

. ..  1,839,948 
.  . .  1,928,560 
. ..  1,182,506 

10,176  1,967,766 
310,465  2,006,896 
1,033,643 

88,701 

98,367 

Grond  Total  . 

. .  .  4,951,014 

320,641  5,008,305 

187,068 

NOTE:  Journal  Herald 

m  and  Nevrs  e 

and  5  chonged  from  eight  to 

nine-column  Oct  6,  1975. 

OCNVERp  COLO. 

Rocky  Mt.  News-m  .  . 

..  4,243,873 

3,997,649 

*Rocky  Mt.  News-S 

..  1,205,165 

1,112,503 

Post-e  . 

.,  3,507,607 

98,522  3,224,394 

107,865 

Post-S  . 

..  2,620,639 

2,237,515 

Grond  Total  . 

.  .  11.577.284 

98,522  10,572,061 

107,865 

NOTE:  Post  e  ond  S  changed  from  eight  to  nine-column  Oct  6,  1975. 

DETROIT,  AAICH. 

Net*  two  lietfnge 

Froe  Press-m  .  1,985,745  305,581  2,102,259  309,075 

‘Free  Press-S  .  848,717  194,308  783,348  220,518 

News-e  .  2,949,765  524,331  3,017,067  686,915 

News-S  .  1,891,511  327,994  1,868,936  357,286 

Grond  Totol  .  7,675,738  1,352,214  7,771,610  1,573,794 

NOTE:  News  e  and  5  changed  from  eight  to  nine-column  Dec  29,  1975. 
News  figures  above  reflect  actual  nine  column  measurements. 


DULUTH,  AAINN. 


Herald-e  .  925,035  43,492  911,993  12,240 

News  Tribuna-m  .  1,000,862  35,452  1,003,815  12,240 

‘News  Tribune-S  .  758,764  67,296  769,075  60,432 

Grond  Total  .  2,684,661  146,240  2,684,883  84,912 


NOTE:  Herold  e  pubkshed  5  doys  o  week  only. 

NOTE:  News  Tribune  m  ond  5  ond  Herald  e  changed  from  eight  to  six 
column  AAoy  5,  1975.  . 

ERIE,  PA. 

Times-o  .  1,264,442  4,992  1,368,449  5,056 

‘Tinfcs  Hews-S  .  907,197  _ 875,218  6,560 

Grond  Totol  .  2,171,639  4,992  2,243,667  11,616 

NOTE:  Times  e  8i  Times  News-5  chonged  from  eight  to  nino-column  Sopt  1, 
1979. 


FORT  LAUDERDALE,  FLA. 


News-e  . 

3,831,935 

459,049 

3,395,773 

243,922 

‘News  &  Sun  Sentinel-S 

1,864,288 

353,308 

1,775,187 

106,941 

News  &  Sun  Sentinel-sot 

1,225,938 

1,347,864 

Sun  Sentinel-m  . 

2,935,088 

834,916 

2,271,843 

298,660 

Grand  Totol  . 

9,857,249 

1,647,273 

8,790,667 

649,523 

NOTE:  Nows  0  &  Sun  Sentinel  m  pubkshed  5  days  o  woek. 

NOTE:  News  e.  Sun  Sentinel  m  &  News  &  Sun  Sentinel  5  &  sat  changed 
from  eight  to  six  column  Moy  12,  1975. 


GARY,  IND. 

Post  Tribune-e  .  1,755,681  316,504  1,765,816  274,084 

tPost  Tribune-S  .  1,211,595  7,392  1,005,072  52,638 

Grand  Total  .  2,967,276  323,896  2,770,888  326,722 

GRAND  FORKS,  N.D. 

Herold-e  .  849,243  20,400  808,595  17,600 

tHerold-S  .  532,245  76,032  557,511  51,208 

Grond  Total  .  1,381,488  96,432  1,366,106  68,808 

HARTFORD,  CONN. 

Couronl-m  .  2,338,760  224,531  2,440,164  172,467 

‘Couront-S  .  1,328,254  492,388  1,233,541  368,456 

Grand  Total  .  3,667,014  716,919  3,673,705  540,923 

HONOLULU,  HAWAII 

Advertiser-m  .  2,706,514  2,551,275 

5tor  Bullelin-e  .  2,803,821  2,555,161 

‘Star  Bulletin  & 

Advertiser-S  .  1,513,965  1,411,798 

Grand  Total  .  7,024,300  6,518,234 

NOTE:  Advertiser  m,  5tor  Bulletin  e  and  Stor  Bulletin  and  Advertiser  5 
changed  from  eight  to  nine  column  Moy  3,  1976. 

HOUSTON,  TEXAS 

Chronicle-e  .  5,042,503  381,225  5,422,016  464,922 

Chranicla-5  .  4,176,184  369,864  3,772,125  314,116 

Post-m  .  4,220,611  395,184  4,429,803  419,874 

‘Post-S  .  2,624,513  253,064  2,325,456  219,336 

Grand  Totol  .  16,063,811  1,399,33715,949,400  1,418,248 


NOTE:  Chronicle  e  and  5  and  Post  m  ond  5  changed  from  eight  to 
nine-column  July  1,  1975. 


Free  Press-m  .  1,985,745  305,581  2,102,259  309,075 

‘Free  Press-S  .  848,717  194,308  783,348  220,518 

News-e  .  2,754,344  486,212  2,812,444  636,196 

News-S  .  1,806,364  314,360  1,783,646  346,556 

Grand  Total  .  7,395,170  1,300,461  7,481,697  1,512,345 


NOTE:  News  e  and  5  changed  from  eight  to  nino-column  Dec  29,  1975. 
News  figures  above  reflect  convert^  eight  column  measurements. 


KANSAS  CITY,  AAO. 


Times-m  .  2,667,396  523,144  2,477,921  418,470 

stor-e  .  1,302,104  90,780  1,166,281  84,060 

Stor-S  .  1,858,712  274,048  1,684,314  309,016 

Grond  Total  .  5,828,212  887,972  5,328,516  811,546 


NOTE:  Star  o  &  5  &  Times  m  chonged  from  eight  to  six-column  June  8, 
1975. 


Ad  Expenditure  Trends 
July  1979 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1979 

1978 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

July  . 

.$  297,128 

271,635 

+  25,493 

+  9.4 

First  Seven  Months 

2,196,814 

2,020,342 

+  176,472 

+  8.7 

Department  Stores 
(Included  in  Retail) 

July  . 

62,244 

63,150 

906 

-  1.4 

First  Seven  Months 

485,108 

479,838 

+  5,270 

+  1.1 

General 

July  . 

63,795 

50,989 

+  12,806 

+  25.1 

First  Seven  Months 

554,999 

492,830 

+  62,169 

+  12.6 

Automotive 

July  . 

17,210 

10,816 

+  6,394 

+  59.1 

First  Seven  Months 

121,987 

92,163 

+  29,824 

+  32.4 

Financial 

July  . 

25,218 

17,206 

+  8,012 

+  46.6 

First  Seven  Months 

145,270 

126,007 

+  19,263 

+  15.3 

Classified 

July  . 

196,699 

173,404 

+  23,295 

+  13.4 

First  Seven  Months 

1,309,716 

1,111,849 

+  197,867 

+  17.8 

Total  Advertising 

July  . 

.  600,050 

524,050 

+  76,000 

+  14.5 

First  Seven  Months 

4,328,786 

3,843,191 

+  485,595 

+  12.6 

EDITOR  &  PUBLISHER  for  September  22,  1979 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LIXIPAGTON,  KY. 


Harold  (tea  nota)  .  1,989,111  75,820  1,917,851  130,672 

•Harold  Laodar-S  .  1,221,028  21,872  1,140,780  44,904 

Grand  Total  .  3,210,139  97,692  3,058,631  175,576 


NOTE:  Harold  m  ond  Loodar  a  sold  in  combination;  linoga  of  ona  adition 
Harold  m  is  shown. 

NOTE:  Harold  m,  Loodar  a  ond  Harold  Loodar  5  chongad  from  aight  to 
nina-column  Sapt  20,  1976. 

LITTLE  ROCK,  ARK. 

Arbonsos  GoiaHa-m  ....  1,245,031  188,248  1,584,438 

•Arkonsos  Gaiana-5  ....  740,789  107,512  884,821 

Grond  Total  .  1,985,820  295,760  2,469,259 

LONG  BEACH,  CALIF. 

Indapandant  (saa  nota)  2,074,093  459,880  2,060,353  465,267 

•Indapandant  Prass 

Talagram-5  .  908,318  49,776  864,534  41,792 

Grond  Total  .  2,982,411  ~509.656  2,924,887  507,059 

NOTE:  Indapandant  M  and  Prass  Talagrom  a  sold  in  combination; 
linoga  of  ona  adition  Indapandant  m  is  shown. 

LONG  ISLAND,  N.Y. 

Nawsdoya  .  2,313,077  520,142  2.068,632  540,503 

Nawsdoy-S  .  1,402,647  304,478  1,177,904  399,740 

Grond  Total  .  3,715,724  824,620  3,246,536  940,243 

NOTE:  Nawsdoy  a  and  5  chongad  from  fivo  to  sii  column  Sopt  11,  1978. 

LOS  ANGELES,  CALIF. 

Timas-m  .  5,088,684  2,412,937  4,833,842  2,670,274 

Timas-5  .  3,801,761  1,775,283  3,473,785  1,509,384 

Harold  Eiominar-a  .  884.654  87,315  835,362  57,044 

Harold  Eiominar.5  .  329,545  2,272  316,452  _ 

Grond  Total  .  10,104,644  4,277,507  9,459,441  4,236,702 

LOS  ANGELES  SAN  FERNANDO  VALLEY,  CALIF. 

Vollay  Naws-m  .  2,748,574  537,989 

Vollay  Naws-5  .  1,279,273  122,752 

Grond  Totol  .  4,027,847  660,741 

NOTE:  Vollay  Naws  m  pubkshad  5  days  o  waak  only. 

NOTE:  Not  maosurad  by  Madio  Racords  in  1978. 

PAACON,  GA. 

Talagroph  (saa  nota)  . . .  1,040,207  31,859  1,094,695  35,254 

•Talagroph  &  Naws-5  .  . .  580,893  30,824  574,731  13,075 

Grond  Total  .  1,621,100  62,683  1,669,426  48,329 

NOTE:  Talagroph  m  ond  Naws  a  sold  in  combi  notion;  linoga  of  ona  adition 
Talagroph  m  is  shown. 

PAANCHESnR,  N.H. 

Union  Laodar-d  .  1,264,317  1,220,254 

‘Naw  Hompshira  Naws-5  674,918  536,721 

Grond  Total  .  1,939,235  1,756,975 

AAEAAPHIS,  TENN. 

Commarciol  Appaol-m  . . .  2.209,614  139,773  2,204,627  137,578 

Commarciol  Appaol-S  .  . .  1,233,304  38,984  1,290,883  8,928 

Prats-5cimitor-a  .  1,648,287  121,169  1,605,491  95,145 

Grand  Totol  .  5,091,205  299,926  5,101,001  241,651 

NOTE;  Commarciol  Appaol  m  ond  5  ond  Prass  5cimitor  a  chongad  from 
aight  to  nina  column  July  1,  1975. 

MIAMI,  FLA. 

Harold-m  .  3,275,990  853,393  3,310,388  711,927 

Harold-5  .  1,849,672  615,310  1,918,536  589,960 

Nows-a  .  1,688,398  16,872  1,623,967  _ 

Grond  Total  .  6,814,060  1,485,575  6,852,891  1,301,887 

NOTE:  Harold  m  ond  5  ond  Naws  a  chongad  from  aight  to  sii-cofumn  Mor 
3,  1975. 

MILWAUKEE,  WISC. 

Santinal-m  .  1,620,858  1,636,318 

Journol-a  .  2,881,653  576,801  2,778.954  638,630 

Journol-5  .  2,460,547  535,214  2,291,273  518,032 

Grond  Totol  .  6,963,058  1.112.015-  6,706,545  1,156,662 

MINNEAPOLIS,  AAINN. 

Tribuna-m  .  1,780,104  77,370  1,538,422  35,374 

Tribuna-5  .  2,377,563  321,734  2,117,585  378,172 

Slor-a  .  1,918,673  395,779  2,232,736  347,744 

Stor  &  Tribuna-sol  .  339,205  _  _  _ 

Grond  Total  .  6,415,545  794,883  5,888.743  761,290 

NOTE:  Tribuna  m  ond  5  ond  5tor  a  chongad  from  aight  to  six-column  during 
yaor  1975. 

NOTE:  Tribuna  m  ond  Stor  a  hod  o  combinod  sat  adition  in  1978.  Tha  linoga 
is  shown  in  Aia  Stor-a.  For  1979  tha  sot  adition  is  listad  saporotaly  and 
tha  Tribuna  m  ond  Stor-a  ora  publishad  5  days  o  waak  only. 
NASHVILLE,  TENN. 

Bonnar-a  .  2,223,354  102,776  1,983,796  75,096 

Tannassaon-m  .  2,201,819  96,536  2,007,976  86,040 

•Tannassaon-S  .  1,357,925  67,028  1,227,056  19,728 

Grond  Totol  .  5,783,098  266,340  5,218,828  180,864 

NOTE;  Tonnossoon  m  ond  5,  and  Bonnar  a  chongad  from  aight  to  nina- 
column  Jon  2,  1978. 

NEW  YORK,  N.Y. 

Timas-m  .  2,246,106  97,200  2,139,018  43,200 

Timas-S  .  2,637,913  851,389  2,564,794  962,322 

Naws-m  .  1,123,322  1,177,316  1,154,115  1,039,501 

Naws-S  .  790,501  1,072,615  808,258  1,092,201 

Post-a  .  721,160  _ 865,323  _ 

Grond  Total  .  7,519,002  3,198,520  7,531,508  3,137,224 

NOTE:  Timas  m  ond  S  chongad  from  aight  to  nina  column  Sopt  7,  1976. 
Naws  m  ond  5  chongad  from  liva  to  six  column  Sopt  6,  1976. 
NIWARK  NaJa 

Star  Lodgar-m  .  2,618,654'  124,450  2,433,577  85,620 

•Star  Lodgor-S  .  2.228,467  122,424  2,140,884  92,696 

Grand  Total  .  4,847,121  246.874  4,574,461  178,316 

NOTE:  Stor  Ladgar  m  ond  S  chongad  from  aight  to  nina  column  Sopt  7, 
1976. 

OAKLAND,  CALIF. 

Tribuna-a  .  1,845,525  162,623  1,946,487  81,149 

•Tribuno-S  .  1,246,799  58,016  1,213,821  _ 

Grond  Totol  .  3,092,324  220,639  3,160,308  81,149 

ORANGE  COUNTY,  CALIF. 

Ragislor  (saa  nolo)  ....5,096,420  71,000  4,955,911  47,552 

fRagislar-S  .  2,235,318  _  2,104,878  _ 

Grond  Total  .  7,331,738  71,000  7,060,789  47,552 

NOTE:  Rogistor  m  ond  a  sold  in  combinotion;  linoga  of  ona  adition 
Ragistar-o  is  shown. 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PASADENA, 

CALIF. 

Star  Ntm-d  . 

.  .  .  1,110,176 

135,797 

1,088,091 

175,047 

*Stor  Naws-S  . 

. . . .  480,233 

38,955 

477,636 

16,751 

Grand  Totol  .... 

.  . .  .  1,590,409 

174,752 

1,565,727 

191,798 

PASSAIC, 

NaJ. 

Harold  Nows-a  .  . .  . 

.  . .  .  890,533 

146,080 

913,827 

96,054 

fHorold  Naws-S  . .  . 

....  430,459 

95,952 

431,473 

42,912 

Grond  Totol  . . . . 

....  1,320,992 

242,032 

1,345,300 

138,966 

NOIfc:  Harold  Naws 

a  chongad  from 

aight  to  nina-column  Oct.  4, 

1976.  Naws  sat  chongad  from  nina  to  tobloid  savan-column  Sapt.  2, 1978. 

PATERSON 

,  N.Ja 

Naws-d  . 

....  838,298 

44,688 

797,405 

8,832 

NOTE:  Naws  m  chongad  from  aight  to  nin^-column  Sapt  19, 1977.  Naws  sot 

chongad  from  nine 

1  to  tabloid  sii-column  Aug  26,  1978. 

PEORIA, 

ILLa 

Journal  Stor-d  ... 

.  1,758,950 

144,160 

1,712,843 

72,440 

*Journol  Stor-S  .  . 

.  888,217 

41,848 

912,061 

46,488 

Grond  Totol  ... 

.  2,647,167 

186,008 

2,624,904 

118,928 

PHILADELPHIA,  PA. 

Bullatin-a  . 

.  1,515,549 

438,768 

1,654,069 

479,477 

*6uilatin-S  . 

.  590,545 

309,449 

737,808 

335,508 

Inguirar-m  . 

.  1,930,938 

136,156 

1,933,715 

123,456 

Inguirar-S  . 

.  1,974,140 

365,550 

1,862,564 

482,692 

Naws-a  . 

.  989,486 

924,415 

Grand  Total  .  . . 

.  7,000,658 

1,249,923 

7,112,571 

1,421,133 

NOTE:  Bullatin  a  ond  5  chongad  from  aight  to  six-column  Moy  19,  1975. 
Inquiror  m  ond  S  chongad  from  aight  to  six-column.  Naws  a  chongad 
from  six  to  fiva-column.  Tha  doto  in  this  raport  covaring  tha  Naws  a 
raflacts  tha  convartad  linoga  to  six-column  format. 

PITTSBURGH,  PA. 


Post  Goiatta-m  .  1,087,133  155,471  959,733  170,672 

Pross-o  .  1,874,139  228,073  1,755,989  231,047 

•Prass-S  .  2,059,727  _  2,028,599  _ 

Grond  Totol  .  5,020,999  383,544  4,744,321  401,719 

NOTE:  Post  GoxaHa  m  ond  Prass  a  ond  S  chongad  from  aight  to  nina- 
column  Sopt  1,  1975. 

PROVIDENCE,  R.l. 

Bullatin-a  .  1,435,972  327,088  1,536,395  278  213 

Journol-m  .  1,490,205  247,837  1,393,967  244,780 

Journol-S  .  1,415,175  107,200  1,195,483  87,200 

Grond  Totol  .  4,341,352  682,125  4,125,845  610,193 


NOTE:  Bullatin  a  and  Journol  m  hova  o  combinad  sot  adition;  tha  bnoga  is 
only  shown  in  tha  Bullatin-a. 

NOTE:  Bullatin-a  ond  Journol-m  and  S  chongad  from  aight  to  nina-column 
July  1,  1977. 

ROCHESTER,  N.Y. 

Domocrot  &  Chronicla-m  1,559,357  123,647  1,554,531  105,004 

Damocrot  &  Osronicla-S  .  1,236,730  73,780  1,134,912  90,856 

Timas  Union-a  .  1,552,896  67,200  1,628,776  77,588 

Grond  Totol  .  4,348,983  264,627  4,318,219  273,448 

NOTE:  Damocrot  &  Chronicia  m  ond  S  ond  Timas  Union  a  chongad  from 
aight  to  nina-column  Oct  20,  1975. 

SACRAMENTO,  CALIF. 

Boo  m  .  3,028,798  426,304  2,686,578  544,616 

•Baa-5  .  1,384,234  339,096  1,124,781  303,748 

Union-m  .  2,147,568  202,608  2,023,874  363,156 

tUnion-S  .  655,655  144,656  592,272  71,788 

Grond  Totol  .  7,216,255  1,112,664  6,427,505  1,283,308 

NOTE:  Baa  a  ond  5  and  Union  m  ond  S  chongad  from  aight  to  nina-column 
Sapt  I,  1975. 

SI,  LOUIS,  MO. 


Globa  Damocrat-m 

....  1,511,894 

147,029  1,308,778 

166,697 

Globa  Damocrot-wa 

....  1,076,025 

888,926 

45,056 

Post  Dispotch-a 

....  1,907,496 

155,733  1,803,973 

45,703 

*Post  Dispotch-S  . . 

....  2,355,182 

8,400  2.212,961 

18.720 

Grond  Totol  . .  . 

....  6.850,597 

311,162  6,214,638 

276,176 

NOTE:  Globa  Damocrot-m  publishad  S  doys  o  waak  only. 

NOTE:  Post  Dispatch  a 

ond  S  ond  Globa  Damocrot-m  ond  waokand  chongad 

from  aight  to  nina 

column  Apr  5,  1976. 

ST.  PAUL,  MUNN. 

Pionaar  Prass-m  . . 

....  1,190,902 

2,528  1,075,125 

*Pionaar  Prass-S 

....  1,680,417 

1,532,024 

Dispotch-a  . 

....  1,772,962 

231.370  1.880.408 

253.059 

Grond  Total  .  .  . 

....  4,644,281 

233,898  4,487,557 

253,059 

NOTE:  Pionaar  Prass-m  ond  Dispotch  o  hos  o  combinod  sot  adition;  tho 
linoga  is  shown  in  tha  Disjiotch-a. 

NOTE;  Pionaar  Prass-m  ond  5  ond  Dispotch-a  chongad  from  aight  to  six 
column  Moy  5,  1975. 


ST.  PETERSBURG,  FLA. 

Indspandant-s  .  2,127,302  50,308  2,017,841  6,800 

Timas-m  .  2,693,852  709,233  2,566,657  718,065 

•Timas-S  .  1,468,876  451,120  1,383,343  434,717 

Grond  Totol  .  6,290,030  1,210,661  5,967,841  1,159,582 

SALEM,  OREGON 

Oragon  Stotasmon-m  . . .  2,274,024  2,086,260 

Stotasmon  Journol-S  ....  858,829  812,101 

Copitol-a  .  1,867,300  1,670,263 

Grond  Totol  .  5,000,153  4,568,624 

NOTE:  Oragon  Stotasmon  m,  Copitol  Journol  a  ond  Stotasmon  Journol  S 
chongad  from  aight  to  nina  column  Oct  1975. 

SAN  APnONIO,  TEXAS 

Exprass-m  .  2,329,199  203,808  2,057,598  132,364 

tbprass-Nows-S  .  1,347,833  171,064  1,267,314  103,200 

Eiprass-Nows-sot  .  492,847  617,060 

Naws-a  .  2,007,598  174,040  1,875,683  111,096 

Light-a  .  2,480,285  96,376  2,346,082  69,587 

•Ught-s  .  1,511,316  67,208  1,423,357 

Ught-sot  .  393,228  _ 473,742  _ 

Grond  Total  .  10,562,306  712,496  10,060,836  416,247 


NOTE;  Expross  m.  Nows  a  ond  Light-o  publishad  5  doys  o  waak  only. 
NOTE:  Exprass-m,  Exprass  Naws  S  ond  sot,  Nows-a  ond  Light-o,  S  ond  sot 
chongad  from  aight  to  nina-column;  Exprass  m,  S  ond  sot  Jon  19, 1977; 
Nows  a  Jon  18,  1977  ond  Light  o,  S  ond  sot  Juno  15,  1976. 

SAN  DIEGO,  CALIF. 


Union-m  .  3,500,466  141,945  3,264,068  99,683 

•Union-s  .  1,871,469  11,160  1,713,973 

Tribuno-a  .  3,863,488  157,585  3,548,837  129,789 

Grond  Total  .  9,235,423  310,690  8,526,878  229,472 


1979 

1978 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  FRAF4CISCO,  CALIF 

Chroniclo-m 

.  2,184,684 

621,850 

1,998,379 

702,916 

Eiominar-a  . . . 

.  2,158,804 

667,434  2,012,087 

693,072 

Exominor  S  Qironido-S  .  1,393,504 

305.984 

1.366.010 

301.392 

Grond  Totol 

.  5,736,992 

1,595,268 

5,376,476 

1,697,380 

SAN  JOSE, 

CAUF. 

Morcury-m  . . . 

.  5,026,087 

246,052 

4,977,308 

152,338 

Nows-a  . 

.  4,255,561 

272,743 

3,955,133 

138,965 

*Marcury-Naws-! 

.  2.418,501 

14.112 

2.161.601 

12.432 

Grond  Totol 

.  11,700,149 

532,90711,094,042 

303,735 

NOTE:  Morcury-ni 

ond  Nows  0  hos  0  combinad  sot  adition;  tho  linoga  is 

only  shown  in 

tha  Morcury-m. 

SHREVEPORT,  LA. 

Journol-a  - 

.  1,563,314 

86,496 

1,455,000 

94,244 

Timos-ffl  . 

.  2,163,863 

98,336 

2,151,671 

88,016 

*Timas-S  - 

.  1,064.243 

1.080.629 

8.400 

Grond  Totol 

.  4,791,420 

184,832 

4,687,380 

190,660 

NOTE:  Timos  m  ond  $  ond  Journol-a  chongad  from  aight  to  nina  column  Jon 

2,  1977. 

SYRACUSE 

N.Y. 

Harold  Journol-a 

.  1,719,563 

5,132 

1,5n,066 

3,916 

*Harold  Amaricon-S  ....  1,213,603 

13,856 

1,200,525 

10,247 

Post  Stondord-m 

.  1.062.572 

60,959 

974,098 

53,857 

Grond  Totol 

.  3,995,737 

79,947 

3,751,689 

68,020 

NOTE:  Post  Stondord  m,  Harold  Journol 

1  ond  Harold  Amaricon  S  chongad 

from  aight  to 

nina  column  Sopt  1.  1976. 

TALLAHASSEE,  FLA. 

Damocrot-m  . . 

.  1,464,229 

64,376 

1,392,168 

*Damocrot-S 

.  683,247 

16.176 

698.575 

Grond  Totol 

.  2,147,476 

80,552 

2,090,743 

NOTE:  Damocrot 

1  ond  S  chongad  from  aight  to  six 

column  Aug  1, 1976. 

TAMPA, 

FLA. 

Tribuna-m  . . . 

.  2,663,541 

678,110 

2,627,129 

619,992 

*Tribuna-S  . . . 

.  1,510,628 

135,148 

1,487,819 

93,492 

Timos-a  . 

.  1,917.958 

1.785.657 

Grond  Totol 

.  6,092,127 

813,258 

5,900,605 

713,484 

NOTE:  Tribuna  m 

ond  S  ond  Timos  a  changod  from  aight  to  nina-column 

Ocf  27,  1975. 

WASHINGTON,  D.C. 

Post-m  . 

.  4,2U698 

492,816 

4,296,506 

309,175 

*Post-S  . 

.  2,405,954 

484,027 

2,468,892 

350,256 

Stor-a  . 

.  1,733,463 

439,456 

1,623,125 

269,490 

Stor-S  . 

.  641.948 

170.572 

678.597 

114.896 

Grond  Totol 

.  8,994,063 

1,586,871 

9,067,120 

1,043,817 

NOTE:  Post  m  ond  S  ond  Stor-o  ond  S  chongad  from  aight  to  nina  column 
Aug  2,  1976. 

WEST  PALM  BUCH,  FLA. 

Post-m  .  2,372,455  95,915  2,281,577  56,164 

Timas-o  .  2,041,893  93,254  1,930,676  61,349 

•Post  Timas-S  .  1,585,539  59,904  1,353,672  33,632 

Grond  Total  .  5,999,887  249,073  5,565,925  151,145 

NOTE:  Post  m  and  Timas  a  hova  o  combinod  sot  adition;  Ilia  Rnogo  is  only 
shown  in  tho  Post-m. 

NOTE:  Post  m,  Timos  o  ond  Post  Timos  5  chongad  from  aight  to  six-cofumn 
Oct  1,  1975. 

WESTCHESnR  ROCKLAND,  N.Y. 


Raportar  Dispotch-a 

...  1,104,619 

190,125 

1,104,102 

123,341 

fRoportar  Dispotch-S 

...  603.615 

64.096 

527,302 

19.360 

Grond  Totol  . 

. ..  1,708,234 

254,221 

1,631,404 

142,701 

WICHITA,  KAF4S. 

Eogla-m  . 

...  1,995,529 

352,360 

2,123,784 

273,992 

Baocon-a  . 

. . .  980,178 

22,680 

946,211 

8,456 

*Eogia  Baocon-S  . . . 

. . .  903.810 

132,296 

885.803 

161.400 

Grond  Totol  . 

...  3,879,517 

507,336 

3,955,798 

443,848 

NOTE:  Eoglo  m  and  Boocon  o  hos  o  combinod  sol  adition.  Tho  linoga  is  onfy 
shown  in  tha  Eogla-m. 

NOTE:  Eoglo  m,  Boocon  a  ond  Eogla  Boocon  $  chongad  from  aight  to  six 
column  Sopt  1,  1975. 
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Timos-Union-m  . 

ALBANY.  N.Y. 

..  1,460,921 

1,407,717 

Knickarbockor  Naws-a 

972,181 

945469 

Timos-Union-S  . 

. . .  652,230 

612.016 

Grand  Total  . 

...  3,085,332 

2,965,102 

NOTE:  Haorst  Nowspopar  pariod  runs  July  T-29,  1979. 

Mirror-o  . 

ALTOONA,  PA. 

...  1,624,518 

1,601,761 

Naws-m  . 

BAFIGOR,  ME. 

...  1,437  J95 

1,233,596 

Naws-a  . 

BIRIWIF40HAM,  ALA. 

. . .  2,203,614  205,856 

2,224,488 

57,806 

Naws-S  . 

...  1,379,252 

1,357,160 

Post  Harold-m  . 

...  1.471.666 

1.416.282 

Grond  Totol  . 

. . .  5,054,532  205,856 

4,997,930 

57,806 

Expositor-o  . 

BRAFTTFORD,  OFIT. 

...  1,469,590 

1,392,935 

Froo  Prass-m  . 

BURUF40T0N.  VT. 

...  1,949,514 

1,938,636 

Froo  Prass-S  . 

...  249.816 

283.724 

Grond  Totol  . 

...  2,199,330 

2,222,360 

Stor-Tribuno-mS  . .  a . 

CASPER,  WYO. 

....  2,220,204 

1,705428 

NOTE:  Indodos  iosorK— 123,704  Inas  in  1979;  109,550  knot 

in  1978. 

Fomily  Wookly  not  indudod— 89,020  linos  in  1 979;  ^,721  Enos 

in  1978. 

Quod-Cty  Timos-a/m 

DAVENPORT,  IOWA 

...  2,623.194 

2,759,694 

Ouod-Gty  fimos-S 

. . . .  882.742 

809,508 

Grond  Totol  . . . . . 

....  3,505,936 

3,569402 

Rogistar-m  . . 

DES  MOINES,  IOWA 

. . . .  732,530  247,462 

792,975 

202,007 

Tribuno-a  . . 

....  1,146,519 

1,174,031 

Rogistor-S  . . 

. . . .  952.230  60.036 

862,634 

107.200 

Grond  Totol  .... 

....  2,831,279  307,498 

2,829,640 

309407 
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Linage — (Cont'dfwm  page  25) 


1979  1978 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1979 


1978 


FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979 

1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DOVER.  DELAWARE 

Dolaware  Stata  Nows-aS  1,041,983 

1,048,884 

NOTE:  Figurts  shown 

ore  on  8-column  bosis. 

EDIMONTON,  ALTA. 

Jouraal-e  . 

....  4,528,089 

4,448,170 

FORT  WAYNE,  IND. 

News-Stntinal-e  . . . 

. . . .  2,489,705  3,080 

2,408,984 

Journoi-Gaxatte-m 

. ...  1,929,550 

1,909,894 

Journol-Gozttte-S  . . 

884.122 

778,902 

Grand  Totol  .... 

. . . .  5,283,377  3,080 

5,093,780 

FORT  WORTH.  TEX. 

....  2,917,118  171,824 

2,803,358 

. . . .  3,070,824  249,080 

2,588,102 

Stor-Tolegrom-S  .  • . 

. . . .  2.088,938  232.098 

1,888,898 

. . . .  8,054,880  852,800 

8,838,358 

NOTE:  Includes  inserts  ond  loned  edition  lor  July, 

1979. 

INDIANAPOUS,  IND. 

....  2,585,483 

2,477,448 

. ...  2,224,901 

1,987,819 

Star-S  . 

....  1.748,021 

1,853,522 

Grond  Totol  .  ■  ■  • 

.  . .  .  8,538,405 

8,118,587 

KITCHENER-WATERLOO,  ONT. 

Rocord-0  . 

. .  . .  2,341,803 

2,273,755 

LnHBRIDGE,  ALTA. 

Herald-o  . 

. ...  1,249,108 

1,214,480 

LINCOLN,  NEB. 

Journol-Stor-d/S  . . . 

.  . .  .  1,972,788 

2,057,048 

NOTE:  Includes  inserts 

—287,980  lines  in  1979;  287,280  tnes  in  1978. 

LOUISVILLE,  KY. 

Courier-Journol-m  . . 

. ...  2,080,487 

2,088,431 

Louisville  Times-e  . . , 

...  2,257,547 

2,179,954 

Courier-Journol  & 

Times-S  . 

. ...  1,729,048 

1,583,145 

Grand  Total  . 

. .  . .  8,087,082 

5,831,530 

NOTE;  ROP  disploy  linoge  published  on  o  6-column  basis  but  converted  to 

8-column  bosis  obove.  Gossified  published  ond  reported  on  10-column 

basis. 

PAADISON,  Wise. 

Copitol  Times-e  . . . . 

...  1,977,357 

2,002,444 

State  Journol-m  .  .  . . 

, ...  2,098,970 

2,081,159 

State  Journol-S  .  . . 

. .  . .  1,080,284 

994,003 

(nand  Totol  . 

. . .  .  5,154,591 

5,057,808 

NOTE:  6-column  pages 

converted  to  S-column.  Includes  legols. 

MERIDAN,  CONN. 

Record-Journal-m  . . 

.. ..  1,019,888 

951,848 

MONROE,  LAe 

WoHd-m  . 

.  ...  1,912,458 

1,599,184 

News-Star-e  . 

.  ...  1,711,788 

1,450,204 

WoHd-S  . 

, . . .  778,778 

722,778 

Grand  Total  .... 

. .  . .  4,403,000 

3,772,148 

NOTE:  Gannett  Newspaper  period  runs  July  2- Aug.  5,  1979. 

MONTREAL,  QUE. 

Gozette-m  . 

. ...  2,210,841 

2,483,815 

Star-e  . 

. ...  1,247,771 

Le  Devoir-m  . 

. . . .  274,831 

370,904 

Le  Dimonche-Motin-S 

. .  .  329,892 

403,117 

Grand  Totol  .... 

.  ...  4,082,935 

3,257,838 

NOTE:  Le  Dimonche-Motin  includes  inserts — 7,600  lines  in  1979;  103,056 

lines  in  1978. 

NASHUA,  N.H. 

Telegroph-e  . 

. ...  1,490,937 

1,407,898 

NEWPORT  NEWS,  VA. 

Press-m  . 

.  . .  .  1,903,818 

1,910,180 

Times-Herold-e  .... 

....  1,808,772 

1,718,598 

Press-S  . 

. ...  1,220,744 

1,318,928 

Grond  Totol  .... 

.  . . .  4,933,334 

4,947,887 

Virginian- Pilot-m 
La^ar-Star-e  . . . 

Virginion  Riot  ond 
Lodger  Stor-S  . 

Grond  Totol 

NORTH  RAY,  ONT. 

Nugget-e  .  1,062,926  962,081 

NORTH  PLATTE,  NEB. 

Te1ogroph-e-sot.  m  .  885,101  816,667 

NOTE:  Indudos  Family  Weekly — 67,220  fines  in  1979;  57,553  fines  in  1978. 
OGDEN,  UTAH 

Standard-Examiner-e  . . .  1,705,800  1,614,950 

Stondord-Examiner-S  . . .  749,076  754,120 

Grand  Total  .  2,454,876  2,369,070 

NOTE:  Sundoy  includes  Fomily  Weekly — 69,020  lines  in  1979;  63,720  lines 
in  1978. 


OKLAHOMA  CITY,  OKU. 


Oklahoman-m  . . . . 

Times-e  . 

Oklahoman-S  . . . . 

.  2,230,703  731,885 

.  2,148,835  829,198 

.  1,451,057 

2,133,588 

1,987,985 

1,384,983 

492,283 

488,577 

(kend  Total  . . . 

.  5,830,595  1,380,883 

OMAHA,  NEB. 

5,488,534 

980,840 

World-Herold-m-e-S 

....  3,478,172 

ORLANDO,  FLA. 

3,433,878 

Sentinel-Star-a/d  S 

.  4,485,488 

OTTAWA,  ONTe 

4,182388 

LeDroit-e  . 

.  1,598,379 

1,515,380 

PALM  SPRINGS-PALM  DESERT, 

CALIF. 

Desert  Sun-e  . . . . 

.  1,298,150 

PHOENIX,  ARIZ. 

1,098,373 

Repubiic-m  . 

.  4,254,448 

3,702,958 

Gazette-e  . 

.  4,181,058 

3,524,416 

Republic-S  . 

.  2,493,918 

1,983,828 

Grand  Total 

.  10,929,422 

PORTLAND,  MAINE 

9,191,000 

Press  Herald-m 

.  1,335,487 

1,312,889 

Express-e  . 

.  1,278,558 

1,284,248 

Teiegrom-S  . 

.  770.021 

755,121 

Grand  Total 

.  3,382,084 

PORTLAND,  ORE. 

3,332,058 

Oregonian-m  S  . . 

.  5,439,478 

5,294,422 

Oregon  Journol-e 

.  1,873,872 

1,580,530 

(^ond  Totol 

.  7,113,148 

READING,  PA. 

8,874,952 

limes-m/Eagle-e  . 

.  1,298302 

1,344,885 

Eagle-S  . 

.  730,340 

893,897 

Grand  Total 

.  2,029,142 

RICHMOND,  VA. 

2,038,782 

limes-Dispotch-m 

.  1,795,354 

1,727,040 

News-Leoder-e  . . 

.  1,844,895 

1,532,718 

Times-Dispotch-S 

.  1,372,004 

1,380,517 

Grand  Total 

NOTE:  Port-run  ond 

.  4,812,253 

comics  not  included. 

RIVERSIDE,  CAUF. 

4,840,273 

Enterprise-m  . . . . 

.  2,197,888 

2,020,900 

Press-e  . 

.  1,982,548 

1,783,292 

Press-Enterprise-S 

.  888,280 

801,384 

Grond  Totol  . . . 

.  4,828,898 

SANTA  BARBARA,  CALIF 

4,405,578 

News-Press-e  5  .  2,898,749 

NOTE:  Parode  linage  not  included. 

SCOTTS  BLUFF,  NEB. 

2,880,237 

Stor-Herold-m  S  . . 

.  875,299 

852,471 

NOTE:  Includes  Fomily  Weekly— 67,780  lines  in  1979;  57,568  lines 

SEATTLE,  WASH. 

in  1978. 

Post-Intel  ligencer-m 

....  1,571,479 

1,450,907 

Post-Intelligencer-S 

....  893.128 

755,958 

Grond  Totol  . . . 

.  2,284,807 

2,208,885 

Times-e  S  . 

.  4,332,008 

3,802,904 

SOUTH  RAY  (TORRANCE),  CALIF. 


Breeze-e  . 

....  3,830,270 

3,510,090 

SPOKANE,  WASH. 

Spokesman  Review-m 

...  1,519,831 

1,445,258 

Spokesman  Review-S 
Chronicle-e  . 

...  1,032428 
....  1.582.403 

927,309 

1,535498 

Grand  Total  . . . . 

....  4,134,380 

3,907,983 

TACONUL,  WASH. 

News  Tribune-e  and 

Tribune  &  Ledger-S  .  •  3,306,564 

3,315,488 

TOLEDO,  OHIO 

Blode-e  . 

....  2,082,723 

1,912,359 

Blade-5  . 

....  1.405.875 

1,343,987 

Grand  Totol  . . . . 

....  3,488,598 

3,258,348 

TOPEKA,  KANSAS 

Doily  Copitol-m  . . . . 

....  1,181488 

1,115,408 

_  824,642 

785,470 

592,872 

Copitol-Journal-S 

....  583,003 

Grand  Totol  . . . . 

....  2,549,533 

2,493,750 

TORONTO,  ONT. 

Stor-e  . 

....  4,118,742 

3,753,041 

Sun-m  S  . 

....  2.212.828 

1,888,728 

Grond  Total  . . . . 

_  8429,570 

5,839,787 

TUCSON,  ARIZ. 

Stor-m  . 

....  2,907,240 

2,975,028 

Citizen-0  . 

....  2,913,182 

2,930,942 

Star-S  . 

....  1.240.838 

1,058,800 

Grand  Totol  . . . . 

....  7,081,040 

8,982,770 

NOTE:  Sundoy  includes  Parode  linege. 

TULSA,  OKLA. 

Warid-m  . 

....  1,888,489 

1,782,840 

Tribune-e  . 

....  1,871,257 

1,785,981 

Warid-5  . 

....  1,079,122 

987,791 

(kond  Totol  . . . . 

....  4,418,848 

4,538,412 

NOTE:  Figures  bosed 

on  6-column  formot  ond  9-column  classified. 

VAP4COUVER,  B.C 

Sun-e  . 

....  2,918,815 

3,374,174 

NOTE;  Includes  Weekend  Magazine. 

WAUKEOAN,  ILL 

News-Sun-e  . 

....  1,781,150 

1,843,884 

WILKES-BARRE,  PA. 

Times-Leoder-News 

Record-2/d  . 

....  782,828 

1,098,892 

WILMINGTON,  DEL. 

News-Journol-m  e 

.  1,928,545 

1,712,175 

_  769,023 

489,118 

(^ond  Totol  . . . . 

_  2,897,588 

2,201,293 

WILMINGTON,  NeC. 

.  967,260 

1,055,124 

Star-News-S  . 

.  335,538 

353,220 

Grond  Total  . . . . 

.  1,302,798 

1,408,344 

WINDSOR,  ONT. 

Star-e  . . 

.  2,231,798 

2,000,818 

WINNIPEG,  MAN. 

Tribune-e  . 

.  2,819,154 

2,485,923 

Free  Press-e  . . . . . 

.  3,112,966 

2,898,554 

Grand  Totol  ... 

.  5,932,120 

5,384,477 

WINSTON-SALEM,  N.C. 

Journol-m  . . 

.  1,543,248 

1,599,500 

Sentinel-e  . 

.  1,345,792 

1,312,094 

Joumoi  Sentinel-S 

.  872,592 

802,774 

Grand  Total  ... 

.  3,781,832 

3,714,388 

NOTE:  Port-run  and  comics  not  included. 

WORCESnR,  nULSS. 

.  867,451 

843,138 

Gazette-e  . 

.  898,924 

872,011 

Telegrom-S  . 

.  998,188 

792,981 

Grond  Totol  . . . 

.  2,782,581 

2,508,128 

NORFOLK,  VA. 

.  2,382,498  322,250  2,296,682  361,177 

.  2,304,632  504,124  1,972,580  513,512 

.  1,372,637  347,476  1,541,354  276,743 

.  6,059,767  1,173,850  5,810,616  1,151,432 


Newsprint  sales 
appointments 

Abitibi-Price  Sales  Corporation  an¬ 
nounced  four  organizational  changes  in 
their  publisher  division: 

C.A.  Kinnear,  vicepresident  and  East¬ 
ern  regional  manager,  has  been  assigned 
to  the  corporate  headquarters  staff  in 
New  York  as  vicepresident,  regional  ac¬ 
counts. 

C.D.  Martin,  sales  representative,  will 
transfer  from  the  Southern  region’s  At¬ 
lanta  office  to  succeed  Kinnear  as  re¬ 
gional  manager.  Eastern  region. 

R.T.  Dorris,  sales  representative,  will 
be  transferred  from  the  Western  region 
to  the  Southern  region. 

F.H.  Johnson  has  completed  a  division 
orientation  program  and  will  become 
sales  representative.  Western  region,  in 
Des  Plaines,  Illinois. 

26 


Ottawa  Journal  shifts 

The  Ottawa  (Ont.)  Journal  will  be¬ 
come  a  morning  newspaper  on  Sep¬ 
tember  24,  a  move  aimed  at  capturing 
some  of  the  readers  of  the  Montreal 
Gazette  and  the  Toronto  Globe  and  Mail. 

Both  the  Gazette  and  the  Globe  are 
circulated  in  Ottawa.  The  Globe  has  an 
average  daily  circulation  of  about  15,000 
in  Ottawa  and  the  Gazette  has  a  circula¬ 
tion  of  about  5,000.  The  Ottawa  Jour¬ 
nal’s  average  daily  circulation  is  about 
66,000. 

The  Journal  plans  to  ask  the  city  coun¬ 
cil  to  allow  it  to  increase  its  sidewalk 
boxes  from  150  to  400. 

Commenting  on  the  move  to  the  morn¬ 
ing,  Journal  publisher  J.R.  Morris  said, 
“with  both  the  Journal  and  its  competi¬ 
tion,  the  (Ottawa)  Citizen,  being  pub¬ 
lished  as  afternoon  newspapers,  a  large 


to  morning 

news  vacuum  had  developed  in  the  na¬ 
tion’s  capital.’’ 

The  morning  Journal  will  sport  a  new 
masthead,  new  headline  and  body  type, 
among  its  changes. 

Journal  editor-in-chief  John  Grace  said 
the  paper  will  go  to  press  early  in  the 
morning  and  will  be  home  delivered  at 
about  7  a.m.  Grace  said  this  will  give  his 
paper  an  edge  on  coverage  of  late  break¬ 
ing  news  over  the  two  out-of-town  news¬ 
papers  which  go  to  press  at  about  9  a.m. 
(the  night  before.) 

Print  buyer 

Nancy  Schneider  has  joined  the  media 
department  of  The  House  of  Seagram  as 
a  group  media  manager  with  primary  re¬ 
sponsibility  for  weekly  and  bi-weekly 
publications. 
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Syndicates 


By  Lenora  Williamson 


Coupon  advocate  to  write  new  column 


A  column  telling  readers  how  to  get. 
the  best  mileage  out  of  coupon  and 
refund  offers  makes  its  nationwide  debut 
September  23  as  “The  Supermarket 
Shopper.” 

United  Feature  Syndicate  is  distribut¬ 
ing  the  twice-weekly  feature  by  Martin 
Sloane. 

UFS  vice  president  and  sales  manager 
Robert  Famell  says  advance  sales  in¬ 
clude  the  New  York  News,  Chicago 
Tribune,  Philadelphia  Inquirer,  Boston 
Globe,  Detroit  Free  Press  and  Dallas 
Times-Herald. 

Emphasizing  the  subject  timeliness, 
Famell  says,  “We  haven’t  been  turned 
down  by  any  of  the  newspapers  our  sales 
force  has  contacted  during  the  first  four 
weeks  of  sales.” 


Martin  Sloane 


Sloane’s  interest  in  couponing  and  re¬ 
funding  techniques  began  as  a  hobby  and 
now  has  turned  into  a  new  career  as  a 
coupon  advocate  and  columnist.  He 
founded  the  American  Coupon  Club  in 
1977  and  published  the  monthly 
magazine.  The  National  Supermarket 
Shopper.  Bantam  Books  has  just  pur¬ 
chased  paperback  rights  for  Sloane's 
book  on  refunding  and  couponing. 

Part  of  his  coupon  success  is  attributed 
to  Sloane’s  marketing  and  sales  back¬ 
ground.  After  he  was  graduated  cum 
laude  from  Syracuse  University,  Sloane 
got  a  law  degree  from  New  York  Univer¬ 
sity  and  subsequently  formed  his  own 
marketing  and  sales  consulting  firm. 
After  5  years,  he  moved  to  president  of 
Dollar  Rent-a-Car  in  Chicago  and  then  to 
Kenneth  D.  Laub  &  Co.,  New  York,  as 
vicepresident. 

Sloane  says  savings  start  slowly  in  the 
coupon  and  refund  activities.  “But, 
given  a  little  time  and  effort,  anyone  can 
save  more  money  than  they  ever  im¬ 
agined  they  could.” 

Among  money-saving  techniques 
Sloane  will  give  readers  in  the  new  col¬ 
umn  is  a  “Clip  ’n  File  Refund”  listing  of 


manufacturer  refund  offers  with  expira¬ 
tion  dates. 

Sloane  declares  that  couponing  has 
taken  off  in  the  past  year.  “Besides  the 
obvious  benefit  to  consumers,  this  is 
good  for  companies  who  receive  greater 
responses  for  their  advertising  dollar.” 

9|C  lit  3|( 

Beginning  November  1,  the  New  York 
Times  News  Service  will  distribute  arti¬ 
cles  from  Cox  newspapers  in  the  South, 


Southwest  and  Midwest  under  agree¬ 
ment  between  the  Times  and  Cox  News¬ 
papers. 

The  Cox  Washington  Bureau  will  be 
the  central  relay  and  distribution  point, 
supplying  the  Times  News  Service  with 
material  from  the  18  Cox  Newspapers  in 
Georgia,  Florida,  Ohio,  Texas,  Arizona 
and  Colorado  as  well  as  from  the  bureau 
itself  via  highspeed  data  processing  ter¬ 
minals. 

The  agreement  was  announced  by 
Charles  E.  Glover,  president  of  Cox  En¬ 
terprises,  Inc.,  parent  company  of  the 
papers,  and  Rob  Roy  Buckingham, 
editor  and  general  manager  of  the  news 
service. 


Berry’s  World 


“Why  didn’t  you  fellas  tell  me  ‘Berry’s  World’  can  be 
seen  In  the  Sunday  comics,  too?’’ 


by  Jim  Berry 

AVAILABLE  SEVEN  DAYS  A  WEEK 
For  rates  and  availability  call 
Marilou  Van  Lue  at  (212)  557-9665. 


NEWSPAPER  ENTERPRISE  ASSOCIATION 
200  Park  Avenue  New  York,  N.Y.  10017 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob-  | 
lems,  plus  weekly  test  report  on  new  I 
cars,  vans.  Write  for  samples,  rates.  Au-  J 
tomotive  Features,  814  E.  Manor  Circle,  i 
Milwaukee,  Wise.  53217. 


BUSINESS 


BUSINESS  LAW  Column— Corporation 
lawyer  answers  key  and  timely  questions 
on  business  law.  Samples.  Leo  J  Barrett. 
45  Concord  Rd,  Manchester  CT  06040. 


COMIC  STRIPS 


BEST  comic  strips,  puzzles,  feature  col¬ 
umns,  editorial  and  sport  cartoons. 
FREE  CATALOG  or  $2  for  sample  pack. 
R-GABS,  1324  N  3rd.  St  Joseph  MO 
64501. 


FINANCIAL 


"WASHINGTON  FINANCIAL  BEAT" 
Finally,  a  financial  column  all  can  under¬ 
stand.  Analysis  of  today's  hot  issues. 
Weekly.  Washington  Financial  News 
Bureau,  958  National  Press  Bldg.  Wash¬ 
ington  DC  20045. 


GARDENING 


“GROWING  YOUR  OWN”  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


GENERAL 


HOW  DOES  IT  WORK?— Brain  teaser 
based  on  a  recent  patent,  for  non-tech 
reader.  Box  29400,  Editor  &  Publisher. 


THE  NEW  INVENTIONS— Recent  pa¬ 
tents.  in  light,  fast  style,  for  pop  reading. 
Box  29399,  Editor  &  Publisher. 


HUMOR 


YOUNG  BLACK  COLUMNIST  offe-s  side 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L. 
Holmes,  2503  McGill.  Saginaw.  Ml  48601. 


MY  WORLD  by  Schwimmer  is  wild  and 
funny — offbeat.  Those  between  18  and 
35  will  especially  enjoy  this  zany,  weekly 
column  on  our  modern  world.  Some¬ 
times  satirical.  Feature  Associates, 
3334  Kerner  Blvd,  San  Rafael  CA  94901. 


MARRIAGEIDIVORCE 


DIVORCE  and  marriage  column — Lawyer 
answers  questions  and  ^ves  legal  infor¬ 
mation.  Samples.  Leo  J  Barrett,  45  Con¬ 
cord  Rd,  Manchester  CT  06040. 


MONEY 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


QUOTES 


THOUGHT  FOR  THE  DAY— daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS — Q  and  A  on  all  aspects 
of  real  estate.  Lively,  informative,  reli¬ 
able  anywhere  in  U.S.  5th  year,  Miami 
Herald,  Philadelphia  Daily  News  .  .  . 
every  reader's  letter  answered  by  mail. 
Broker  journalist,  college  teacher  Edith 
Lank,  240  Hemingway,  Rochester  NY 
14620.  (716)  271-6230. 


RELIGION 


PUNGENT  PRAYER,  10  year  old  quality 
column,  camera  ready.  Colorful  prayers 
and  true  answers  to  prayer;  "slanted” 
toward  non-churchmen.  Phil  Pierce,  404 
E.  Elm,  W.  Frankfort  IL  62896.  (618) 
937-2898. 


SPORTS 


SPORTSWORLD  and  40  other  great  fea¬ 
tures  at  40c  (smallest  circulation),  up. 
Free  list  or  $2  sample  kit.  Dickson, 
17700  Western  69b,  Gardena  CA  90248. 


STEREO 


ANTIQUES,  pets,  stamps,  and  cameras 
are  great,  but  don't  overlook  a  $2-billion 
market.  WORLD  OF  STEREO  will  fill  the 
gap.  Available  weekly  or  monthly,  with 
art.  Box  1422,  Buffalo  NY  14214. 


TAXES 


FARM  TAXES,  popular  weekly  column  in 
its  fifth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Battersby,  Box  527,  Ardmore  PA  19003. 


WEEKLY 


"BOOTSTRAPS”  is  basic.  It's  interest¬ 
ing.  competitive,  habit-forming.  It's  8(X) 
words  of  creative  entertainment.  It's  cul¬ 
tural  motivation  for  self-improvement. 
52  weeks  free.  Elm  Hollow  Syndicate, 
Box  403,  Livingston  Manor  NY  12758. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


NEWSPAPER/MAGAZINE  PUBLISHERS 
Can't  Sell  More  Ad  Space — If  you  don't 
promote  .  .  .  Here's  news  on  how  to  cut 
costs  and  reach  your  target  market  by  Di¬ 
rect  Mail  Advertising  to  a  proven  list  of 
“Advertising  Opportunity  Seekers”.  Only 
$25.00  per/lOOO  names  (gummed  lables). 
FREE  Instructions!  Budget  Ads  List,  PO 
Box  68-PE,  Park  Ridge  IL  60068. 


PROFITABLE 
Southern  Radio  Station 
Top  growth  market,  AM  Daytime.  Price  2V2 
times  gross,  29%  down  with  non-compete. 
Submit  financial  data  resources  with  first 
letter.  Write  Box  30379,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WE  HAVE  CONDUCTED  more  than  300 
formal  appraisals  of  newspapers,  large  and 
small.  NEWSPAPER  SERVICE  COMPANY, 
INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364.  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  National  8-1133. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Route  1,  Box  146 
Theordore  AL  36582 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office,” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


MEL  HODELL,  Newspaper  Broker. 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 
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NEWSPAPER  BROKERS 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100 active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd..  Hardwick.  MA  01037.  (413) 
477-6009. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


IF  YOU'RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we'll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva.  IL,  Phone 
(309)  932-2270,  or  932-2642. 


NEWSPAPER  CONSULTANTS 

GOVERNMENT  AGENCIES— Federal,  State, 
County.  City!  Is  your  public  relations  ex¬ 
penditure  really  necessary  or  Just  desir¬ 
able?  Let  us  review  your  goals  with  the 
press.  OLSON  &  LIKELY,  Box  799,  St 
Petersburg  FL  33731.  (813)  821-5538  or 
896-4925. 


NEWSPAPERS  FOR  SALE 


FLORIDA  (major  city)  newspaper  bi-weekly 
with  full  composition  equipment  and  job 
printing  shop  plus  building  on  main 
thoroughfare.  $70,000  gross  and  more  po¬ 
tential.  Take  all  for  $105,000.  Only  finan¬ 
cially  Strong  reply.  Box  30056,  Editor  & 
Publisher. 


NORTHERN  NEW  ENGLAND  semi-weekly. 
Now  grossing  $60,(X)0  with  almost  no  ad¬ 
vertising  sales  effort.  Good  husband-wife 
operation.  $50,000  cash  or  $60,000  and 
owner  will  finance  with  one-third  down. 
Box  30152,  Editor  &  Publisher. 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
piant.  Qualify  yourself  in  first  leiter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 


EXCLUSIVE  ZONE  8  WEEKLY 
covers  2  countv  seats,  good  net.  Gross 
$105M.  Price  $105M  plus  $77,500  for 
building  and  improvements.  Buyer  pays 
broker.  Dean  Sellers,  808  N.  Miller  St, 
Mesa  AZ  85203.  (602)  964-1093. 


DAILY  with  shopper.  Zone  5.  $240, OCX) 
gross  and  growing.  $100,000  cash  down, 
balance  $150,000,  easy  terms.  Box 
30229,  Editor  &  Publisher. 


NEW  JERSEY— Northern  New  Jersey  paid 
weekly  available  at  1-time  gross  of 
$125,000.  Southern  New  Jersey  paid 
weekly  available  for  $250,000.  Both  profit¬ 
able,  well  entrenched  and  available  for 
29%  down.  State  cash  available. 
Hempstead  &  Co.,  47  Edgewood  Dr,  Cherry 
Hill  NJ  08003. 


America’s 
Leading  Brokers 
Knovv  That 
When  It  Comes  To 
Selling  Papers — 
We  Know 
Our  Business 

E&P  Classifieds 
(212)  752-7053 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E&P  CLASSIFIEDS  (212)  752-7053 

We'll  give  you  something  to  write  about! 
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CENTURY  OLD  Zone  1  weekly  with  15% 
annual  growth  rate.  $115,000  with  good 
financing  available.  Includes  composition 
facilities.  Box  30164,  Editor  &  Publisher. 


KENTUCKY  WEEKLY  gross  $150M,  $130M, 
liberal  terms.  Ideal  situation  for  husband 
and  wife. 

Indiana  weekly  gross  $120M  sale  for 
$75M,  liberal  terms. 

WHITE  NEWSPAPERS  SERVICE 
Box  783,  McMinnville  TN  37110 


NORTHWEST  coastal  weekly  . . .  $90,000 

Western  Oregon  weekly .  $65,000 

Both  have  strong  competition.  John  N. 
Jepson,  Broker,  Box  B,  Townsend  MT 
49644,  (406)  266-4223. 


METRO  NEW  YORK  area.  Two  profitable 
properties  (small  daily-Monday  through 
Friday-general  circulation  and  nationalTy- 
circulated  anglo- Jewish  weekly)  sell  to¬ 
gether  or  separately.  Excellent  cash  flow 
via  legal  ads.  Full  offset  composition  plant. 
Owners  retiring.  $150,000  down.  Box 
30306,  Editor  &  Publisher. 

TWO  CENTRAL  TEXAS  WEEKLIES  for  sale. 
Both  publications  serviced  by  well 
equipped  composition  staff.  Well  estab¬ 
lished.  Interested  persons  must  show  qual¬ 
ifications  financially.  Contact  Daniel  D. 
Bacon,  President,  Danax  Corp,  PO  Box 
158,  Valley  Mills  TX  76689,  or  phone  (817) 
932-6151. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4(J(X)  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 

EXPERIENCED  newspapermen  looking  for 
paper(s)  grossing  $100M  to  $1  milTion. 
Prefer  Zones  8,  9,  5,  but  will  consider 
other  areas.  Marten,  Box  1388,  Cotton¬ 
wood  AZ  86326. 


FDR  SALE — Long  established  commercial 
print  plant  on  eastern  shore  of  Maryland. 
Annual  gross  exceeding  $300M.  Solid  base 
accounts.  Plant  located  in  county  seat. 
Address  inquiries  to  R.S.  Smith,  PD  Box 
429,  Elkton  MD  21921. 


PUBUCATIONS  FOR  SALE 


ZDNE  7,  32,000  free  circulation  paper,  3 
unit  press,  real  estate,  Compugraphic,  2 
vehicles.  Billed  $280,000.  $495,000  cash. 
Box  30121,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


CIRCULATION  SERVICES 


Attention:  CIRCULATORS 
Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26:  in  Dallas,  Texas, 
November  29  and  30. 

Here,  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  5000  to  over 
1,000,000. 

Write/phone  collect  for  complete  details: 
Null  Enterprises,  Inc.,  16  Mary  St,  San 
Rafael  CA  94901.  Phone:  (415)  453-5711. 

Professional  Circulation  Services 
THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  1 1702 
(516)  661-5100 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


INDUSTRY  SERVICES 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)682-7011.  _ 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation — 
addition — consulting.  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20  years  offset  experience. 
J.P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


PRESSES-CONVEYORS;  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments. 
Skidmore  &  Mason.  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 

FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi- 
nanciaf  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 
(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


Equipment 

&  Supplies  . . . 


CLASSIFIED  ADVERTISING  RATES 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801. 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968  New, 
super  designs  surpass  all  CK  Optical 
(213)  372-0372  Box  1067,  Redondo  CA 
90278. 


CHEMCO  MARATHON  24"  Roll  fed  camera 
complete  with  transport  and  log  E  LD-24 
processor.  10  years  old.  $15,000.  Forrest 
Equipment  Co.  2402  Buena  Vista,  Belmont 
CA  94002,  (415)  591-1236. 


NU-ARC  horizontal  camera  suitable  for 
PMT  or  film  work.  Enlarge  or  reduce  from 
300%  to  20%.  F-stops  22,  16,  11. 
Copyboard  23V4"  x  19%".  Vacuum  board 
ISVa"  X  lAVi".  Four  800  watt  exposure 
lamps  supply  light.  Wide  angle  8V4"  lens 
complete  with  4  inch  lens  shade.  Good 
condition.  $5(X).  Contact  Julian  Boone, 
Messenger-Inquirer,  (502)  926-0123  after 
4  pm  CST. 


CIRCULATION  SOHWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  systems  for  news¬ 
papers  with  l0,(X)O  to  KXJ.OOO-f-  circula¬ 
tions.  Designed  to  maintain  total  homes  in 
market  area.  Adaptable  to  subscriber  only 
basis.  Provides  on-line  access  to  sub¬ 
scriber,  route  and  carrier  information. 
Produces  daily  and  on-demand  ABC,  draw, 
bundle  wrapper,  carrier  update  package, 
truck  manifest,  mailing  labels,  includes 
auto  router,  PIA  billing/amortization,  car¬ 
rier  billing,  estimating,  tend  and  magazine 
accounting,  on-line  district  manager  mes¬ 
sage  system.  Other  systems  available  in¬ 
clude  Display  A/R  with  extensive  sales 
analysis,  transient  classified,  payroll,  ac¬ 
counts  payable,  newsprint,  commercial 
printing,  and  cost  accounting.  Designed 
for  IBM  General  Systems  Division  equip¬ 
ment.  Contact  CDS.  PO  Box  23054.  Kan¬ 
sas  City  MO  64141.  (913)  888-6755. 


LINE  ADS  POSITIONS  WANTED 

(Remittance  should  accompany  (Payable  with  order) 

copy  unless  credit  established), 

1  week  — $2.75  per  line  1  week  — $2.05  per  line 

2  weeks — $2.65  per  line,  per  issue  2  weeks — $1.90  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue  3  weeks— $1.75  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue  4  weeks— $1.55  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $  1.75  per  insertion  for  box  service 

count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
-ninimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


1  week  — $2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 


CLASSIFIED  ADVERTISING 


Order  Blank 


Authorized  _ 
Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run: _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  editor  &  publisher*  575  Lexington  Ave  •  New  York.  N  Y  10022 


EDITOR  &  PUBLISHER  for  September  22.  1979 


EQUIPMENT  &  SUPPLIES 


MAIUtOOM 


MUELLER  INSERTER  model  227  three  into 
one  and  one  Mueller  227  two  into  one.  Ex¬ 
cellent  condition.  Model  545  Cheshire, 
526  label  head  and  12  foot  conveyor.  Ed 
Heisley,  {800)  527-1668. 


CUTLER  HAMMER  CONVEYOR 
CONSISTING  OF: 

4  corner  units 

2  Stream  aligners,  new  in  1972 
and  1976 
2  Switches 
1  Fly  table — 6'  long 
9  Section  drives — old  style 

96  Wooden  rollers 
13  Iron  rollers 
12  Pipe  feet 
16  Pipe  hands 

1—1972  Mark  II  Stacker  with  Mark  III 
control  panel— 40,000  papers  per 
hour  with  dump  gate.  Bundler  of 
50—34,000  per  hour  odd  count. 

1 — 1972  Idab  shrink  wrapper  complete 
22  bundles  a  minute  or  wrap  1,900 
pages  to  a  stack  or  a  stack  14"  high. 

1 — new  5  HP-DC  Cutler  Hammer  drive 
motor 

1 — 3  HP-DC  Drive  motor— 1976  for 
Cutler  Hammer  conveyor 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr.,  PO  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)492-9050  Telex  42362 


KANSA  320  inserter,  very  good  condition, 
available  immediately.  Bill  Schneider, 
(414)  784-0110. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana.  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


SPOT  NEWSPRINT 
OFFERED 

Prices  high  but  headed  higher 
RELIABLE  DELIVERIES.  ACT  NOW. 
Box  30235,  Editor  &  Publisher. 


_ NEWS  RACKS _ 

FOR  SALE:  120  #96,  1  pocket  wire  floor 
racks,  tabloid  size,  blue,  $3  each.  (313) 
641-7854,  after  6. 

PHOTOTYPESETTING 

COMPUGRAPHIC  Editwriter  7500.  High 
range.  Excellent  condition.  Located  in  Col- 
orado.  (303)  428-9529. _ 

MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 

2  COMPUGRAPHIC  7700's,  both  hi-speed, 
one  dual  disc,  one  single  disc,  1-2750. 
Fonts  and  width  cards  available.  All  three 
machines  less  than  1  year  old,  in  excellent 
condition.  Call  Ray  Thill  or  Dan  Stovall, 
(201)  488-4676. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .  Those  individuals,  com¬ 
panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

So,  be  it  12,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadline 
times,  monthly  billing,  and  the 
best  exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place  now,  in 
the  most  effective  classified 
market  in  the  newspaper  indus¬ 
try. 

E&P  CLASSIFIEOS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


IBM  ELECTRONIC  SELECTRIC  Composer, 
excellent  condition,  $6500;  10  fonts,  $20 
each  for  lot,  $25  singly.  Call  Ron  (415) 
495-6944,  workdays  only. 


COMPUGRAPHIC  unified  composer  and 
Uniscan.  Approximately  3  years  old.  Excel¬ 
lent  condition.  Where  is — as  is.  Two  2961s, 
where  is — as  is.  Call  John  Ashcraft.  The 
Enquirer-Journal,  PO  Box  70,  Monroe  NC 
28110.  (704)  289-1541. 


PRESSES 


22%”  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21V'2”  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  wood  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss,  Community  oil  bath 
22%"  cutoff  Hoe  color  convertible  4  units, 

available  now.  Many  spare  parts. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now.  Many  spare  parts. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-i5a  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit — 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer— 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  ^L  32803 
(305)  896-4330  Telex  56-7471 


Goss  1500  Suburban  4  units,  1969. 

Goss  1000  Suburban  2  units,  1963. 

Goss  Urbanite  units,  folders,  ’64-’72. 
Goss  SC  folders,  1975  and  1970. 

Goss  Community  units,  ’66-75. 

Fincore  25,  30,  40,  50  60  HP  motors/ 
drives. 

Harris  V15A,  7  units  1972. 

Harris  JF25  Folder. 

Harris  V25  unit  remanufactured. 

Color  King,  5  units,  1967. 

New  King,  4  units,  1964. 

News  King,  3  units,  1969. 

King  KJ  6  folder,  40  HP.  1969. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Brairwood  Industrial  Ct  NE 
Atlanta  GA  30329 
(404)  321-3992  Telex  700563 

MARK  I  HEADLINER,  25%  by  72".  2:1 
double  folder,  1  color  half  deck,  6  flying 
pasters.  IPE(;,  INC.,  401  N.  Leavitt  St, 
Chicago  IL  60612.  (312)  738-1200. 

MERGER  releases  4  unit  News  King  with  8 
unit  folder.  Count-o-veyor  attached.  Priced 
to  sell.  Box  30232,  Editor  &  Publisher. 

REEL  SYSTEM  UNITS,  WOOD  PNEUMA- 
TIC  ELECTROTAB  TENSION-PASTERS. 
Professionally  engineered-installed  for 
single  or  double  width  presses.  Complete 
units  installed,  guaranteed,  includes  all 
accessories. 

BOND  engineered  AVTEK  rectifier  press 
drive  controls,  complete  with  accessories, 
1973  vintage,  condition  like  “new,"  avail¬ 
able  in  6-unit  or  12-unit  press  drives.  Pro¬ 
fessional  electrical  technology  engineer¬ 
ing. 

Write  WNMA-INC  PO  Box  5258,  San  Mateo 
CA  94402.  (415)  574-2445. 


845  HARRIS 

Web  offset  printing  press,  6 
units,  2  drives,  1  folder,  5  past¬ 
ers,  1  Ferag  stacker.  Excellent 
condition,  available  immedi¬ 
ately,  best  offer.  Prints  50.000 
signatures  per  hour,  can  be 
easily  converted  to  heat  set. 
Chicago  O'Hare  area.  Contact 
Mr  Sorren,  (312)  455-7178. 
Monday-Thursday.  9  am-5  pm. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders.  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Vt  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


WEB  LEADER,  new  10/78,  used  little. 
5-units,  20,000  pph,  will  fit  in  46  feet. 
Also,  Count-o-veyor  hoist,  ink  pump,  Lek- 
tro  roll  truck,  pallet  lifter,  camera,  nega¬ 
tive  dryer,  sinks,  tables,  etc.  Forum- 
^r^hics,  Marblehead  MA,  (617)  631- 


6-UNIT  WOOD  Web  Offset  Press  consisting 
of:  5  Wood  units  (1  stacked),  capable  of 
printing  color  as  well  as  black  and  white,  1 
Harris  Cottrell  1650  (16  page)  printing  unit 
manufactured  1975,  2  color  humps  (1  on 
stacked  unit)  1  Wood  double  2:1  folder 
with  double  upper  formers,  5  Wood  Electro 
Tab  reels,  tensions  and  pasters,  1  Cline 
reel  with  wood  paster,  1  GE  SCR  solid  state 
press  drive  with  7-55  HP  motors,  1  Often 
hot  air  dryer— 10  foot,  3  single  chill  rolls, 
22%"  cutoff  and  manufactured  1967. 
Complete  with  all  standard  accessories  in¬ 
cluding  such  items  as  Baldwin  water  level 
devices,  air  compressor,  plate  bender, 
transfer  tables  and  reel  room  trackage, 
slitters,  air  bars,  automatic  blanket  wash 
up  device,  etc. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  and  Santa  Fe  Dr,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWS  KING^2  unit  press.  No.  N-360. 
Mint  condition.  Baldwin  water  leveler, 
wash-up  units,  air  compressor.  Color  King 
folder.  Hoist,  20  HP  GE  motor  drive,  plate 
jig  roll  stands,  "S”  wrap.  Reasonable. 
Gowdy-Colorado  Springs,  (JO  80901.  (313) 
634-1593. 


MULLER  RB2  perfect  binder,  hand  fed, 
rebuilt.  $25,000.  Call  Ridley  Lewis, 

(214)  634-055& 


ATTN:  BUYERS  OF  U.S.  MFC. 
PRESSES  FOR  EXPORT 
AVAILABLE  NOW 

Excellent  selection  of  both  single 
and  double  width  letterpress  and 
web  offset  presses. 

EXPORT  SERVICES  OFFERED 

Inland  s  export  division  provides 
removal  of  equipment  from  loca¬ 
tion,  surface  transportation  from 
press  location  to  export  crater 
and  to  port  of  sailing,  your  choice. 
We  provide  export  crating  or  con- 
tainerization,  whichever  best 
suits.  Full  packing  lists  and  docu¬ 
mentation  as  well  as  insurance 
provided,  loading  aboard  ship 
and  ocean  freight  to  port  of  your 
choice.  All  detailed  services  such 
as  processing  letters  of  credit  in¬ 
cluded.  Our  export  division  works 
through  authorized  export  broker 
We  offer  a  complete  service  as 
described  above. 

Inland  has  shipped  newspaper 
machinery  to  most  countries  in 
the  world. 

Write  or  call  for  information.  Our 
sales  force  and  technical  person¬ 
nel  are  at  your  service.  Unlimited 
references  furnished  from  both 
domestic  and  foreign  buyers. 

CONTACT  EXPORT  DIVISION 
Inland  Newspaper  Mach.  Corp. 
fOSth  &  Santa  Fe  Or.  •  Box  5487 
Lenexa,  Kansas  66215 
Phone  [91 3]492-9050-Telex  42362 


NEBIOLO  MERGENTHALER  5  color  offset. 
31%  X  44V2.  $275,000.  Call  Ridley  Lewis, 
(214)  634-0558. 


NEWSPAPER  FOLDING  machine.  Stepper 
Fold  n’tyer  model  #720.  Folds  up  to  500 
papers  per  hour.  Card  hopper  attachment 
included.  1  year  old.  (201)  635-4666. 


WANTED  TO  BUY 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM;  camera.  N.  Gregory,  343  Clive  Ave 
Oceanside,  NY  11572.  (516)  764-2250. 

FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  289-7%0  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


MULLER-MARTINI 

Dynamo  259  or  model  288  stacker.  Write 
Box  29897,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 

FU.S.MFG.  _ 

EXPORT  NEED  1500  SERIES  GOSS  SUBURBAN 

■  NOW  4  to  6  UNITS. 

■  BOX  200,  EDITOR  &  PUBLISHER. 

of  both  single  WANTED— 1  Harris  V25  Cottrell  unit  to  fit 

!tter press  and  with  series  25-2936-75.  Must  be  top 
shape. 

_______  Write  R  Marcoux,  433  Blvd  Lebea, 

ES  OFFERED  Montreal,  Canada  H4N  1S2  or  (514)  334- 

'ision  provides  2160 - 

ent  from  loca-  REQUIRE  to  purchase  Heidelberg  and 

_ _ _ , _  Roland  offset  presses.  Age  and  condition 

portation  from  immaterial.  Ogden  International  Inc.,  101 

export  crater  Wymore  Rd,  Suite  514,  Altamonte  Springs 

g,  your  choice.  FL  32701.  (305)  862-2180. 

NEWSPRINT  WANTED,  29  and  30  inch 
Mcnever  best  pgy  dollar  for  quantities  of 

lists  and  docu-  20  tons  or  more.  Confidential.  Box  30154, 

as  insurance  Editor  &  Publisher. 

uoi' r  Urbanite  or  Metro. 

[0  port  of  your  j  j^ree  color  unit  Goss  or  Metro. 

I  services  such  1  folder  Goss  Urbanite  or  Metro 

rs  of  credit  in-  Sheet  cut-off,  22%,  model  58 

division  works  Box  30190,  Editor  &  Publisher. 

CASH  FOR  MARK  I,  IV, 

and  V  Pacesetters 
(614)  846-7025 

9d  newspaper  - 

t  countries  in  NEEDED  URGENTLY 

Chris-McCain  saddle  binder  6  stations  with 
E19  or  E20  pocket,  Didde-Glaser  DG175 
formation.  Our  web  offset  press,  Harris-IDottrell  VISA  2 

.  .  ,  units  web  offset  with  double  digest  folder, 

hnical  person-  Royal  Zenith  Zephyr  4  unit  web  offset, 

'ice.  Unlimited  Lawson  model  C  3-knife  trimmer,  42"  Polar 

ed  from  both  spacer  cutter,  Muller  Pony  perfect  binder, 

nn  hiiuorc  47"  Seybold  Sabre  III  autospacer  cutter, 

^  ^  Macey  saddle  binder  6  station  10  years  old 

RT  DIVISION  newer.  Call  Ridley  Lewis.  (214)  634- 

r  Mach.  Corp.  _ 

Dr.  -  Box  5487  3  or  4  UNIT  GOSS  Community  press  with 

las  66215  folder.  Phone  collect  (604)  395-2219,  J  F 

i;n.Taiay  Traf f ,  Herald  House  Publications,  Box 

459,  100  Mile  House,  British  Columbia. 
MM  Canada. 

EDITOR  &  PUBLISHER  for  September  22,  1979 


Help  Wanted  .  .  . 


ACADEMIC 


JOURNALISM — Bachelor's  degree  required, 
Doctorate  preferred,  to  teach  courses  In 
news-editorial  and  photojournalism.  At 
least  three  years  full-time  professional  ex¬ 
perience  necessary.  Rank  and  salary  de¬ 
pendent  upon  qualifications  and  experi¬ 
ence.  Send  resume,  transcripts,  and  three 
references  to  Professor  James  L.  High¬ 
land,  Chairman,  Search  Committee,  De¬ 
partment  of  Journalism,  323  Academic 
Complex,  Western  Kentucky  University, 
Bowling  Green  KY  42L01.  An  Affirmative 
Action/Equal  Opportunity  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER  for  weekly  newspa¬ 
per  in  Catoosa,  Oklahoma.  Must  be  able  to 
do  both  advertising  and  news.  Printing  and 
paste  up  done  in  central  shop.  Contact 
Donn  Dodd,  (918)  341-1101. 


GROUP  ACCOUNTING 
DIRECTOR 

Large  weekly  group  in  southern  Zone  2 
seeks  knowledgeable  accounting  director 
to  assist  in  consolidation  of  several  weekly 
newspaper  operations  and  development  of 
a  consolidated  accounting  staff.  Daily 
newspaper  experience  helpful.  This  is  a 
rowth  position  in  a  dynamic,  nationally 
nown  organization.  Respond  with  resume 
to  Box  30191,  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER  with  editorial  man¬ 
agement.  VDT  experience  to  run  all  opera¬ 
tions,  including  editorial,  for  absentee 
owner  of  small  East  Coast  weekly  group. 
$22,000  bonus,  insurance,  auto  allow¬ 
ance,  2  weeks  vacation.  Write  Mrs.  Loretta 
Neilsen,  Search  Consultant,  Box  459, 
Summit  NJ  07901. 


GENERAL  MANAGER  for  Florida  enter¬ 
tainment  magazine.  Heavy  sales  and  ad¬ 
ministrative  experience.  Develop  and  over¬ 
see  sales  staff.  $300  per  week  salary  plus 
20%  commission.  Interview  in  New  York. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills  NY  11548. 


PUBLISHING  FIRM  EXECUTIVE— Ground 
floor  opportunity  for  shirt  sleeve  MBA  or 
equivalent  to  manage  growth  of  small 
($2.5  million),  thriving  newsletter  book 
publisher.  Minimum  3  years  top  manage¬ 
ment  with  small  firm.  Working  knowledge 
of  direct  mail  essential.  Washington  DC 
area.  Write  fully  about  experience,  salary 
requirements,  personal  interests.  Box 
30312,  Editor  &  Publisher. 


WANTED — General  Manager  tor  exclusive 
semi-weekly  in  good  Zone  6  Sunbelt  town. 
Excellent  living  conditions,  45  miles  from 
metro  center.  Permanent.  Possible  stock 
ownership  is  you  can  prove  your  worth.  No 
initial  investment  required.  Box  30399, 
Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


PEOPLE  PERSON 

Experienced  manager  needed  to  head  the 
transportation  department  of  115,000 
combination  daily.  Candidate  should  be 
above  average  in  ability  to  handle  people 
and  maintain  the  type  of  work  climate  we 
have  developed.  Must  have  ability  to  ad¬ 
minister  car  pool  and  variety  of  paper  work 
created  by  leases,  capital  budgets,  etc. 
Write  to  Personnel  Director,  Greensboro 
Daily  News  and  Record,  TO  Box  20848, 
Greensboro  NC  27420.  Equal  opportunity 
employer. 


ASSISTANT  CONTROLLER 
A  shirt-sleeve  accountant  needed  for  new 
position  in  growing  multi-publication 
newspaper  and  magazine  company.  Ac¬ 
counting  degree  and  4  to  5  years  experi¬ 
ence  required.  Send  resume  with  salary 
history  and  salary  requirements  to 
Capital-Gazette  Newspapers  Inc.,  Attn:  Mr 
Fred  P.  Glennie.  213  West  St,  Annapolis 
MD  21401. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Nationally  known  Midwestern  weekly 
newspaper  group  located  in  metropolitan 
area  seeks  proven  advertising  manager. 
We  offer  an  excellent  news  product,  sound 
circulation.  Competitive  salary  and  fringe 
benefits  package.  We  seek  a  person  who 
can  hire,  train  and  motivate  retail  sales 
people,  plan  promotions  and  sell  major  ac¬ 
counts.  Additional  duties  include  respon¬ 
sibility  for  classified.  The  ideal  person 
would  be  an  up-through-the-ranks  candi¬ 
date  whose  experience  includes  non-daily 
newspapers  in  a  competitive  market.  Daily 
newspaper  experience  not  necessary.  Our 
opening  is  immediate.  All  replies  confiden¬ 
tial  to  Box  30225,  Editor  &  Publisher. 


WE  ARE  LOOKING  for  a  newspaper  ad 
salesperson  we  can  bring  into  our  organi¬ 
zation  and  train  to  be  a  manager.  Fast 
growing  morning  and  Sunday  daily.  Central 
plant  with  3  weeklies.  Must  have  good  ref¬ 
erences.  Send  complete  resume  to  The 
Dispatch  Today,  TO  Box  2848,  Cookeville 
TN  38501. 

DISPLAY 
AD  REP 
$18-$22K 

Established  ABC  regional  needs  bright  in¬ 
side  display  rep.  We  offer  a  low  base 
($  1000/month)  and  a  darn  good  commis¬ 
sion  rate  (20%).  Current  reps  average 
$2200/month.  Benefits,  expenses  and 
chance  to  live  in  Seattle  also  provided.  If 
you're  presently  working  at  a  daily  or  large 
weekly — and  want  more  challenge/ 
potential,  write  Box  30213,  Editor  & 
Publisher. 


GROUP  ADVERTISING 
DIRECTOR 

Outstanding  management  position  in 
southern  Zone  2  for  sales  director  with 
multiple  weekly  and  small  daily  experi¬ 
ences.  This  is  a  growth  challenge  to  an 
individual  who  knows  how  to  develop  group 
combination  sales  in  both  primary  and 
secondary  markets.  Choose  3  major  met¬ 
ropolitan  areas.  Respond  with  resume  to 
Box  30184,  Editor  &  Publisher. 

DISPLAY 

ADVERTISING 

MANAGER 

Must  have  sound  background  in  retail 
promotion  and  staff  management.  Out¬ 
standingly  beautiful  Western  semi-metro 
market  with  great  growth  potential.  All  re 
sponses  in  strictest  confidence  to  Box 
29890,  Editor  &  Publisher,  giving  full  de¬ 
tails. 


ADVERTISING  SALES 

Due  to  staff  expansion,  we  have  an  im¬ 
mediate  opening  If  you  enjoy  a  challenge 
join  us  at  the  Daily  Gate  City.  Let  your 
family  enjoy  this  fine  tri-state  area  (Iowa, 
Illinois,  Missouri).  The  minimum  of  4  to  6 
years  experience  needed.  Good  base  plus 
commission  for  mid-teens  earnings.  Apply 
J.  W.  Nelson,  Ad  Director,  Daily  Gate  City, 
1016  Main,  Keokuk  lA  52632.  (319)  524- 
8300.  Replies  held  in  confidence. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER— Leading  chain 
of  suburban  New  Jersey  weekly  newspa¬ 
pers  has  immediate  opening  for  shirt 
sleeve  self-starter  pro  to  head  high  caliber 
sales  staff.  Good  salary  and  exceTlent  ben¬ 
efits  program.  Send  complete  resume  to 
Asher  Miritz,  Publisher.  Suburban  Pub¬ 
lishing  Corp.,  1291  Stuyvesant  Ave, 
Union  NJ  07083  or  call  (201)  686-7700. 


MOVE  UP,  be  your  own  boss.  Ohio  weekly 
needs  result-oriented  ad  manager  who  can 
help  us  grow  in  a  prosperous  community. 
Supervise  staff  of  3.  Only  those  who  write  a 
personal  letter  telling  us  what  they  can  do 
for  us  and  giving  salary  requirements  will 
be  considered.  Box  30131,  Editor  & 
Publisher. 


EXCEPTIONAL  GROUND  FLOOR 
OPPORTUNITY 

New  daily  newspaper  start  up  in  Wilkes- 
Barre,  Pennsylvania,  requires  top  calibre 
personnel:  General  manager;  business 
manager;  circulation  director;  advertising 
director;  editors;  advertising  salespersons; 
circulation  advisors;  news,  features,  inves¬ 
tigative  sports  writers;  and  some  produc¬ 
tion  people.  Please  detail  your  qualifica¬ 
tions  in  a  letter  of  application  along  with  a 
complete  resume.  Include  references, 
samples  of  work,  salary  requirements  and 
date  on  which  you  are  available.  Send  re¬ 
sume  to:  Personnel  Director,  The  Wyoming 
Valley  Times-Journal,  Midway  Shopping 
Center,  #16  Gateway  Shopping  Center, 
Edwardsville  PA  18704. 


AD  MANAGER  to  sell  ROP  with  3  others, 
manage  them  plus  1  person  classified  de¬ 
partment  for  small  East  Coast  weekly 
group.  $20,000,  bonus,  insurance,  car  al¬ 
lowance.  Write  Mrs  Loretta  Neilsen, 
Search  Consultant.  Box  459,  Summit  NJ 
07901. 


RETAIL  AD  MANAGER 
Excellent  opportunity  on  50,000  circula¬ 
tion  Zone  5  weekly  group  for  shirt  sleeve 
manager  to  lead  a  quality  staff  in  maximiz¬ 
ing  growth  market  potential.  Quality  news 
product.  Resume  to  Box  30382,  Editor  & 
Publisher. 


ARTIST 


NEWSROOM  ARTIST  for  small  b.'w  and 
color  sketches,  cartoons  and  full  range  of 
sophisticated  newspaper  graphics.  A  fun 
place  to  live  and  work.  Send  resume,  tear- 
sheets  to  Personnel  Manager.  The  Billings 
Gazette,  TO  Box  2507,  Billings  MT  59103. 


RURAL  WEEKLY— Zone  9  has  opening  for 
art  director  experienced  in  illustration  and 
layout.  Salary  open.  Send  resume  and  a 
few  samples  to  Box  30230,  Editor  & 
Publisher. 


ARTIST/ILLUSTRATOR 

If  you've  got  talent,  enthusiasm  and  initia¬ 
tive,  you  may  be  the  artist  we  need  for  our 
Zone  3,  96,000  PM  leisure-entertainment 
section.  Must  be  strong  on  illustration  and 
page  design  and  able  to  work  with  all  news 
and  production  departments.  Need  some¬ 
one  who  can  take  the  lead  in  strengthening 
graphics  throughout  the  paper  and  making 
the  most  of  our  new  27  unit  offset  press. 
Send  resume  and  tearsheets  of  work  to 
Box  30162,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  wanted  by  small 
newspaper  group  in  Zone  6.  Must  be  good 
promoter,  be  familiar  with  ABC,  TMC  and 
computer  mailing  plus  effective  inspirer  of 
carrier  boys.  Box  30092,  Editor  & 
Publisher. 


DISTRIBUTION  MANAGER 

Nationally-known  company  seeks  highly 
motivated  distribution  manager  with  rec¬ 
ord  as  self  starter.  Prefer  person  now  in 
No.  2  position  who  can  implement  own 
ideas  for  organization  of  superior  carrier 
and  distribution  system.  Must  be  leader 
who  can  stimulate  top  flight  performance 
of  people.  This  growth-oriented  company 
in  Sun  Belt  offers  advancement  oppor¬ 
tunities.  Send  resume  and  salary  history  to 
Box  30013,  Editor  &  Publisher. _ 


MEDIUM  SIZED  daily  needs  ambitious  as¬ 
sistant  circulation  director.  Must  write 
strong  promotion  copy  and  plans  that  will 
motivate  carriers.  Need  2  years  actual 
promotion  experience  to  handle  this  job. 
Send  resume  to  Mike  Haskins,  Circulation 
Director,  Glendale  News-Press,  111  N 
Isabel  St,  Glendale  CA  91209  or  call  col¬ 
lect  (213)  241-4141. 


THE  INDUSTRY’S 
MEETING  PLACE  .  .  . 

When  you  need  to  reach 
newspaper  people, 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

For  rates  and  info:  (212)  752-7053 
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HELP  WANTED 


CIRCULATION 


MEDIUM  SIZE  daily  in  Zone  4  needs  an 
ambitious  assistant  to  the  circulation  di¬ 
rector.  Must  be  a  strong  leader  who  can 
organize  and  motivate  staff.  Must  enjoy 
working  in  the  field,  not  teaching  from  be¬ 
hind  the  desk.  Excellent  future  for  the 
right  person.  First  year  income  $18,000- 
$20,000.  Box  30117,  Editor  &  Publisher. 


HARD  HITTING,  efficient  circulation  man¬ 
ager  needed  for  morning  and  Sunday 
newspaper  in  middle  Tennessee  area. 
Must  be  good  manager,  have  experience 
and  good  references.  Send  complete  re¬ 
sume  and  references  to  The  Dispatch  To¬ 
day,  PO  Box  2848,  Cookeville  TN  38501. 


SMALL  (5000)  morning  daily  wants  to  get 
larger  with  sales  oriented  circulation  man¬ 
ager.  Experience  in  carrier  supervision  and 
motor  route  delivery  essent(al.  Excellent 
pay,  commission,  fringe,  for  professional 
who  can  produce  results.  Send  resume, 
references  to  the  Blackfoot  News,  Attn; 
David  M  Brown,  PO  Box  70,  Blackfoot  ID 
83221. 


CIRCULATION  DIRECTOR 
for  10,000  daily  and  80(X)  weekly  TMC  in 
beautiful  Midwest  resort  area  on  the  Great 
Lakes.  Ideal  position  for  aggressive,  sales 
oriented  district  manager  ,ooking  to  move 
up  in  top  notch  organization.  Excellent 
salary,  fringes  profit  sharing  plus  perform¬ 
ance  bonus.  Send  resume  and  salary  his¬ 
tory  to  David  Rau,  Publisher,  Grand  Haven 
Tribune,  101  N  3rd  St,  Grand  Haven 
Tribune,  Ml  49417. 


CITY  SUPERVISOR  and  district  manager 
needed  for  AM  daily.  Good  pay,  benefits 
and  monthly  bonus.  You'll  have  to  be  a 
take  charge,  self  starting,  energetic  per¬ 
son,  and  be  strong  on  promotion,  bills  and 
service.  Potential  for  growth  depends  on 
you,  your  goals,  and  your  work.  Our  paper 
will  produce  circulation  managers  for  our 
other  properties.  You  and  your  job  will  be 
highly  visible  and  you'll  work  closely  with 
the  circulation  director.  If  you  are  the  right 
person,  we  will  move  quickly  in  filling  this 
important  job  in  our  growing  organization. 
Box  30181,  Editor  &  Publisher. 


MANAGER  needed  for  50,000  daily  and 
60,0(X)  Sunday  growing  market  in  Zone  6. 
Individual  desired  must  be  capable  of 
supervising  and  working  with  others.  Ex¬ 
perience  requires  city,  state,  single  copy, 
ABC  and  office  procedures.  Send  resume 
and  salary  history  to  Box  30176,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR  for  group  of  free 
weekly  newspapers  in  metropolitan  Sun¬ 
belt  area.  Circulation  140,000  weekly 
using  motor  route.  Little  Merchant  and  a 
counselor  system.  Must  be  familiar  with  all 
of  the  above  and  prior  weekly  circulation 
and  distribution  knowledge  is  a  must.  Sal¬ 
ary  commensurate  with  experience,  good 
company  benefits.  Send  resume  to  PO  Box 
280,  Channelview  TX  77530. 


VOLUNTARY  PAY 

Circulation  personnel  trained  in  saturation 
delivery,  voluntary  pay  techniques.  All 
levels  of  experience  needed.  Weekly  group 
in  attractive  Western  location.  Good  pay 
benefits.  Box  30297,  Editor  &  Publisher. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


IMMEDIATE  OPENING  for  Classified  Ad¬ 
vertising  Manager.  We  are  looking  for  an 
aggressive,  motivated  person  who  can 
supervise  people,  increase  linage,  and 
administer  budgeting.  We  are  a  9500  daily 
with  a  shopper— part  of  a  growing  group  of 
Midwest  dailies  and  weeklies.  Reply  in 
confidence  to  The  Daily  Tribune,  PO  Box 
87,  Peru  IN  46970. 


Classified  Advertising 

CLASSIFIED  MANAGER 
Classified  manager  for  Chicago  area  sub¬ 
urban  weekly  newspapers.  Ideal  candidate 
will  have  past  experience  in  developing 
sales  growth  and  telephone/outside  sales 
programs.  Involvement  in  all  facets  includ¬ 
ing  sales,  promotion,  budget  procedure, 
ability  to  motivate,  communicate  and  pro¬ 
duce  a  must.  Submit  resume  and  salary 
requirements  to  Box  30201,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity  employer,  m/f. 


CLASSIFIED  ADVERTISING 
MANAGER 

The  Evening  Herald,  a  growing  24,000  in¬ 
dependent  daily,  located  in  Rock  Hill, 
South  Carolina,  offers  an  outstanding  op¬ 
portunity  to  an  ambitious,  aggressive, 
tough  minded  individual  with  the  ability 
and  experience  to  manage  all  phases  of  a 
growing  and  progressive  classified  de¬ 
partment.  This  position  offers  opportunity 
for  personal  and  professional  develop¬ 
ment.  Achievement  oriented  pay  and  ex¬ 
cellent  company  paid  benefits  including 
profit  sharing  plan.  INTERESTED  IN  THIS 
CHALLENGING  OPPORTUNITY?  Send  re¬ 
sume  describing  yourself,  education,  ex¬ 
perience  and  salary  requirements  to  Per¬ 
sonnel  Administrator,  The  Evening  Herald, 
PO  Box  11707,  Rock  Hill  SC  29730. 


CLASSIFIED  MANAGER— Zone  4  daily  of 
50,000  circulation  has  an  opportunity  for 
you.  Supervise  a  staff  of  25  top  notch 
people.  Ideal  candidate  would  be  an  assis¬ 
tant  manager  ready  to  move  up  or  a  clas¬ 
sified  manager  of  a  smaller  paper  ready  for 
more  responsibility.  Base  salary  plus 
bonus  program.  Send  confidential  resume 
including  earnings  history  to  Box  30209, 
Editor  &  Publisher. 


SUPERVISOR 
TELEPHONE  SALES 

Come  join  our  busy  phone  room!!  Bring 
with  you  a  telephone  sales  background, 
administrative  skills,  the  ability  to  moti¬ 
vate,  and  you  will  enjoy  an  excellent  salary 
and  benefits. 

Send  resume  to: 

KNIGHT  PUBLISHING  COMPANY 
PO  Box  32188 
Charlotte  NC  28232 
Attn:  Ms  K  Buonotani 
An  Equal  Opportunity  Employer 


CLASSIFIED  MANAGER  with  track  record 
in  phone  room,  outside  sales  and  promo¬ 
tion.  Zone  5  weekly  group  volume  now  in 
excess  of  $600K  annually.  Excellent  pack¬ 
age,  opportunity  in  growth  market.  Re¬ 
sume  to  Box  30383,  Editor  &  Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work:  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you've  wanted  to  own. 


HELP  WANTED 


EDITORIAL 


FAST  GROWING  Zone  6  daily  needs  lean 
and  lively  sports  writer  to  help  with  our 
rapidly  expanding  coverage.  In  2  years 
we've  reached  22,000  circulation  and  be¬ 
come  the  leading  newspaper  in  a  competi¬ 
tive  market.  Talented  1979  J-grads  wel¬ 
come,  but  we're  willing  to  pay  Tor  experi¬ 
ence.  Great  opportunity  to  grow  with  the 
paper.  Send  resume  and  non-returnable 
clips  to  Box  30033,  Editor  &  Publisher. 


COPY  EDITOR 

Southern  New  York  State  70,(X}0  daily  and 
Sunday  seeks  copy  editor  with  3  years  of 
daily  news  rim  and  VDT  experience.  Must 
be  an  accurate  and  concise  editor  with 
bright  headlines  for  regional,  3-edition  op¬ 
eration.  Write  Box  29926,  Editor  & 
Publisher. 


MANAGING  EDITOR— If  you've  spent  the 
last  year  in  a  management  position  where 
you've  learned  the  basics  of  dealing  with 
people,  graphics,  layout  and  honed  your 
news  judgment  then  you  could  be  perfect 
for  our  managing  editor  position.  We  are  a 
4700  circulation,  5-day  PM  and  Saturday 
AM,  Michigan  paper  with  a  need  for  a 
newsroom  pro  who  can  see  the  job  done 
right.  Call  or  write  Dave  Balcom,  Ionia 
Sentinel-Standard,  114  Depot  St,  Ionia  Ml. 
(616)  527-2100. 


FARM  WRITER 

Agriculture  is  a  big  and  diversified  busi¬ 
ness  in  Lancaster  County,  Pennsylvania. 
Our  morning  newspaper  needs  reporter  to 
write  farm  column  and  cover  farm  ac¬ 
tivities  for  farm  readers  and  agri-business 
people;  and  to  develop  features  and  farm- 
related  consumer  news  for  general  read¬ 
ership. 

Special  training  or  farm  background  not 
essential  if  person  is  an  exceptional  writer 
and  reporter  and  willing  to  learn. 
Excellent  opportunity  on  growing  newspa¬ 
per.  Modern  electronic  newsroom.  Pros¬ 
perous  community  offering  many  cultural 
and  living  advantages.  Write:  Larry 
Baumann,  Lancaster  iTewspapers  Inc.  8  W 
King  St,  Lancaster  PA  17604. 


ENTERTAINMENT — Opening  for  writers, 
minimum  3  years  experience,  in  expanding 
arts  and  leisure  pages  for  the  Arizona  Re¬ 
public.  Statewide  coverage  in  TV,  film  and 
amusement.  Resume  and  clips  to  Bob 
Early,  Managing  Editor,  PO  Box  1950, 
Phoenix  AZ  85001. 


EDITORIAL  PAGE  WRITER  for  30,000  PM 
daily.  Knowledge  of  Virginia  issues  pre¬ 
ferred.  Send  resume  and  clips  to  Kerry 
Sipe,  managing  editor.  Daily  Progress,  Box 
1287,  CharTottesville  VA  22902. 


CITY  EDITOR 

I  need  a  highly  skilled  newsperson  to  help 
direct  a  reporting  team  dedicated  to  pro¬ 
ducing  the  finest  in  community  jour¬ 
nalism.  The  right  person  will  have  2  to  3 
years  reporting  experience,  people  man¬ 
agement  skills  and  a  flair  for  horizontal 
unit  makeup.  If  you  hold  accuracy  sacred, 
live  and  work  in  a  mid-Atlantic  state  and 
want  to  work  at  a  15,000  daily,  VDT  news¬ 
room,  in  beautiful  south  central  Pennsyl¬ 
vania,  write  me  a  letter  today.  Include 
some  nonreturnable  clips,  references  and 
salary  expectations.  No  phone  calls.  John 
T.  Adams  III.  managing  editor.  The  Even¬ 
ing  Sentinel,  Carlisle  PA  17013. 


COPY  EDITOR 

Northern  New  Jersey  afternoon  daily  seek¬ 
ing  excellent  copy  editor.  Must  be  asser¬ 
tive  with  ability  to  take  charge.  Minimum 
of  1  year  of  reporting  and  1  year  of  copy 
editing  required.  VDT  and  layout  experi¬ 
ence  a  plus.  Resume  and  tearsheets  to  Box 
30238,  Editor  &  Publisher. 


IT'S  A 

CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don't  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  It  the  Box  Number  you're  an¬ 
swering  is  on  your  list,  we'll  discard 
your  reply. 


HELP  WANTED 


EDITORIAL 


AGGRESSIVE  LIFESTYLE  EDITOR  wanted 
by  small  prize-winning  Zone  5  daily.  Ideal 
position  tor  recent  college  graduate  who 
will  write,  take  pictures,  layout,  design 
graphically  superior  pages.  We  want  a 
consumer-oriented,  people-oriented  soci¬ 
ety  page.  If  you  have  the  drive  to  do  it  all, 
send  resume,  nonreturnable  samples,  sal¬ 
ary  needs  and  references  to  Box  30149, 
Editor  &  Publisher. 


SPORTS  WRITER-DESKPERSON— Morn¬ 
ing  newspaper  in  the  South  is  looking 
tor  an  energetic,  aggressive,  experienced 
person.  Excellent  salary  and  working  con¬ 
ditions;  Guild;  200,000+  circulation.  Must 
have  five  years  experience  covering  all 
sports.  Aggressive  reporting  and  cTear, 
tight  writing  essential.  Layout  and  editing 
experience  necessary.  Send  resume,  cli|>- 
pings  and  references  to  Box  30146,  Editor 
&  Publisher. 


MANAGING  EDITOR  wanted  for  southwest 
Indiana  Daily,  6500  circulation,  5-day 
daily.  We  are  group  owned  and  can  offer 
advancement.  Must  be  able  to  provide 

good  local  news  product.  Send  resume  to: 
ave  Lyons,  Publisher,  Linton  Daily  Citi¬ 
zen,  PO  Box  151,  Linton  IN  47441. 


EXPANDING  horse  magazine  looking  for 
copy  editor  for  rewrite,  editing  and  proof¬ 
reading.  Salary  neighborhood  of  $12,000. 
English  composition  skills  paramount; 
horse  experience  a  plus.  Replies  in  writing 
to  Carol  Clark,  managing  editor.  Practical 
Horseman  magazine,  225  S.  Church  St, 
West  Chester  PA  19380. 


EXECUTIVE  EDITOR 

Editor  with  multiple  weekly  experience  and 
small  daily  experience  will  find  this  posi¬ 
tion  a  rewarding  challenge.  Large  weekly 
group  in  southern  Zone  2  seeks  dynamic 
editor  to  assist  in  growth  plans.  This  is  a 
tremendous  opportunity  to  join  one  of 
America's  leading  publishing  organiza¬ 
tions.  Respond  with  resume  to  Box  30170, 
Editor  &  Publisher. 


EDITOR  for  quality  18  page  weekly  news¬ 
paper  wanted  by  October  20.  Involves  writ¬ 
ing,  photography,  supervisory  duties.  Op¬ 
portunity  to  become  active  part  of  attrac¬ 
tive  community  and  direct  newspaper's 
editorial  involvement.  $12  to  $15M  start¬ 
ing  salary  range,  plus  benefits.  Write  full 
details  to  News  &  Advisor,  Box  68,  Kennett 
Square  PA  19348. 


CITY  EDITOR  for  respected  alternative  San 
Francisco  weekly  newspaper.  Administra¬ 
tive  ability,  editing/writing  experience  es¬ 
sential,  particularly  in  our  specialties  of 
investigative  reporting/consumer/cultural 
coverage.  Write  Mike  Miller,  Bay  Guardian, 
2700  19th  St,  San  Francisco  (JA  94110. 


EDITORIAL  OPPORTUNITY  IN  THE 
WEST-SKI  COUNTRY!!! 

Editor  wanted  for  6200  twice  weekly  in  col¬ 
lege  community.  Editorial  freedom  plus 
above  average  salary  and  benefits.  Must 
have  proven  ability  in  writing,  photogra¬ 
phy,  layout  design  and  believe  in  total 
community  journalism.  Send  resume,  ref¬ 
erences,  samples  of  writing,  photographs 
and  layouts  to  Publisher,  Sun  Advocate, 
Box  X,  Price  UT  84501. 


BUSINESS/COURTHOUSE 

REPORTER 

Bring  the  maturity  of  Methuselah  and  the 
balance  of  Wallenda  to  tough,  2-sided 
beat.  Emphasis  is  on  business  reporting, 
lots  of  labor-management  stuff.  Above  all, 
be  a  good  writer.  Must  have  college  degree 
and  minimum  1  year's  experience.  Send  us 
resume  and  clips  (not  to  be  returned),  to 
Tom  Kamerer,  Personnel  Director,  Tele- 

fraph  Herald,  PO  Box  688,  Dubuque  lA 
2001.  Equal  opportunity  employer. 


AWARD  WINNING  27.000  daily  and  Sun¬ 
day  in  Zone  5  seeks  an  experienced  report¬ 
er  for  police  beat.  Applicant  should  be  top 
notch  speller,  organized  and  willing  to  go 
beyond  surface  "top  shop"  treatment. 
Mail  resume  and  selected  clips  to  Dennis 
Dible,  City  Editor,  Sandusky  Register,  314 
W  Market  St,  Sandusky  OH  44870.  No 
phone  calls. 


FINANCIAL  PAGE  EDITOR 
If  you  are  currently  working  on  a  newspa¬ 
per  in  the  fi.iancial  area,  a  New  York  area 
paper  is  looking  for  a  financial  editor  to 
take  full  charge  of  its  business  pages. 
Applicant  must  already  have  a  reputation 
for  excellence  on  the  street,  for  aggres¬ 
siveness  and  reliability.  Salary  open.  Box 
30347,  Editor  &  Publisher. 


DATA  PROCESSING 


DATA  PROCESSING 


r 


DATA  PROCESSING  MANAGER 

The  Oklahoma  Publishing  Company,  a  nationally-known  com¬ 
munications  corporation  and  publisher  of  the  State's  leading 
newspapers,  is  looking  for  an  experienced  manager  to  lead  and 
direct  25  data  processing  professionals.  Our  data  processing 
team  is  presently  working  in  development  of  interactive  applica¬ 
tions  on  IBM  370/148  using  data  base  and  structured  programming 
techniques.  DEC  system  used  in  publishing. 

Position  reports  to  the  Vice  President  and  will  require  an  out¬ 
standing  person  committed  to  results.  We  are  looking  for 
managerial  skills  as  well  as  technical  knowledge.  Salary  commen¬ 
surate  with  experience.  If  a  challenging  position  with  a  growth- 
oriented  Sunbelt  company  appeals  to  you,  send  your  resume  to: 

Personnel  Director 
THE  OKLAHOAAA  PUBLISHING  CO. 

PO  Box  25125 
Oklahoma  City  OK  73125 

fquaf  Opportunity  Employer  M/F 


EDITOR  &  PUBLISHER  for  September  22,  1979 


HELP  WANTED 


EDITORIAL 


WE  HAVE  OPENINGS  for  a  sports  editor 
and  two  reporters  on  this  prize  winning 
9300  circulation  daily  in  the  cotton-rich 
Mississippi  Delta.  High  standards.  New 
building.  Good  living.  Call  John  Emmerich 
or  Frank  Long,  Greenwood  (Miss.)  (iom- 
monwealth,  (601)  453-5312. 


REPORTERS-DESKPERSON 
Central  Florida  daily  is  undertaking  a  re¬ 
cruitment  program  to  coincide  with  growth 
efforts.  We’re  looking  for  above  average 
reporters  and  deskpersons  who  can  make 
pages  bright  and  interesting.  If  you  think 
you  qualify,  write  Box  30227,  Editor  & 
Publisher. 


NEWS  EDITOR 

Can  you  exercise  solid  news  judgment, 
manage  people  well,  produce  sparkling 
layouts  and  contribute  the  creative  energy 
needed  to  produce  a  top  notch  community 
newspaper?  If  so,  we  may  have  the  spot  for 
you.  We're  a  small,  growing  6-day  PM  in 
competitive  southern  California,  Send  re¬ 
sume  and  work  samples  to  Box  30061, 
Editor  &  Publisher. 


COPY  EDITOR 

The  Decatur  Illinois  Herald  and  Review,  a 
combined  65,000  AM  and  PM  daily,  has  an 
immediate  opening  for  a  qualified  copy 
editor  to  edit  copy,  write  headlines  and 
design  pages.  New  modern  building,  VDT. 
Background  in  reporting  is  preferred  as 
well  as  daily  desk  experience.  Salary  in  the 
$300  per  week  range.  Excellent  benefits 
and  growth  potential.  Send  editing  and 
writing  samples  with  resumes  to  M.J. 
Harper,  Decatur  Herald  and  Review,  PO 
Box  311,  Decatur  IL  62525. _ 

THE  STATES-ITEM  is  seeking  an  experi¬ 
enced  journalist  to  cover  metropolitan 
New  Orleans  real  estate  and  to  edit  a 
weekly  real  estate  tabloid  with  an  em- 
hasis  on  the  needs  of  the  homeowner, 
asic  knowledge  of  business  and  finance 
essential.  Editing  experience  desirable. 
Send  complete  resume  to  Personnel  Man¬ 
ager,  The  States-ltem,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  oppor¬ 
tunity  employer  M/F. 


EDITOR-WRITER— Reporter-editor  experi¬ 
enced  as  editorial  and/or  political  writer 
needed  by  Washington  DC-based  water 
transportation  association  as  newsletter 
editor  and  speech  writer.  Box  30155. 
Editor  &  Publisher. 


DYNAMIC  WEEKLY  in  south  Vermont 
seeks  reporter.  Send  resume  and  clips  to: 
Nancy  Leach,  PO  Box  338,  West  Dover  VT 
05356. 


JOIN  A  NEWSROOM  management  team 
eager  to  improve  a  prize-winning  Zone  5 
afternoon  daily.  This  person  will  fill  the  No. 
2  position  in  the  news  operation.  Must  be 
someone  who  is  an  imaginative  page  de¬ 
signer  and  someone  with  experience  in 
handling  copy  and  directing  people.  This 
job  offers  great  opportunity  for  advance¬ 
ment  for  the  right  person.  Good  pay,  bene¬ 
fits.  Bright  staff,  full  potential.  Box  30150. 
Editor  &  Publisher. 


SPORTS  EDITOR 

New  York  daily  needs  aggressive  sports 
editor  with  racing  and  football  background 
able  to  put  sport  pages  in  perspective  for 
readers  who  are  bettors.  The  applicant  will 
be  currently  working  in  a  newspaper  envi¬ 
ronment  and  will  have  the  ability  to  take 
full  charge  of  the  sports  page.  He/she  will 
prepare  to  start  in  October,  Salary  open. 
Write  Box  30346,  Editor  &  Publisher. 


COPYREADERS 

We  have  immediate  openings  for  experi¬ 
enced  VDT  copyreaders  who  have  desire 
and  ability  to  grow  on  excellence-minded 
midsized  Zone  2  morning  and  Sunday.  Ad¬ 
vancement  opportunities.  Send  resume, 
work  samples  to  Box  30342,  Editor  & 
Publisher. 


SOLID.  GROWING  Zone  5  daily  seeks  city 
editor  that  can  lead  staff  to  the  top.  We’re 
committed  to  becoming  the  best  mid-size 
daily  anywhere.  Must  have  education,  ex¬ 
perience  and  ability  to  direct  and  inspire 
young  but  aggressive  staff  .Supervisory  ex¬ 
perience  desired,  but  will  consider  candi¬ 
dates  from  ranks  that  have  right  instincts 
about  local  news.  Send  resume  and  letter 
explaining  editorial  philosophy  to  Box 
30366,  Editor  &  Publisher. 


EDITOR  for  medium  sized  northern  Min¬ 
nesota  daily  with  proven  skills  in  all  facets. 
Knowledge  of  VDT  beneficial.  Write  Box 
30392,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTER-PHOTOGRAPHER  wanted  for 
large  semi-weekiv  in  Rio  Grande  Valiev  of 
south  Texas.  Must  be  prolific,  fast  worker. 
Write  John  Haden,  The  Town  Crier,  927  W 
Highway  83.  Weslaco  TX  785%. 


THE  BUSINESS  GAME  is  big  in  Billings. 
Montana,  and  we  need  a  pro  to  cover  it. 
Somebody  who  can  sort  the  good  guys 
from  the  bad  guys,  but  doesn’t  play  on 
anybody’s  team.  Energy  development  is 
transforming  America’s  last  frontier,  but 
it’s  still  a  great  place  to  live.  If  you’ve  had  a 
few  years  covering  business/consumer 
news  and  can  write  in  the  style  of  Time  or 
Newsweek,  send  clips  and  resume  to  Per¬ 
sonnel  Director,  The  Billings  Gazette,  Bil¬ 
lings  MT  59103.  Equal  opportunity 
employer. 


CITY  EDITOR 

The  News-Democrat,  a  45,000  daily/ 
Sunday  paper  near  St  Louis,  seeks  a  city 
editor  to  head  staff  of  15.  Solid  reporting 
background  essential  with  a  bright,  human 
concept  of  what  makes  news.  Previous 
management  experience  not  required. 
Send  resume,  3  samples  of  work  from  the 
past  month  and  3  references  to  Joseph 
Weiler,  The  News-Democrat,  120  S.  Illinois 
St,  Belleville  IL  62222.  No  calls  please. 

EDITOR 

NIGHT  COPY 
EDITOR 

The  Passaic  (New  Jersey)  Herald  News  is 
looking  for  1  or  more  experienced  copy 
editors  to  work  the  night  shift.  Good  pay 
and  good  benefits.  Please  reply  in  writing 
to:  Managing  Editor,  988  Main  Av,  Passaic 
NJ  07055.  No  phone  calls. 


WANTED  Ann  Landers/Dear  Abby  type  ad¬ 
visers.  Write  SEAPORT-EP,  PO  Box  7295, 
North  Bergen  NJ  07047, 


GENERAL  ASSIGNMENT  REPORTER 
We  need  a  reporter  to  handle  a  variety  of 
news  and  feature  assignments  for  a  week¬ 
day  PM,  Saturday  AM.  23,000  daily  in 
north  central  Iowa.  Minimum  1  year  previ¬ 
ous  daily  experience  required.  Must  have 
own  car.  Send  letter  of  application,  re¬ 
sume  including  references  and  clips  to 
Editor,  (3lobe  Gazette,  Box  271,  Mason 
City  lA  50401.  An  affirmative  action 
employer. 


THE  DETROIT  NEWS  is  interviewing  ex¬ 
perienced  fashion  writers  who  could  re¬ 
lace  the  late  Marji  Kunz.  Ms  Kunz  was  the 
est  in  the  business  at  identifying  designer 
trends  and  translating  them  into  practical 
suggestions  to  those  on  a  moderate 
budget.  You  should  have  covered  the  New 
York  ready-to-wear  shows  and  possibly 
done  Europe.  You  should  be  creative  and 
extremely  competitive.  You  should  be 
smoothly  professional  in  public  and  tv  ap¬ 
pearances.  If  you  are  the  person  to  carry 
on  a  fine  tradition  in  fashion  reporting,  call 
Ben  Burns,  assistant  managing  editor. 
(313)  222-2670. 


NEWS  EDITOR  to  lead  newsroom  staff  of 
15  on  13,500  Northwest  daily.  Applicants 
must  be  experienced,  quality  minded  and 
enterprising.  Please  send  letter  outlining 
views  on  role  of  community  newspaper, 
examples  of  editing  and  page  design,  re¬ 
sume  and  references.  The  Daily  News,  PO 
Box  2126,  Port  Angeles  WA  98362. 


SPORTS  POSITION  on  medium  sized 
southern  tier  New  York  State  morning 
newspaper.  Writing  and  desk  work.  Three 
years  experience  required.  Box  30335, 
Editor  &  Publisher. 


SPORTS  EDITOR-REPORTER  needed  for 
one  person  staff  on  major  semi-weekly  in 
South  Carolina.  Good  pay  for  person  able 
to  produce  two  lively  sports  pages  weekly. 
Send  resume.  Recent  J-school  graduate 
acceptable.  Box  30331.  Editor  & 
Publisher. 


REPORTERS.  SPORTS  REPORTERS, 
COPY  EDITORS 

Experienced  copy  editors,  reporters,  and 
sports  reporters  needed  for  new  regional 
desk  and  to  fill  other  openings  at  The 
Syracuse  Newspapers.  Resume,  clips  to: 
Cliff  Hebard,  The  Syracuse  Newspapers. 
Clinton  Square,  Syracuse  NY  13221. 


CITY  EDITOR 

Direct  5  reporters  on  30. daily.  Report¬ 
ing  experience,  copy  editing  and  layout 
ability.  Prefer  upstate  New  York  appli¬ 
cants.  Resume,  salary  requirements  to 
D.L.  Meyer,  editor.  The  Post-Journal, 
Jamestown  NY  14701. 


HELP  WANTED 


EDITORIAL 


SAN  DIEGO  has  become  an  exciting  news- 
aper  city.  Instead  of  papers  folding,  we 
ave  papers  expanding  with  fresh  comp^ 
tition  on  all  sides.  The  San  Diego  Tribune  is 
a  strong  afternoon  newspaper  with  a  slow 
but  steady  circulation  growth,  the  inde¬ 
pendent  voice  of  the  Copley  group.  We  won 
the  Pulitizer  this  year  for  general  local  re¬ 
porting.  It  was  a  team  effort  that  has 
helped  underline  our  belief  that  a  PM 
newspaper  can  make  itself  indispensable 
to  a  lot  of  people  who  didn’t  think  they 
needed  newspapers.  We  will  have  several 
openings  soon  for  reporters  and  desk 
people,  and  we  want  exceptional  people 
who  have  the  insights  and  spirit  to  help 
make  ours  a  model  for  what  a  PM  should 
be.  Send  resumes  and  clips  to  George  Dis- 
singer,  PO  Box  191,  San  Diego  CA  92112, 
or  telephone  (714)  299-3131. 


COPY  EDITOR  for  monthly  aviation 
magazine.  Strong  editing,  some  rewrite, 
proof  reading,  some  writing.  Technical  ex¬ 
perience,  preferably  in  aviation,  neces¬ 
sary.  Flying  experience  helpful.  Washing¬ 
ton  DC  area.  Salary  mid  to  high  teens  de¬ 
pending  upon  experience.  Write  Box 
30324.  Editor  &  Publisher. 


CITY  EDITOR  for  aggressive  6-day  daily  in 
competitive  southern  California.  We  seek  a 
take  charge  individual  with  a  flair  for  origi¬ 
nality.  a  sharp  detail-conscious  editing 
style  and  an  ability  to  motivate  writers  to 
best  performance.  Right  person  has  po¬ 
tential  for  further  management  growth. 
Send  resume,  work  samples  and  refer¬ 
ences.  Box  30322,  Editor  &  Publisher. 


WOMEN’S  EDITOR  for  Zone  4.  25,000  cir¬ 
culation  daily.  Writing,  editing,  layout  and 
design,  and  managerial  experience  a  must. 
Photographic  experience  a  plus.  Box 
30319,  Editor  &  Publisher. 


NEWSPAPER  which  believes  business 
news  should  receive  same  aggressive 
coverage  it  applies  to  rest  of  news  wants 
bright  reporter  with  ideas  and  know-how  of 
business  coverage.  Zone  4.  Box  30303, 
Editor  &  Publisher. 


OUR  EDITOR  is  retiring  and  we  have  an 
opening  for  an  aggressive  reporter.  Right 
person  may  work  into  editor’s  position. 
We’re  a  three  day  a  week  newspaper  plus 
weekly  shopper.  Apply  tO:  G.  Gobczynski, 
Salem  Times-Commoner,  120  S  Broadway, 
Salem  IL  62881. 


FEATURES  EDITOR 

Eastern  200,000+  PM  is  looking  for  a  per¬ 
son  who  can  handle  metro,  entertainment 
and  lifestyle  material,  is  excellent  with 
people  and  has  sophisticated  graphic 
skills.  You’ll  assign  stories,  manage  our 
standing  features  and  plan  our  daily  sec¬ 
tion  and  weekend  entertainment  guide. 
Experienced  applicants  only.  Send  sam¬ 
ples,  references  to  Box  30397.  Editor  & 
Publisher. 


EDITOR— For  newsletter  group.  Our  publi¬ 
cations  cover  tax  strategy  for  small 
businesses:  personal  financial  manage¬ 
ment;  alternative  investment  strategies 
(precious  metals,  commodities,  antiques, 
rare  coins,  etc).  Need  working  editor-writer 
experienced  in  these  topic  areas.  Familiar¬ 
ity  with  free  market  economics  essential. 
An  unusual  career  opportunity.  Write  fully 
including  salary  requirement  and  samples 
of  published  writing.  Box  29854.  Editor  & 
Publisher. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St..  Room  527 
Worcester,  Mass.  01608 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 

fiven  in  the  ad.  c/o  Editor  &  Publisher, 
75  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad, 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


HELP  WANTED 


FREELANCE 


STRINGERS  WANTED 
Two  stories  are  better  than  one.  You’re  out 
there  covering  the  features  beat  for  your 
paper  anyway.  So  write  them  their  story  in 
the  objective  style  that  makes  journalism 
such  a  sacred  trust.  Then  go  home  and 
rewrite  the  story  the  way  you  really  wanted 
to— for  us,  the  NATIONAL  NEWS 
BUREAU.  A  story  for  the  18-35  age  mar¬ 
ket.  Hip,  honest  and  to  the  point.  In¬ 
terested  in  interviewing,  reviewing,  illus¬ 
trating  or  photographing  for  this  newly- 
formed  syndication  company  servicing 
America’s  college  and  alternative  papers? 
Send  resume  and  recently  published  sam¬ 
ples  of  your  work  to:  NATIONAL  NEWS 
BUREAU,  1700  Walnut  St.,  Philadelphia, 
PA  19103. 


FINANCIAUBUSINESS  NEWS 
Stringer,  top  pro  with  major  daily  or  busi¬ 
ness  publication,  for  steady  hard-news  as¬ 
signments  with  respected,  established  na¬ 
tional  business  newspaper.  Good  pay.  A-1 
journalistic  standards.  Reply  Box  30369, 
Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200+  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


MARKETING 


A  GROWING  DAILY  newspaper  near  San 
Diego  is  looking  for  an  aggressive,  creative, 
promotion/marketing  specialist  to  run  an 
expanding  department.  Send  resume  and 
examples  of  promotion  and  marketing 
work  to  John  Armstrong,  general  manager, 
Times-Advocate,  207  E  Pennsylvania  Av, 
Escondido  Ca  92025.  No  telephone  calls 
please. 


PHOTOJOURNAUSM 


PHOTOJOURNALISTS  who  can  blend  pho¬ 
tography  with  printed  word  to  make  magic. 
Please  send  resume,  some  samples.  Good 
salary,  benefits.  Don  Kramer,  publisher. 
Casa  Grande  Valley  Newspapers,  PO  Box 
639,  Casa  Grande  AZ  85222. 


PHOTOGRAPHER— Immediate  opening  for 
top-notch  photographer.  Excellent  salary 
and  fringes.  If  you  want  to  work  for  a 
newspaper  that  uses  pictures  this  is  the 
place.  55.000  daily  and  Sunday.  Send  re¬ 
sume  and  examples  of  work  to  Editor,  The 
Saginaw  News.  Saginaw  Ml  48605.  An  Af¬ 
firmative  Action  employer. 


PHOTOJOURNALIST 
ACCENT  ON  SPORTS 
Award-winning  14,000  circulation  weekly 
wants  to  get  even  better.  Immediate  open¬ 
ing  for  creative  photographer/writer.  Small 
town  at  the  foot  of  resort  country  and  qual¬ 
ity  fellow  workers  are  two  of  the  fringes. 
Sound  like  your  type  of  spot?  Send  resume 
to  Dan  Daniels,  Foto  News  Publications, 
Inc.,  PO  Box  111,  Merrill  Wl  54452.  or  call 
(715)  536-7121. 


PRESSROOM 


ONE  OF  THE  FASTEST  GROWING  subur¬ 
ban  dailies  in  Zone  2  seeks  pressroom 
foreman  and'or  assistant  foreman  to 
supervise  7-man  crew  on  5  unit  offset 
press.  We  are  turning  away  commercial 
work  because  inexperienced  and  unmoti¬ 
vated  crew  produces  poor  quality  work. 
The  supervisors  we  seek  will  share  com¬ 
mercial  profits  from  eventual  2-shift  oper¬ 
ation.  Excellent  salary  and  benefits,  plus 
potential  for  future  growth  in  our  group. 
Reply  to  Box  29979,  Editor  &  Publisher. 


PRESSROOM  FOREMAN 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  pressroom  foreman.  Excellent  op¬ 
portunity  to  direct  a  multi-press  operation 
of  approximately  90  employees.  Daily  and 
Sunday,  plus  production  or  magazine  and 
TV  guide.  Offset  experience  required. 
Smith  DiLitho  system  is  being  used  on  all 
36  units. 

Prefer  experience  as  foreman  or  top  assis¬ 
tant  in  large  metro  operation.  Ability  to  es¬ 
tablish  effective  working  relationships, 
analyze  and  institute  effective  pressroom 
operations.  Salary  commensurate  with  ex¬ 
perience.  An  equal  opportunity  employer, 
m/f/h.  Send  resume  to  Tom  Bryan.  PO  Box 
70,  Seattle  WA  98111. 


PRESSPERSON.  plus  stripping;  some 
camera,  experienced,  run  3-4  unit  Goss 
Community;  weeklies,  etc.  Write  SSC,  Box 
764,  Schenectady  NY  12305. 
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HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 

PUBUC  INFORMATION 


CHANCE  for  experienced  second 
pressperson  to  move  up  and  be  living  in 
sunny  Arizona  before  the  snow  flies! 
Kingman  Daily  Miner  needs  a  working 
press  foreman.  Brand  new  plant,  brand 
new  5  unit  Goss  Community.  Young,  vi¬ 
brant.  clean,  growing  community.  Company 
features  excellent  benefits  and  keeps  an 
eye  toward  the  future.  Strong  spot  color 
and  press  maintenance  knowledge  neces¬ 
sary.  Send  resume  to  Keith  Klingenber, 
Production  Manager,  Kingman  Daily 
Miner,  PO  Box  3909,  Kingman  AZ  86401. 

PRESS  ROOM 
MANAGER 

One  of  Southeast’s  most  progressive 
newspai^rs  needs  a  manager  for  its  press¬ 
room,  with  a  recently-installed  Metro  and 
an  Urbanite  for  commercial  work.  You’ll 
need  to  have  high  standards,  a  strong 
Metro  background,  and  be  expert  in  four- 
color  work.  Our  seven-day  morning  news¬ 
paper  offers  excellent  pay  and  fringes  and 
IS  located  in  the  most  attractive  commun¬ 
ity  in  Florida,  with  rolling  hills,  tree- 
canopied  streets,  two  universities,  45 
minutes  from  the  Gulf  of  Mexico.  Send  re¬ 
sume  to  Clyde  Claiborne,  Tallahassee 
Democrat,  Tallahassee  FL  32301.  An 
equal  opportunity  employer. 

SUPERINTENDENT 
JOURNALISM  PRESS 

Responsible  for  the  operation  of  an  offset 
newspaper  plant  producing  the  daily  Uni¬ 
versity  newspaper  as  well  as  several  other 
university  publications.  Coordinate  the 
operation  of  an  offset  composition  shop 
and  printing  plant.  Experience  in  an  offset 
newspaper  printing  plant  of  comparable 
size  with  some  supervisory  responsibility 
for  operations  of  various  departments  or 
divisions.  Background  offset  printing 
methods,  materials  and  cost  factors. 
Knowledge  of  computerized  typesetting, 
writing  output  programs,  system  utilities 
and  diagnostics,  data  file  management, 
and  hardware  maintenance.  Application 
deadline  October  5,  1979.  $14,500  to 
$17,600  per  year  depending  on  qualifica¬ 
tions.  Send  resume,  salary  history  and  sal¬ 
ary  requirements  to  University  of  Ok¬ 
lahoma,  personnel  services,  905  Asp  Av, 
Norman  OK  73019,  (405)  325-1826. 

Affirmative  action 
equal  opportunity  employer. 

PRESSROOM  FOREMAN  with  experience 
on  Goss  Metro,  who  can  print  a  quality 
product  with  process  color.  50,000  circu¬ 
lation  7  day  publication  in  western 
Pennsylvania.  Reply  in  confidence  to  Box 
30329,  Editor  &  Publisher. 

LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  Goss  Mark  II  press¬ 
men  in  a  non-union  plant.  Zone  6.  Organi¬ 
zation  provides  career  growth  potential 
with  excellent  salary  and  fringe  benefits. 
All  replies  confidential.  Send  resume  to 
Box  27824,  Editor  &  Publisher. 


_ PRODUCTION _ 

COLDTYPE— Working  Assistant  Supervisor 
for  weekiv  chain.  Must  have  thorough 
knowledge  of  copy  flow,  typesetting,  mark¬ 
up,  camera,  and  paste-up.  Ability  to  train 
essential.  Send  resume  with  salary  history 
tO:  Dollar  Saver,  Attn  Publisher,  PO  Box 
356,  Fremont  CA  94537. 

PRODUCTION  MANAGER  wanted.  Re¬ 
sponsible  for  all  production  from  camera 
room  to  pressroom  to  mailroom.  Heavy 
commercial  printing  schedule  plus  variety 
of  newspapers.  Goss  Community  presses. 
Community  and  Suburban  folders.  Want 
someone  with  prior  plant  management  ex¬ 
perience.  able  to  develop  efficient  flow  of 
jobs,  produce  quality  with  minimum  of 
waste,  maintain  all  equipment  including 
minor  and  some  major  repair  work  on 
presses.  Mechanical  ability  a  must.  This 
IS  not  an  office  job.  We  want  shirt  sleeve 
manager  who  can  teach  young  crew,  deal 
effectively  and  fairly  with  people,  produce 
quality  work  and  keep  equipment  in  tiptop 
shape  and  running.  Zone  3.  Box  30338, 
Editor  &  Publisher. 

34,000  CIRCULATION  morning  edition 
daily  seeks  a  competent  web  offset  press- 
person.  Will  consider  all  applicants  but 
Goss  Metro  press  experience  preferred. 
Mechanical  skills  or  aptitude  a  definite 
plus.  Contact  Mike  Tomasieski.  assistant 
production  manager,  Messenger-Inquirer, 
PO  Box  1480,  Owensboro  KY  42301. 


PRODUCTION  GENERALIST 
We  have  an  unusual  opportunity  for  some¬ 
one  with  strong  people  skills,  good  daily 
newspaper  production  experience  and  top 
managerial  ability. 

The  individual  we  are  seeking  should  have 
a  proven  record  of  success  in  either  a  pre¬ 
press  or  printing-and-packaging  opera¬ 
tions  and  should  be  ready  to  step  directly 
into  a  No.  2  production  position  with  a 
Southeastern  morning  and  afternoon  met¬ 
ropolitan  newspaper. 

Ability  to  initiate  and  direct  change,  ex¬ 
perience  with  planographic  plate  conver¬ 
sions  and  computerized  typesetting  sys¬ 
tems  and  a  feel  for  positive  labor  relations 
are  all  pluses. 

If  you’re  looking  for  a  challenge  and  a 
chance  to  join  and  grow  with  one  of  the 
nation’s  most  progressive  newspaper 
groups,  send  a  confidential  letter  and  re¬ 
sume  detailing  your  experience,  education 
and  salary  requirements  to  Box  30228, 
Editor  &  Publisher.  An  equal  opportunity 
employer. 

VICE  PRESIDENT/PRODUCTION 
Recent  expansion  has  opened  a  key  posi¬ 
tion  in  our  Portland,  Oregon  headquarters. 
Our  firm  specializes  in  weekly  newspapers 
and  commercial  circular  printing.  We  are 
highly  successful  in  that  area  and  are  look¬ 
ing  for  a  highly  successful  individual  to  run 
our  production  operation. 

The  position  requires  experience  and  a 
proven  record  of  accomplishment  in  all 
phases  of  production  management.  We 
operate  our  1 1  Urbanite  units  24  hours  a 
day,  365  days  a  year  and  serve  the  biggest 
retailers  in  the  country.  We  have  strong 
department  heads  in  each  area.  All  major 
equipment  is  less  than  6  years  old.  We 
offer  an  excellent  compensation  plan  that 
includes  insurance  and  profit-sharing  in 
addition  to  an  excellent  salary,  etc.  Most 
important,  we  offer  opportunity  and 
growth  for  people  who  know  how  to  make 
the  most  of  it. 

Send  resume,  references,  income  history 
and  goals  to:  Larry  Miller,  Vice  President, 
Community  Publications,  Inc.,  6960  SW 
Sandburg  St.,  Tigard,  OR  97223. 


_ PROMOTION _ 

MARKETING/PROMOTION  MANAGER 
An  opportunity  to  develop  this  new  staff 
function  in  an  "All-American”  city. 
Responsibilities  will  include  managing  a 
marketing  research  program,  developing 
strategies,  evaluating  current  promotion 
effort  and  initiating  and  coordinating  an 
overall  promotion  program.  Educational 
qualifications  helpful,  but  a  track  record  of 
creativity,  enthusiasm  and  effectiveness  a 
must.  Salary  commensurate  with  qualifi¬ 
cations.  Excellent  opportunity  to  grow  and 
build.  Superb  quality  of  life  guaranteed. 
Send  resume  with  salary  history  and  re¬ 
quirements  to  Paul  McCue,  General  Man¬ 
ager,  Journal-Star  Printing  Co.,  PO  Box 
81609,  Lincoln  NB  68501. 

PROMOTION  MANAGER 
The  Independent  and  Daily  Mail,  50,000 
circulation,  owned  by  Harte-Hanks  Com¬ 
munications,  Inc.,  is  seeking  an  individual 
who  has  the  ability  to  assemble  and  ad¬ 
minister  public  relations  and  promotion 
programs  for  advertising,  editorial  and  cir¬ 
culation  departments.  The  person  will 
have  planning  and  budget  control  respon¬ 
sibilities,  and  must  be  creative  and  able  to 
cope  with  high  activity.  The  newspaper  is 
located  in  Anderson,  South  Carolina,  2 
hours  northeast  of  Atlanta,  Georgia.  Indi¬ 
viduals  with  promotion,  advertising  or 
creative  work  experience  send  resume  with 
salary  history  to:  Cecilia  Kay,  Personnel 
Administrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 
29622. 

PUBUC  RELATIONS 

MAJOR  OHIO-BASED  UTILITY  seeking 
corporate  communications  editor  to  de¬ 
sign,  write,  edit  and  do  layout  on  its  com¬ 
pany  publication.  Under  the  previous 
editor  the  publication  garnered  numerous 
awards  and  earned  the  respect  of 
employees.  We  seek  the  individual  who  can 
continue  this  success.  We  are  looking  for  a 
person  with  a  degree  in  journalism  or  a 
related  field  who  is  not  afraid  of  hard  work, 
long  hours  and  constructive  criticism.  We 
offer  attractive  pay,  excellent  benefits  and 
opportunity  to  advance  into  positions  of 
increasing  responsibility.  Please  include  a 
full  resume  and  samples  of  your  work.  Box 
30340,  Editor  &  Publisher. 


TUCSON  UNIFIED  SCHOOL  DISTRICT 
DIRECTOR  OF  PUBLIC  INFORMATION 
The  director  of  public  information  is  re¬ 
sponsible  for  execution  of  the  total  inter¬ 
nal  and  external  communications  program 
for  the  school  system.  TUSD  has  58,000 
students  in  99  schools,  K-12.  This  is  a 
staff  position,  under  the  direction  of  the 
superintendent.  Minimum  starting  salary 
is  $20,750. 

Responsibilities  include  frequent  contact 
and  liaison  with  the  news  media;  coordina¬ 
tion  of  news  publications,  graphics  and 
photography  for  communications;  supervi¬ 
sion  of  editing  and  design  of  official  publi¬ 
cations;  attending  all  school  board  meet¬ 
ings;  participation  in  decision-making 
committees  at  the  administrative  level; 
and  speaking  to  community  groups  on 
school-related  subjects. 

Required  or  desired  qualifications  include 
master’s  degree  related  to  communica¬ 
tions  and/or  education;  three  years’  ex¬ 
perience  in  news  writing,  publication  edit¬ 
ing,  design,  teaching,  team  leadership 
and/or  educational  administration;  work¬ 
ing  knowledge  of  school  law,  school  fi¬ 
nance  and  educational  policies  and  proce¬ 
dures  as  well  as  other  aspects  of  the  total 
school  program;  experience  and  sensitivity 
in  working  with  different  cultural  groups; 
ability  to  coordinate  and  direct  a  wide  vari¬ 
ety  of  talents  involved  in  total  communica¬ 
tion.  Knowledge  of  Spanish  an  asset. 
Application:  Send  letter,  detailed  resume 
and  references  to:  Carl  Lopez,  Personnel 
Director.  Tucson  Unified  School  District, 
P.O.  Box  40400,  Tucson,  AZ  85717,  Dead¬ 
line  is  September  28,  1979. 


SALES 


PROVEN  go-getter  already  calling  on 
newspapers  wishes  to  materially  increase 
commission  income  by  adding  line  of  parts 
and  products.  State  area  selling  and  prod¬ 
ucts  handled.  Box  30372,  Editor  & 
Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


Field  Public  Affairs 
Officer 


An  attractive  career  position  exists  at 
our  Region  I  office  loceted  in  King  of 
Prussia.  Pennsylvania  lor  an  individual  to 
perform  public  information  duties  in  the 
Public  Affairs  Office. 

Position  involves  responding  to  in¬ 
quiries  from  the  general  public;  writing  and 
editing  public  information  statements, 
news  releases,  bulletins,  etc.,  and  main¬ 
taining  channels  of  communication  with 
personnel  of  the  information  media. 

Requires  BA  or  equivalent  knowledge 
with  background  in  English  or  Journalism 
and  experience  in  information  collecting, 
processing  and  dissemination. 

Salary  to  $25,000  depending  on 
academic  qualifications  and  experience. 
Good  advancement  potential. 

Send  resume  with  salary  information 
or  Government  application  (Standard  Form 
171)  to; 

(J.  S.  Nuclear  Regulatory  Commission 
Division  of  Organization  &  Personnel 
Recruitment  Branch:  E&P 
Washington.  D  C.  20555 


An  Equal  Opportunity  Employer.  M/F/Hdcp 
(J.  S.  Citizenship  Required. 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER— mid 
30s,  presently  employed  running  mid  size 
daily  and  weeklies.  Sales  oriented  but 
competent  in  all  other  departments. 
Strong  people  motivator  and  considered 
leader.  Experienced  in  expense  and  rev¬ 
enue  projection  with  high  profits  as  end 
result.  Function  well  in  both  competitive 
and  non-competitive  markets.  Let’s  talk. 
Box  30134,  Editor  &  Publisher. 

HARD  DRIVING,  extremely  successful,  40 
year  young  former  publisher/owner  of 
seven  newspapers.  Can’t  find  good  one  for 
sale,  ready  to  consider  management  posi¬ 
tion.  Future  buy-in  opportunity  a  plus. 
Sales,  bottom  line  talents  with  thorough 
knowledge  of  all.  Community  minded,  fam¬ 
ily.  No  metro.  Have  substantial  cash.  F.  C 
Tibbetts,  (218)  847-7473. 

ATTENTION,  MR.  PUBLISHER! 
Having  a  problem  boosting  circulation,  in¬ 
creasing  ad  revenue?  Maybe  it’s  time  you 
hired  an  editor-in-chief  who  can  turn  your 
paper  around.  Took  circulation  from 
39,989  to  55,670  (ABC)  in  2  years  while 
doubling  ad  revenue.  No  big  secret,  either. 
Dynamic  leadership,  the  ability  to  organize 
a  winning  team  and  a  special  journalistic 
sense  to  gauge  the  readers’  pulse.  You 
have  little  to  lose  but  everything  to  gain. 
Box  30041.  Editor  &  Publisher. 


SEEK  MANAGEMENT  JOB— Have  pro¬ 
duced  award-winning  dailies,  weeklies. 
Expert  in  layout,  photo  editing.  Strong  on 
ideas.  Excellent  teacher.  Looking  for  more 
money  to  pay  fuel  bills.  Box  30136,  Editor 
&  Publisher. 

SOMEWHERE  in  Northern  California.  Ore¬ 
gon,  Washington  or  Idaho  is  an  owner  or 
publisher  that  needs  help.  I  am  a  hard 
working,  well  educated  newspaperman 
that  can  run  or  help  run  your  newspaper. 
While  money  is  important,  it  is  not  number 
one.  I  love  this  business  and  I  think  I  am 
good  at  it.  An  interview  costs  you  nothing. 
Let  me  hear  from  you.  Box  30135,  Editor  & 
Publisher. 


ADMINISTRATIVE 


OPERATIONS  MANAGER— Seasoned, 
people-oriented  production  and  data  proc¬ 
essing  manager  is  looking  for  a  good  news¬ 
paper  in  need  of  a  real  professional. 
Knowledgeable  all  operating  departments. 
Superb  record  and  references.  Box  30026, 
Editor  &  Publisher. 

TOP  ADMINISTRATOR  seeks  more  chal¬ 
lenging  management  position  with  daily 
newspaper  or  group  as  General  Manager  or 
Assistant  to  Publisher  with  a  future.  Have 
the  talent,  experience  and  looking  for  the 
challenge.  Prefer  Zone  4,  consider  any. 
Box  30364,  Editor  &  Publisher. 

BATTLE  SCARRED  weekly  newspaper  pub¬ 
lisher,  25  years’  experience  in  face  of 
tough  competition,  developing  a  good  bus¬ 
iness.  Seeks  change  and  new  challenges. 
Less  than  85  hours  per  week,  please.  Prize 
winning  papers;  innovative  ideas,  proven 
success  in  advertising  sales;  strong  on 
news/features;  plenty  of  energy  and  dedi¬ 
cation  left.  Super  active  in  civics,  profes¬ 
sional  public  speaker,  in  demand.  Best 
credentials,  references,  resume  available. 
Out  of  country  position  considered.  Write 
Box  30053,  Editor  &  Publisher. 

GENERAL  MANAGER— 45,  successful 
advertising-marketing  background,  work¬ 
ing  knowledge  all  departments,  seeking 
GM  responsibilities  on  small  to  medium 
daily.  Profit  oriented,  hard  worker,  good 
administrator,  community  conscious.  Don 
Heath,  2212  S.  Arthur,  Loveland  CO 
80537,  (303)  669-3380. _ 

EXPERIENCED  in  news,  advertising,  circu¬ 
lation,  promotion  and  general  manage¬ 
ment.  Seeking  new  position  with  newspa¬ 
per  or  in  PR  because  of  sale  of  paper.  Box 
30143,  Editor  &  Publisher. 

AD  AND  GENERAL  manager  with  positive 
track  record  seeks  weekly  publisher  posi¬ 
tion  in  the  Pacific  Northwest.  Box  30325, 
Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


PROVEN  NEWSPAPER  manager,  now  out, 
wants  back  in.  If  you  seek  a  first-class  per¬ 
former,  a  15C  stamp  will  put  you  in  touch 
with  one.  References  and  biography  cheer¬ 
fully  furnished.  Box  30365,  Editor  & 
Publisher. 


SYSTEMS  MANAGER— Stable,  indust7 
recognized  professional  with  in-depth 
knowledge  of  all  technologies,  a  keen  un¬ 
derstanding  of  all  newspaper  operations, 
the  ability  to  see  the  larger  picture  and 

f[reat  sensitivity  to  people  and  the  bottom 
me.  EE/IE/ME  background.  Reply  in  con¬ 
fidence  to  Box  30390,  Editor  &  Publisher. 


GENERAL  MANAGER— under  20,000. 
Practical  knowledge  all  departments, 
strong  on  budgeting,  community  oriented, 
20  years  plus  experience  (carrier  to  pub¬ 
lished).  Let's  talk.  Ed  Leahy,  160  N 
Charles  St,  Adrian  Ml  49221. 


ADVERTISING 


AGGRESSIVE,  experienced,  hard  working 
promotional  minded  ad  man.  Now 
employed.  Want  permanent  position  clas¬ 
sified  or  retail  sales/management.  Small  or 
medium  daily.  Salary  negotiable.  Box 
30373,  Editor  &  Publisher. 


KNOWLEDGEABLE  ad  man,  top  sales,  ex¬ 
perienced  manager,  creative  and  staff 
motivator,  award  winning  promotions.  Box 
30341,  Editor  &  Publisher. 


ADVERTISING  SALESWOMAN— Post 
sought  on  medium  size  or  large  daily.  3 
years  experience,  excellent  references. 
Dynamic,  hard  worker.  Minimum  $15,000 
plus  incentives.  Please  send  information 
to  Box  30298,  Editor  &  Publisher. 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln.  Stow  OH 
44224. 


CARTOONIST 


EXPERIENCED  CARTOONIST/lllustrator 
leaving  military  soon.  I  can  draw  anything 
for  your  publication  in  a  matter  of  minutes. 
Experience  in  pen-ink,  conte,  acrylic.  Pre¬ 
fer  Zone  3.  Box  30353,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  25  years  experi¬ 
ence.  Know  ABC  TMC  Little  Merchant. 
Strong  in  sales  promotion,  service,  cost 
control.  Prefer  medium  daily  Zones  3  or  4. 
Box  30083,  Editor  &  Publisher. _ 


BUNDLE  TRUCK  DRIVER— Two  years  ex¬ 
perience  in  circulation  as  carrier,  motor 
route  driver,  and  supervisor.  Have  a  good 
used  postal  step-van.  I  am  willing  to  relo¬ 
cate  anywhere  in  Zone  5.  Jim  Ashenfelter, 
1104  S.  Lee,  Garrett  IN  46738,  (219) 
357-5226. 


CIRCULATION  MANAGER  with  20  years 
experience  presently  employed  on  27,000 
daily  and  Sunday  seeking  to  relocate.  Not 
a  job  hopper,  experienced  in  working  in 
highly  competitive  area.  Knowledge  of 
ABC,  Little  Merchant  Plan,  Motor  Routes, 
etc.  Recently  designed  and  organized 
complete  new  mailroom  operation.  Strong 
in  personnel  development,  cost  control, 
sales  promotion  and  service.  Award  winner 
in  sectional  and  international  associations 
several  times.  Interested  in  No.  1  Job  at 
similar  size  or  No.  2  position  on  larger 
newspaper.  Prefer  Zones  5,  2,  or  3.  Box 
30125,  Editor  &  Publisher. 


A  COMPETENT  MANAGER— Excellent 
newspaper  background  in  circulation  and 
administration,  shirt  sleeve  worker,  people 
oriented,  strong  planning,  promotion 
minded,  good  in  preparing  annual  operat¬ 
ing  budget  and  projecting  income,  over  20 
years  experience,  seeking  circulation 
manager  job  or  assistant  in  medium  size 
daily.  James  Ramsdell,  R-1  Box  200,  Fall 
Creek  Wl  54742,  (715)  877-2187. 


CIRCULATOR;  A^e  36,  15  years  manage¬ 
ment  and  promotion  experience  on  dailies 
and  weeklies,  looking  for  a  challenging  op¬ 
portunity.  Box  30172,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER,  experienced —  i 
small  daily,  medium  daily  and  Sunday,  and  | 
large  metro  country.  Complete  take  charge 
including  ABC  and  promotion.  Good  ex¬ 
perience  seasonal  stop  and  go.  Start  im¬ 
mediately.  R.  Tice,  (609)  884-5088. 


CIRCULATOR— 15  years  experience. 
Familiar  with  ABC,  Little  Merchant.  Strong  I 
in  sales  and  promotion.  (914)  692-5865.  | 


EDITORIAL 


COMING  HOME — Young  journalist  in 
high-pressure  foreign  post  seeks  stateside 
newspaper  job.  Legal  background  and 
some  business  reporting.  Single  and  will¬ 
ing  to  travel.  Box  30010,  Editor  & 
Publisher. 


SELF  STARTING  reporter  wants  change 
after  SVz  years  on  two  cycle  50,000  plus 
daily.  Varied  experience  in  central  Florida 
with  beats  ranging  from  public  safety  to 

Government,  courts  and  features.  Looking 
or  a  progressive  paper  with  a  need  for  a 
polished  staff  writer  in  general  assignment 
and  features  with  some  beat  duties.  Prefer 
the  South  but  will  consider  all  good  offers. 
Box  29956,  Editor  &  Publisher. 


EXPERIENCED,  young  sportswriter  at 
20,000  daily/Sunday  wants  to  tackle 
major/medium  daily.  Have  covered  pros, 
preps,  colleges  and  shared  daily  column. 
Will  relocate  anywhere.  Box  30060,  Editor 
&  Publisher. 


SPORTS  EDITOR  and  sports  columnist 
seeks  move  to  AM  or  PM  25,000  circula¬ 
tion  daily.  Clips  and  references  available 
upon  request.  Write  Box  231,  Onalaska  Wl 
54650. 


SHARP,  young  reporter  wants  to  put 
polished  skills,  creative  touch  to  work  for 
large  or  medium  daily.  SVz  years  weekly 
experience,  but  clips  prove  a  lot  more.  If 
you  have  great  expectations.  I'm  your  man. 
Box  30153,  Editor  &  Publisher. 


AIR  FORCE  VET  with  six  years  experience, 
four  as  award-winning  staff  writer  on  USAF 
weeklies,  seeks  daily,  biweekly  or  PR  slot. 
Prefer  Texas,  will  consider  all  offers. 
Strong  community  news,  rewrite  features, 
sports.  Have  references,  clips,  resume, 
BS-J.  Available  November  1().  Sgt.  John 
Donlon,  86  TFW/USAFE,  PSC  1553,  APO 
New  York  09021. 


EDITOR,  WRITER 

An  outstanding  professional  with  solid  ex¬ 

perience  and  finest  credentials.  Lucid  writ¬ 
er,  painstaking  editor.  Creates  ideas,  as¬ 
sumes  responsibility.  Knows  where  to  look, 
what  to  ask,  how  to  evaluate.  Whether  edit¬ 

ing  copy,  writing  a  column,  or  laying  out  a 
page,  observes  but  one  standard:  excel¬ 

lence.  Past  12  years  on  major  daily. 
Learned  basics  on  small  daily,  weekly. 

Forte  is  editorial  page.  Writings  include 

editorials,  nationally-syndicated  column, 

daily  local  feature  column,  special  signed 

articles,  hard  news,  speeches.  Seeks  'X>si- 

tion  as  daily  or  weekly  editor,  editorial 

writer/paee  editor,  columnist,  or  special 

writer.  Please  describe  job  and  tell  what 
you  offer  a  person  of  exceptional  experi¬ 
ence  and  ability.  Box  30130,  Editor  & 
Publisher. 


COLLEGE  GRADUATE  with  a  B.S.  in  jour¬ 
nalism  is  looking  for  an  editor  interested  in 
young  talent.  Ive  had  experience  writing 
for  radio  and  newspaper,  and  feel  at  home 
with  either.  Request  photocopied  clips; 
otherwise,  they  will  be  presented  at  the 
interview.  Write:  Michael  Owens,  167 
Manor  Av,  Elkhart  IN  46514,  or  phone 
(219)  293-8892  after  12. 


REPORTER/EDITOR— Editor  of  weekly 
newspaper  in  Kansas  City  area.  Best  fea¬ 
ture  in  state  contest.  8  years  as  reporter, 
photographer.  John  Lofflin,  10218  W  69th 
St,  Merriam  KS  66203.  (913)  831-4663. 


REPORTING  spot— any  type,  any  Zone- 
sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  daily  work.  Box 
30367,  Editor  &  Publisher. 


EXPERIENCED  newsman,  deft  editor.  15 
years  California  dailies.  Community- 
minded.  Pro  bearing.  City,  managing  editor 
medium  daily.  Box  30381,  tditor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  September  22,  1979 


EDITORIAL 


PROFESSIONAL  writer-researcher  with 
9V2  years  of  newspaper  and  state  govern¬ 
ment  experience  seeks  a  new  writing  chal¬ 
lenge.  I  work  hard  and  I'm  good  Box 
30171,  Editor  &  Publisher. 


YOUNG  REPORTER  seeks  job.  Recent 
J-grad  from  San  Francisco  State,  editor 
campus  newspaper,  awards,  will  relocate. 
Write  Mark  Cockel,  13578  Wendy  Lane, 
Saratoga  CA  95070. 


ENERGY — Reporter/editor  with  15  years 
experience  seeks  to  cover  energy  issues 
for  progressive  paper.  I  can  do  the  kind  of 
job  needed  to  cover  this  complex  subject 
and  have  clips,  contacts  to  prove  it.  Box 
30165,  Editor  &  Publisher. 


EDITOR  looking  for  quality  conscious, 
community-minded  daily.  41,  23  years  ex¬ 
perience.  Family  man,  wife  also  award¬ 
winning  writer.  Check  me  out.  API,  SNPA, 
AMA  Seminars.  Box  30163,  Editor  & 
Publisher. 


14  YEARS  company  publications,  7  years 
newspaper  reporting,  2  years  varied  sales. 
Competent,  dependable,  adaptable.  What 
do  you  need?  I  need  a  job  and  will  pay 
relocation.  BobGuibord,  14133  Breakfast, 
Bedford  Ml  48239. 


BUSINESS  WRITER,  several  years  experi¬ 
ence  seeks  position  on  metro  daily.  In 
Washington  DC  now,  have  covered  busi¬ 
ness  from  the  CEO  to  the  entrepreneur, 
plus  all  levels  of  government.  Box  30359, 
Editor  &  Publisher. 


HORSE  RACING,  boxing,  sports,  enter¬ 
tainment  and  its  colorful  characters. 
Award-winning  playwright  and  PR  for 
major  sporting  events.  Want  daily  column. 
Any  Zone.  JDA,  1717  Verdugo  #101,  Glen¬ 
dale  CA  91208. 


PHOTOGRAPHER  with  national  credits 
and  strong  magazine  design  background, 
as  well  as  extensive  editorial  experience, 
desires  to  leave  Texas.  Have  been  an  art 
director  and  a  managing  editor.  Seeking  a 
position  as  a  photo  editor  or  graphics  di¬ 
rector.  Will  accept  photography  position  if 
the  job  is  right.  Franco  Cernero,  PO  Box 
6108,  San  Antonio  TX  78209.  (512)  826- 
1274. 


EDITORIAL  position  sought  by  former  pub¬ 
lic  relations  writer  with  mastery  of  lan¬ 
guage  and  original  mind.  Weak  on  produc¬ 
tion  know-how  but  can  learn  quickly.  New 
York  City  only.  Box  30309,  Editor  & 
Publisher. 


COPY  EDITOR  will  add  authority,  vitality  to 
major  daily's  desk.  Capable,  creative  pro. 
MA,  VDT  experienced,  layout  flair,  sound 
judgment,  steady  temperament.  Solid  man 
for  solid  spot.  Box  30307,  Editor  & 
Publisher. 


YOUNG,  energetic  reporter  with  extensive 

editing,  layout  and  photography  experi¬ 

ence  on  Zone  6  daily  seeks  position  on 
Zone  3  or  4  daily.  Box  30301,  Editor  & 

Publisher. 


EDITORIAL 


PROVEN  public  affairs  reporter  seeks  re¬ 
porting  job  with  mid-sized  daily  or  weekly 
in  Zone  5  or  6.  Former  state  government 
intern  for  the  Chicago  Sun-Times.  Re¬ 
sume,  clips  and  reference  on  request.  Ray 
Urchel,  6052  S  Narragansett.  (Chicago  IL 
60638.  (312)  586-7666? 


PHOTO  EDITOR — Experienced  in  layout, 
initiating  worthy  assignments,  judging 
local  and  wire  photos  expertly,  direi^ing 
use  of  color  art.  Extensive  background  as 
Metro  photographer  and  supervisor.  Nel¬ 
son  Tiffany,  28152  S.  RidgeCoveCt,  Palos 
Verdes  CA  90274.  (213)  541-7503. 


FEATURES/columns/commentary.  Royko 
I'm  not  (.  .  .  yet,  but  I'll  get  there).  Tears 
(no  fears):  bite  (no  spite);  news  views  (that 
amuse).  Extensive  managerial  experience. 
Box  3(1361,  Editor  &  Publisher. 


UBRARIAN 


COMPUTERIZING?  Hire  a  pro  to  get  the 
most  from  your  investment.  Experienced, 
award  winning  MLS  known  nationally  as  a 
leader  in  newspapers,  computers  and  li¬ 
braries.  Box  30305,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


ENTERPRISING/Talented/Oedicated  photo¬ 
journalist  seeks  staff  post  on  photo¬ 
conscious  daily  NOW.  Box  29961,  Editor  & 
Publisher. _ 


ENERGETIC  and  dedicated  photojour¬ 
nalist  seeks  employment  on  weekly  or  daily 
in  Zone  1  or  2.  Professional  experience  on 
large  metropolitan  daily.  B.S.  in  photo¬ 
journalism.  Resume,  clips  and  portfolio 
available  upon  request.  Box  30128,  Editor 
&  Publisher. 


DIVERSIFIED— in  studio  or  on  the  street; 
feature,  news,  sports,  fashion,  society.  7 
years  freelance  photojournalist:  2  years 
stringer  major  daily.  Seek  staff  job  on  large 
daily.  Box  30180,  Editor  &  Publisher. 

PHOTOGRAPHER— First  place  1979  Key- 
stone  Press  Award  winner.  6  years  experi¬ 
ence,  seeks  position  as  staff  photo^apher 
on  city  daily.  Female,  31,  BA  psyc^obgy. 
Reply  to  Box  30299,  Editor  &  Publisher. 


PRODUCTION 


GENERAL  FOREMAN— Knowledgeable  all 
facets  production.  No  more  challenges 
here.  Box  29750,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Stable,  proven 
performer  with  impeccable  record  and  ex¬ 
tensive  computer  knowledge  and  experi¬ 
ence.  Strictest  confidence.  Box  30034, 
Editor  &  Publisher. 


PUBUC  RELATIONS 


PR  DIRECTOR  in  non-profit  field  seeks  po¬ 
sition  in  New  York  City  Area.  Box  30310, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Progressive  wins 

(Continued  from  page  9) 

the  Press  Connection)  that  had  received  a  copy  of  the  Han¬ 
sen  letter.  Eric  Fygi,  deputy  general  counsel  of  the  Depart¬ 
ment  of  Energy,  said  “reasonable  assurances”  were  ob¬ 
tained  from  six  newspapers  that  they  would  not  publish  the 
letter.  The  seventh  paper,  the  Daily  Californian  said  it  would 
publish  the  letter.  The  Justice  Department  went  to  court  in 
San  Francisco  on  September  15  and  obtained  an  order  re¬ 
straining  publication. 

According  to  Fygi,  the  Government  felt  it  had  successfully 
prevented  publication  of  the  letter. 

Meanwhile,  editors  of  the  Press  Connection  were  meeting 
to  determine  a  course  of  action. 

“We  thought  someone  had  to  lead  the  way,”  said  Press 
Connection  managing  editor  Frank.  “It  looked  to  us  like  the 
Government  was  trying  to  censor  something  already  in  the 
public  domain.  We  were  told  of  the  potential  consequences 
by  our  attorneys.  After  discussing  the  pros  and  cons  with  our 
attorneys,  we  decided  we  would  carry  an  article  in  the 
Saturday  (September  15)  paper  stating  that  we  had  the  letter 
in  our  possession  and  planned  to  publish  it  on  Monday.” 

Frank  said  that  article  ran  and  should  have  been  seen  by 
Government  officials  since  the  U.S.  Attorney’s  main  office 
in  Wisconsin  is  located  in  Madison. 

Frank  said  the  text  of  the  letter  was  set  into  type  on 
Saturday  in  preparation  for  Monday’s  issue.  The  Press  Con¬ 
nection  does  not  normally  publish  on  Sunday. 

After  word  got  back  that  the  Californian  was  restrained 
from  publishing  the  letter.  Press  Connection  editors  con¬ 
tacted  the  other  papers  that  had  a  copy  of  the  letter. 

Only  the  Chicago  Tribune  said  it  was  planning  to  run  the 
letter,  but  not  until  September  20.  At  a  meeting  of  six  Press 
Connection  editors,  it  was  decided  to  come  out  with  a  special 
Sunday  edition  (September  16)  and  run  the  letter. 

The  Tribune  also  let  the  Government  know  of  its  intention 
to  carry  the  letter.  In  a  letter  sent  to  the  Department  of 
Energy,  Tribune  attorney  Don  Reuben  wrote:  “we  presume 
that  the  Government,  if  it  truly  believes  the  national  security 
is  involved,  would  prefer  to  test  its  position  prior  to  publica¬ 
tion,  rather  than  do  so  by  prosecuting  editors  criminally 
thereafter.  You  should  know,  however,  that  our  client  is  not 
intimidated  by  the  threat  of  criminal  prosecution.” 

Knoll  said  he  appreciated  the  fact  that  the  Tribune  had 


ultimately  published  Hansen’s  letter,  but  said  he  would  have 
liked  to  have  seen  it  done  sooner. 

In  publishing  the  letter  on  Tuesday  (September  18),  in 
advance  of  its  previously  scheduled  date  of  September  20, 
Tribune  publisher  Stanton  Cook  said,  “The  Chicago  Tribune 
is  printing  the  Hansen  letter  because  we  are  convinced  that  it 
contains  no  secret  information  that  would  in  any  way  jeopar¬ 
dize  the  national  security.  We  are  confident  that  the  informa¬ 
tion  was  gathered  from  public  records  available  to  any  re¬ 
searcher.  If  it  does  nothing  else,  the  Hansen  letter  demon¬ 
strates  that  the  so  called  ‘secret’  the  government  says  it  is 
trying  to  protect  is  a  myth.” 

Cook  added,  “the  Hansen  letter  raises  the  serious  and 
troublesome  possibility  that  the  government’s  true  motives 
might  well  have  been  to  coverup  its  own  ineptitude  and  its 
own  inconsistent  policies  toward  classification  of  docu¬ 
ments.” 

Calling  it  “gratifying”  that  the  Department  of  Energy  and 
the  Justice  Department  chose  to  abandon  their  efforts  to 
“withhold  information  from  the  citizens  of  this  country,” 
Cook  added,  “It  is  unfortunate  that  so  much  time  and  money 
were  wasted  in  this  misguided  effort  to  prevent  publication 
of  news.” 

Editors  of  some  of  the  other  newspapers  that  received  the 
letter,  didn’t  feel  publishing  it  would  be  news  to  their  read¬ 
ers. 

The  Press  Connection  was  started  in  October  of  1977  by 
striking  employees  of  the  Madison  Times  and  the  Wisconsin 
State  Journal.  The  newspaper  has  about  48  full-time  staff 
members  and  nine  part-timers. 

Editors  for  the  Press  Connection  said  they  had  not  been 
contacted  by  the  Justice  Department,  although  a  Justice 
Department  spokesman  said  an  investigation  was  on  to  de¬ 
termine  how  the  newspaper  had  obtained  a  copy  of  the 
Hansen  letter. 

Government  lawyers  on  Tuesday  (September  18)  asked 
the  U.S.  Court  of  Appeals  for  the  Seventh  Circuit  to  lift  the 
injunction  against  the  Progressive.  It  was  expected  that  the 
order  would  be  vacated  by  Friday  (September  21.) 

Commenting  on  the  Government’s  decision  to  abandon  its 
efforts  to  prevent  publication  of  the  Progressive’s  H-bomb 
article,  Terrence  Adamson  of  the  Justice  Department  said, 
the  Hansen  letter  contained  three  key  concepts  about  the 
bomb  that  the  Government  had  been  seeking  to  protect. 
Since  they  were  now  public,  the  Government  decided  it  was 
pointless  to  restrain  publication  of  the  Progressive  article. 


UN  debate 

(Continued  from  page  10) 


tion,  or  UNESCO  resolution,  can  get 
these  two  to  live  together.” 

Speaking  for  the  AP,  Swinton  said, 
“We  are  not  presenting  the  American 
viewpoint  (in  news  dispatches) — we 
don’t  intend  to.”  He  said  he  thinks 
there’s  room  for  improvement,  perhaps 
through  writing  more  about  the  people  of 
foreign  nations  in  a  style  designed  to 
coax  member  newspapers  to  print  the 
material.  He  said,  on  the  average, 
American  newspapers  devote  about  25% 
of  their  news  holes  to  foreign  material, 
often  with  special  attention  given  news 
from  countries  in  which  ethnically 
oriented  readers  have  an  interest.  He 
cautioned  that  his  figures  were  not  scien¬ 
tifically  derived. 

He  admitted  that  AP  does  devote 
much  of  its  foreign  coverage  to  political 
unrest,  coups  etc.  But  he  argued  that 
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news  value  was  a  prime  consideration  in 
moving  much  of  that  type  of  news  over 
the  service’s  wires.  He  said  the  AP  de¬ 
votes  approximately  21%  of  its  foreign 
coverage  to  economic  issues  and  another 
18%  to  political  relations.  He  claimed  the 
Third  World  is  not  being  unduly 
maligned  by  the  coverage  of  political  vio¬ 
lence;  he  speculated  that  any  news  ser¬ 
vice  would  have  devoted  similar  atten¬ 
tion  to  the  revolutions  in  Europe  during 
the  last  century. 

Then  Swinton  turned  his  attention  to 
the  upcoming  World  Administrative 
Radio  Conference  slated  for  October  in 
Geneva.  That  conference  will  deal  with 
the  allocation  of  radio  frequencies 
throughout  the  world,  and  could  pro¬ 
foundly  affect  communications  in  the 
area  of  news  gathering  and  transmission. 

Among  some  of  the  more  “far-flung” 
proposals  that  are  expected  to  surface 
during  the  conference,  according  to 
Swinton,  are  taxation  of  air  space  above 
a  nation,  which  would  provide  poten¬ 


tially  stiff  fees  every  time  a  satellite  en¬ 
ters  a  nation’s  airspace  (one  Latin 
American  country  has  proposed  a  $25 
million  tax  for  each  time  a  satellite  enters 
its  airspace.)  Another  tax  which  has  been 
proposed  would  slap  fees  on  information 
exported  from  a  nation.  There  is  a  possi¬ 
bility  that  if  such  a  tax  were  accepted  by 
the  conference,  news  dispatches  could 
be  subjected. 

“There  is  every  indication  that  this 
thing  is  going  to  be  politicized,”  said 
Swinton  of  the  conference.  It  is  to  be 
highly  complex,  so  complex,  he  said, 
that  the  American  Newspaper  Publishers 
Association  plans  to  send  a  representa¬ 
tive  to  the  conference  to  translate  infor¬ 
mation  into  understandable  form  for  the 
American  journalists  who  are  to  cover 
the  conference. 

He  pointed  out  that  any  resolutions 
coming  out  of  the  conference  are  not 
binding,  but  if  any  countries  ignore 
WARC  directives,  chaos  in  the  airwaves 
is  sure  to  result. 
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Edd  Bellatti,  President 
R.  Marsden  Bellatti,  Vice  President 
Nowata  Publishing  Co. 

Nowata,  Oklahoma 


“As  former  newspaper  pub¬ 
lishers,  we’re  longtime  users  of 
Harris  V-Series  presses. 

“But  when  we  sold  our  paper  and 
started  specializing  in  commercial 
and  newspaper  printing,  we  needed 
equipment  that  was  even  more 
productive. 

“That’s  why  we  chose  the 
newest  Harris  web  offset,  the  V-15D. 

“It’s  faster.  Prints  up  to  25,000 
papers  per  hour  vs.  the  18,000  pph 
of  our  previous  Harris  presses. 

“And  the  print  quality,  which  has 
always  been  good,  is  now  even  bet¬ 
ter.  A  new  feature,  brush  damp¬ 
ening,  improves  print  quality  by 
eliminating  ink  and  lint  feedback 
into  the  water  fountain.  We  think 
the  brush  system  is  the  chief  reason 
for  the  beautiful  open  dots  we’re 
getting!’ 

The  new  Harris  V-15D.  It  prints 
better  and  faster.  Find  out  more 
about  it  by  writing  Harris  Corpora¬ 
tion,  Web  Press  Division,  Mechanic 
Street,  Westerly,  Rhode  Island  02891. 


"Two  young  reporters  at  The  Washington  Post 
became  popular  heroes  for  a  time  after  their  work 
helped  keep  the  pressure  of  public  scrutiny  on  the 
unanswered  questions  in  the  Watergate  case. . . . 
Who  emerged  in  the  press  to  expose  Watergate 
is  less  important  than  the  fact  that  our  system 
allows  reporters  the  freedom  to  do  so" 

John  /.  Sirica,  from 
his  book,  "To  Set  The 
Record  Straight" 


The  Scripps-Howard  Foundation  is  pleased  to 
announce  that  U.S.  District  Court  Judge  John  J. 
Sirica  has  accepted  our  invitation  to  be  the  "non 
news"  member  of  the  panel  which  will  select  the 
winner  of  the  Edward  Willis  Scripps  Award  for 1979. 

He  and  the  four  news  profession  members  will 
have  the  tough  job  of  selecting  which  newspaper 
performed  the  most  outstanding  service  in  the 
cause  of  the  First  Amendment  this  year.  The 
winning  newspaper  gets  a  bronze  plaque  and 
those  responsible  for  the  effort  share  $2,500. 

As  the  lay  member  of  the  panel,  Judge  Sirica 
will  also  discuss  First  Amendment  problems  in  the 
keynote  address  to  the  1980  awards  luncheon  of 
The  Foundation.  He  follows  Leon  Jaworski,  Keith 


Fuller  and  Sen.  Daniel  Patrick  Moynihan  in  that  role. 

The  Foundation  distributed  $22,000  in  five 
award  categories  this  year.  The  decisions  of  its 
judging  panels  are  always  final. 

Since  its  start  in  the  Bicentennial,  we  believe 
the  Scripps  First  Amendment  panels  to  be  the 
most  distinguished  in  all  awards  programs.  The 
1979  judges,  in  addition  to  Judge  Sirica,  are  Allen 
H.  Neuharth,  as  president  of  the  American 
Newspaper  Publishers  Association;  William 
Hornby,  as  president  of  the  American  Society  of 
Newspaper  Editors;  and  the  two  chief  news 
executives  of  the  wire  services,  Louis  Boccardi  of 
The  Assoaated  Press  and  H.L.  Stevenson  of  the 
United  Press  International. 


Scripps-Howard  Foundation 


For  Fact  Sheets  about  the  Scripps,  Ernie  Pyle,  Walker  Stone, 
Roy  W.  Howard  and  Edward  J.  Meeman  awards,  write  Scripps-Howard 
Foundation,  200  Park  Avenue,  New  York,  N.Y.  10017. 


